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AUTHOR 


OF BOOKS: 


Gq We are established general Book 
Publishers. We offer you friendly 
editors and MS readers; able ar- 
tists; punctual printers; agents for 
Great Britain and the Continent; 
distribution at home and abroad. 


Gg If you have a typewritten book MS 
—on any subject, prose (30,000 
words and up) or poetry (book-size 
collections for Contemporary Poets 
Series)—you are cordially invited 
to submit it, with the complete cer- 
tainty on your part that it will be 
read without delay, and of course 
free. Write first if you prefer. 


¢ If unavailable, your MS will be re- 
turned promptly and carefully. If 
accépted, your book will be pub- 
lished promptly and adequately. 


DORRANCE & COMPANY 


(Incorporated 1920) 


Dept. A 
370-374 DREXEL BUILDING 


PHILADELPHIA, PA. 


The Author & Journalist 


WE PREDICT... 


That this year will bring more Contest Oppor- 
tunities for writers than ever before . . . 

That this year will see more writers boosting 
their writing incomes with Contest Prizes than 
ever before 

That more writers than ever will be curious 
enough to send a penny postcard, as per the 
offer below, to get a FREE copy of “Prize 
Ideas,’ America’s Favorite Contest Bulletin . 
That they will all be mighty glad that they did! 


BECAUSE 


“Prize Ideas” presents the latest news on contest 
opportunities for writers—how-to-win sugges- 
tions, classified excerpts from current advertising 
and two solid pages of prizewinning entries! 


ACCEPT THIS FREE GIFT! 


There’s no obligation. Just send us your 
name and address and the newest issue of 
“Prize Ideas’? will come to you by return 
mail, giving you a real chance to win part of 
the thousands of dollars being awarded in 
today’s thrilling contests! But DO IT NOW 
—the quicker you act, the quicker you can 
begin winning prizes! 


ALL-AMERICAN 
CONTESTAR SCHOOL 


(America’s Foremost School of Contest 
Writing — Endorsed and recommended 
by more than 30 All-American Contestars 
and by Two National Contest Judges.) 


Dept. AJ-3 Willow Grove, Pa. 


If You Want Editors’ Checks 


You Must PLOT WELL, WRITE 
WELL, and MARKET STEADILY 


D’ORSAY SERVICE will help you to do all three, as it has helped countless 
others, now well-paid professionals, FOR OVER TWENTY YEARS. 


PLOTCARDS— 


words each. Price 
$1.00, post paid. 


COMPLETE WRITER’S REFERENCE LIBRARY 


A series of nine brochures which should help you, whatever 
your writing or selling trouble. Price 25c each, post paid. 


ONLY A DOLLAR 1. The Nature of the Short- Value; Planting; S ;: 

i 2. Short-Story Plots and Their . Viewpoint an sualization. 

Considered by users Soakumemant. 7. Setting, Atmosphere, Gla- 

the best of all plotting The ay the pos. W 

j ort Story from e anning an r 

devices. Supplies prac- 4. Lifelike Characterization, a © 

tical outlines of 150 Dialogue, and Description. 9. The Science a Gelling Manu- 

5. The Essential Factors of Plot scripts. 


You may order any one which covers points of techni od 
of which you feel you are not yet master, or you may 0} 
the complete series of nine for Two Dollars. 


FREE TO YOU ON REQUEST— 


“Stories wee Can Sell” 


P. O. Box 631 - - - - 


Author “The Profit in Writing’’ ($3.00); ‘ea 


-00) ; 


44-page booklet, “THE TRUTH ABOUT LITERARY ASSISTANCE,” which tells of my 
work with writers, gives my credentials, both as an author and a literary critic, and also 
contains other vital information, not obtainable elsewhere, designed to protect your pocketbook. 
OWN PERSONAL SALES REPRESENTATIVE IN NEW YORK FOR PERSONAL 
SUBMISSIONS OF MY CLIENTS’ MANUSCRIPTS TO EDITORS. 


LAURENCE R. DORSAY 


Novels to Sell’’ ($2.50); ‘‘Landing the Editors’ Checks’’ ($3.00); 
‘“‘Mistress of Spears’’ ($2.50), etc. 


AUTHOR OF STORIES “a ARTICLES IN LEADING MAGAZINES 


- BEVERLY HILLS, CALIFORNIA 
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LETTERS 
Confessions Opportunity 


Your request for a letter concerned with any aspects 
of the literary scene that especially interest me, reaches 
me at the precise moment when I am having one of my 
periodic and frequent periods of wondering why more 
“writers” don’t write for confession magazines. 

Three of our more than 50 titles are confession books. 
They are True Confessions, Romantic Story, and another 
that doesn’t fall completely in the confession slot called 
Life Story. 

My point is that although the confession market is a 
large one, using a great many thousands of words a 
month, usually we have to break in our writers from the 
field of those who have never before sold a story. 
person who can write an acceptable story for this field 
need not and should not take less than 2 cents a word. 
Certainly many of those capable craftsmen who rode the 
pulp magazines until they were shot out from under 
them by low rates, reprints, etc., could make more out 
a confession market than they ever made out of 
pulps. 

I’ve edited all kinds of legitimate pulps, from air 
stories, through love, battle and fantastic, and I believe 
confession writing is far better training for the writer, 
as well as a more solid occupation. Confession stories 
today are honest, sincere and moving stories of believ- 
able human experiences. Too, they are written simply, 
without any aroma of stepped-up adventure, super heroes, 
or imagination-bending ‘‘piots.”’ 

Up above I mention that Life Story doesn’t fall com- 
pletely into the confession slot. Truth is, it’s a book of 
dramatic, first-person biographies. It uses both fictional 
and factual biographies. 

It might be the reaction of a person who has sold 
fiction stories upon looking over the content of our 
confession books that he could do better. That’s just 
the point; maybe he could, and we’d love to see his 
efforts. 

Fawcett Publications, Inc., RALPH DAIGH, 
1501 Broadway, Editorial Director. 
New York, N. Y. 


> 


Within Taboo Limits 

We are particularly in need of good fiction, tailored 
to our market. It’s a market that’s tough to crack, but 
once a writer is ‘“‘in’’ we like to have him stick with us, 
and we treat him accordingly. 

The most difficult thing with our market is presenting 
an interesting, bright and instructive story within the 
limits of our taboos. We cannot have references to 
smoking, drinking, shooting or fishing in our stories. 
We want action, but it should not include physical vio- 
lence of man against man. The war situation is not 
ignored, but neither is it advocated. Love interest is 
desirable only in Young People’s Weekly and even there 
it is not accentuated. 

If new writers will keep these restrictions in mind, 
we'll be happy to iron out lesser difficulties with them, 


individually. 
David C. Cook Publishing Co. 
Elgin, Ill. LAWRENCE N. ELDRED, 


Asst. Editor, Weekly Department. 


Farm Paper Outlook 

The editorial content of Successful Farming, like all 
other publications, depends upon advertising volume. 
Since we anticipate a normal income for the coming 
year, it is likely the amount of editorial matter will be 
about the same as_ usual. 

Little or no government material is used, since we 
must tailor our own product for our peculiar conditions 
in the Middle West. We are of course very sensitive 
to the Government’s demand for help in stimulating cer- 
tain crops and livestock products, and we shall attempt 
to do our part in all these things. 

The only change, in my estimation, in editorial ap- 
proach will be toward the practical things involved in 
the farmer’s program of production. Some escape ma- 
terial will be used about the middle of the year. This 
will include everything except fiction. 

Successful Farming, KIRK FOX, Editor. 
Des Moines, Iowa. 


Old Reading Habits 


A. & J.: 

When the disaster of Pearl Harbor broke, people for a 
time were more inclined to read their newspapers and 
listen to the radio than to read magazines. But here 
we feel sure that the public is settling back into old 
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Inexperienced—Yet Earns 
$1,000 on Writing in 
18 Months 

“Since finishing your course I 
have sold articles to the N.Y. 
Times, Central Press Assn. and 
Various magazines. My writing 
netted me over $300 my first 
year and almost $700 the first 
six months this year. Despitea 
serious physical handicap, I am 
now making my living by writ- 
ing.” Andreas Dorpalen, 230 
W. 97th St., New York City. 


A Challenge 


to those who hesitate 
about writing 


Here’s a chance to take a test 
that may get you started 


Are you one of the many people who feel that they 
can write but fear the disillusionment of failure? 
That is unfortunate—and, perhaps, thoughtless. For 
thousands of men and women, perhaps with no more 
latent ability than you have, are adding regularly to 
their income by writing. In fact, the so-called ‘“un- 
knowns” supply the bulk of stories and articles pub- 
lished in America. This material is easy to write. 
It is in constant demand by publications everywhere. 
And no one need be a genius to get material accepted. 


Stop guessing—know where 
you stand 


Why not get a reliable opinion on your chances for writ- 
ing success? The Newspaper Institute of America offers a 
free test of writing ability. It’s simple—yet hundreds of 
applicants fail to pass it. But they lose —T 3 4 try- 
ing. Those who succeed are qualified to take the home- 
study writing course for which the Newspaper Institute is 
noted. 
The N. I. A. is an organization of seasoned writers who 
teach you what it takes to sell stories and articles. Train- 
ing is by the New York Copy Desk Method which has 
schooled so many men and women 
for succssful writing. Its chief 
rinciple is that you learn to write 
by writing! Thus you start with 
the very same kind of exciting as- 
et. ou ‘‘cover”’ em a ome, 
your own time. Your work is 
criticized constructively from the carcess of 
practical viewpoint of a city edi- numetable avent 
tor. The object is to develop your authors aan = 
own style, not to make you con- Leuvenee Stall. 
form to the style of model auth- ings, Willa Cath- 
ors. You are encouraged to retain Bs, < 
your own fresh, individual appeal 


WAR MAKES 
WRITERS 
Every war has 
launched or 


while acquiring the ‘professional 
Thousands of successful writers Hurst. This war 


may be YOU 

golden oppor- 
tunity to express 
YOURSELF! 
Send TODAY 
for | N.LA. 
Writ ng Aptitude 
Test. pecial 
terms and privi- 


have learned their profitable art 
at home by this quick, moderately 
priced training. It is a unique, 
thoroughly established channel to 
paying journalism that is open to 
any investigation you want to give 
it. But first send for the FREE 
Writing Aptitude Test by simply 
filling out the coupon below. Then 


mail it today . . . now, before you leges for men in 
forget. Newspaper Institute of U. S. Armed 
America, One Park Avenue, New Forces. 


York. (Founded 1925). 


Newspaper Institute of America 

One Park Avenue, New York 
Send me, without cost or obligation, your 
Writing Aptitude Test, and further in- 
formation about writing for profit, as prom- 
ised in Author & Journalist, March. 


Miss 
Mr. 


Mrs. 

Address 
All correspondence confidential. No salesman will call on 
you. 122C652 


Copyright 1941 Newspaper Institute of America. 
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Your 
Friends at 


THE THRILLING 
GROUP 


joim 
in inviting 
you 
to submit 
Your Manuscripts 
for Our 
Prompt ‘Reading 
and 
Swift Decisions! 


STANDARD MAGAZINES, Inc. 
BETTER PUBLICATIONS, Inc. 


10 East 40th Street, New York City 


Western Stories 
Wanted! 


ANCHA CES 


is a magazine of romantic Western stories. 
It is always in the market for first-class stories 
with strong love interest and plenty of dra- 
matic conflict and adventure. 


If you have the ability to produce the type 
of story Ranch Romances wants you will find 
it an excellent and dependable market and a 
profitable one. You are assured of quick read- 
ing and a check on acceptance. The only way 
really to find out the type of story wanted is to 
study carefully the current issues—it is pub- 
lished every two weeks and is on all good 
newsstands. 


RANCH ROMANCES 


515 Madison Avenue New York, N. Y. 


The Author & Journalist 


reading habits as it has done after past crises, and we 
look forward to a year of pretty steady circulation. 

We are not planning to change our editorial policy 
because of the war, for we feel that people buy Ranch 
Romances to read Western stories, that if they want to 
read about the war they will naturally buy a news maga- 
zine. . . . The pulps should find it easier to procure 
paper than the magazines that rely on coated stock. .. . 
During the last war, magazines are said to have sold 
very well, and we see no reason why they shouldn’t do 
fairly well this time, for even in a period of tension (or 
perhaps especially in a period of tension), people must 


have relaxation. 
Ranch Romances, FANNY ELLSWORTH, 


515 Madison Ave., Editor. 
New York, N. Y. 


« 
New Writers Needed 


A. & J.: 

Effect of the war? Young Catholic Messenyer, a small 
publication, recently offered $25 for 1000-word stories. 
Why? Because many regular contributors are now in 
the army or busy in defense industries. Editors face the 
problem of building a new brigade of dependable writers. 

The war itself will probably serve as a story back- 
ground only for the very oldest juveniles. The others 
will try to forget the war and the war background as 


much as_ possible. 

WILL HERMAN. 
766 Hippodrome Bldg., 
Cleveland, Ohio. 


The Old Editor 


BIG AND LITTLE AUTHORS 

“Funny thing about war,” said my editor-friend, 
Bill Big-Shot. “It brings people closer to the real 
values of life. For example, I don’t believe I've 
seen a night club story from any of my good writ- 
ers since December 7.”’ 

He leaned back and continued, “And, further, 
as a writer grows in craftsmanship, he gets closer 
to the pulse of the people. That’s why profes- 
sional authors sell more stories—not just because 
they can handle words and sentences better, but 
because they are more sensitive to the public taste. 
Powers of observation increase as a writer climbs 
up the ladder. The little fellow at the bottom is 
so cocksure of his perspective that he either won't 
look around him, or, if he does, can’t see. 

“Rarely does a big writer tell me how to edit 
a magazine. It’s the little chap who does that, 
declaring how poor this or that issue was, and 
why. 

“T remember a rather original amateur who sent 
in two stories with no author's name attached. 
They were marked A and B. He asked me to 
judge each story for itself, and if I decided to 
buy one or both, to call a certain telephone num- 
ber. 

“Intrigued, I read both stories. One was good, 
the other was terrible. I had my secretary call the 
mysterious number, informing the anonymous 
writer that if Story B was original, I would con- 
sider it for purchase, but Story A had to be re- 
jected. The man said he would write to me. The 
next day I had his letter—confessing that Story B 
was not original, that Story A was his own. He 
had copied Story B by a well-known author, from 
an old magazine, just to test me. He had thought 
his story was as good as the other one. 

convinced now that editors don’t just 
judge stories by the author’s name attached to 
them,’ he admitted. 

“The difference between big authors and little 
ones is a matter of attitude and observation as well 
as skill with words.” 


Laundry Age, 9 E. 38th St., New York, is now be- 
ing edited by Howard P. Galloway. 
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POPULAR PUBLICATIONS 
> 

Congratulates its authors on the fine work they are 7 
doing in these difficult times! 7 
Americans, as never before, need the escape of good ; 
fiction. 
Our authors, we feel, are supplying that need! ; 


Next To Readers We Like Writers Best 


Our first concern, of course, is for readers—lots of ‘em, millions of ‘em. But 
next to readers, our favorite people are writers. We know that we can’t have 


readers without good writers. és 

That’s why Fawcett and Country Press editors make it a point to treat all writ- a 

ers, newcomers and old timers alike, with courtesy and friendliness. That’s why we om 
pay generous rates on acceptance, give prompt decisions, collaborate on revisions and ie 
do everything else possible to make writing for us both pleasant and profitable. Send as 
us your manuscripts. A few of our magazines are listed below. 
TRUE CONFESSIONS LIFE STORY ROMANTIC STORY ; 
DARING DETECTIVE TRUE DYNAMIC DETECTIVE ‘ 
STARTLING DETECTIVE GOOD PHOTOGRAPHY PHOTOGRAPHY HANDBOOK 4 
MOTION PICTURE - HOLLYWOOD MOVIE STORY = 
MECHANIX ILLUSTRATED WHIZ COMICS SPOT : a 
ee 


FAWCETT PUBLICATIONS, Inc. a 


1501 Broadway New York City 


| 
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SUCCESS IN PULP REPRINT CAMPAIGN 


Big news for all writers is Federal Trade Com- 
mission action in the pulp reprint situation. Pulp 
writers stand to benefit the most, immediately—since 
they have been the worst sufferers—and the logical 
result of banned practices should be immediate great- 
er use of original material. But other writers should 
benefit, as time goes on, from precedents established 
in stipulations recently signed with the FTC. 

Two publishing concerns which have used reprint 
material extensively, in ways objected to by writers 
and by other publishers, have agreed to cease and 
desist from alleged unfair practices. This is the FTC 
news summary of one stipulation: 


Columbia Publications, Inc., and Louis H. Sil- 
berkleit and Harold Hammond, trading as Atlas 
Fiction Group, Inc., 60 Hudson St., New York, 
stipulated with the Federal Trade Commission to 
cease certain representations in the sale of maga- 
zines. 

According to the stipulation, the respondents 
published and distributed magazines or periodicals 
containing reprints of fiction stories and, by fail- 
ure to disclose that such stories were reprints, 
implied that they were new, original, or first run 
stories. 

The respondents stipulate that they will cease 
publishing or disseminating any publication con- 
taining reprints of stories or articles previously 
published unless the fact that such material con- 
sists of reprints be truthfully and unambiguously 
disclosed by: (1) displaying the word “reprint” 
on the front cover of the publication in type 
equally as conspicuous as the title of the publi- 
cation; (2) conspicuously displaying the word 
“reprint” on the table of contents and title pages; 
and (3) displaying such word in immediate con- 
nection with and in equally conspicuous type as 
the title of each reprinted or second-hand story. 

The respondents further agree to cease, among 
other practices, using or substituting a new title 
in place of the original title of a reprinted story 
unless accompanied in equally conspicuous type 
by the title under which the story was originally 
published; changing the names of characters in 
reprinted stories or otherwise disguising an orig- 
inal story so as to cause the impression that the 
reprinted story is a first-run story; using a 
pseudonym in place of the true name of an author 
so as to imply that a reprinted story or article 
bearing such pseudonym is new or original; using 
a so-called pen name in connection with a story 
or article unless such pen name has been adopted 
by the author or he has authorized its use, and 
representing that any material has been copy- 
righted when such is not a fact. 


Another stipulation was signed a few days later by 


THE AUTHOR & JOURNALIST 


Founded, 1916, by Willard E. Hawkins 


Published Monthly at 
1837 Champa Street, Denver, Colorado 
4 
John T. and Margaret A. Bartlett, Editors 
and Publishers 
David Raffelock, Associate Editor 


Student Writer Department, Conducted by 
Willard E. Hawkins 


Entered as second-class matter, April 21, 1916, at the 
Post Office at Denver, Colorado, under the act of 
March 3, 1879. Copyright by the oad & Journalist 
Publishing Co. Printed in the U. 


SUBSCRIPTION RATES: = per year, in advance; 
Canada and Forei ign, » $2.50. ae copies, 20c. Adver- 
tising rates furnished on request. 
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The Author & Journalist 


By H. R. SIMPSON 


Newsstand Publications, Inc., Western Fiction Pub- 
lishing Co., Inc., and Manvis Publications, 330 West 
42nd St., New York, and Martin Goodman and Ab- 
raham Goodman, officers of the three corporations. 

In FTC procedure, a stipulation consists of the ad- 
mission on the part of the party or parties complained 
against, of certain basic facts, together with an agree- 
ment to cease and desist. The effectiveness of the in- 
strument is suggested by the final paragraph of Stip- 
ulation No. 3354: 

“Columbia Publications, Inc., and Louis H. Sil- 
berkleit and Harold Hammond, or any one of them, 
also agreed that should they ever resume or in- 
dulge in any of the aforesaid methods, acts or 
practices which they have herein agreed to dis- 
continue, or in the event the Commission should 
issue its complaint and institute formal proceed- 
ings against the respondents as provided herein, 
this stipulation as to the facts and agreement to 
cease and desist, if relevant, may be received in 
such proceedings as evidence of the prior use by 
the respondents of the method, acts, or practices 
herein referred to.” 

A. & J. has often commented on pulp reprint prac- 
tices, and the Federal Trade Commission sought in- 
formation from the magazine in the course of its ex- 
tensive investigation. Harry Steeger, of Popular Pub- 
lications, never a reprint house, began proceedings; 
his request for relief was signed also by Street & 
Smith. The Authors’ League, chiefly through Oscar 
Schisgall and Arthur Leo Zagat, was active. Many 
authors helped—Erle Stanley Gardner deserving spe- 
cial thanks. 

Commented Mr. Steeger, for A. &. J.: “I believe 
there will be an increase in the authors’ markets. 
Since the Federal Trade Commission has made the 
publication of reprints a difficult matter, the space 
which was formerly taken up by reprint material, will 
now be devoted to original stories.” 


oooo 


Modern Verse, the quarterly edited and published 
by Allan Swallow, has been combined with the New 
Mexico Quarterly Review, published by the Univer- 
sity of New Mexico, Albuquerque. The Review is 
interested in publishing quality short stories, approxi- 
mately 20 poems per quarter, and critical articles on 
national, international, and literary affairs, but no 
payment is made at present. Dudley Wynn is editor; 
Allan Swallow, poetry editor. 


Western Family, Los Angeles, has changed its ad- 
dress from 1144 S. Grand Ave. to 3224 Beverly Blvd. 


Q. and A. Department 


For personal reply, accompany your inquiry with a self- 
addressed, stamped envelope. This department does not 
criticize manuscripts. Questions and replies below have 
been condensed. 


Jack Woodford’s article in the January issue inter- 
ests me in adopting a pen name. How about checks 
made out that way? Or must I instruct publications to 
issue checks in my real name? 

B. M., Oklahoma City, Okla. 


This situation presents no problem in practical 
experience. Assuming the writer has a bank account, 
as every selling writer normally will have, he will first 
sign his pen name, then his own name, and deposit. 
The writer who looks to a friendly grocer, or other 
business connection to cash his checks, will usually 
follow the same procedure, though, technically, the 
pen-name signature is all that is necessary. It is for 
the writer to decide whether he will reveal his real 
name to editors. 
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TWENTY YEARS OF 


CHANGE 


. -» By WILLARD E. HAWKINS 


THE CHART on Page 9 tells a story. It is 
a graphic history of the past twenty years in 
Magazinedom. 

Revealing the past, it also points a directing 
finger into the future. 

At a glance, we have an answer to the ques- 
tion, “What has been the major trend in the 
magazine field?’ Quite clearly the outstand- 
ing phenomenon of the past two eventful dec- 
ades was the amazing development of the great 
pulp field. 

A second glance, and we realize that this 
came about through the spawning of special- 
ized pulp magazines. 

The development of the pulps becomes more 
striking when we compare the fluctuations in 
this field with the uneventful progress of many 
other types. 

By way of explanation, the unit of measure- 
ment employed in the chart is the printer's 
point” —approximately a seventy-second of an 
inch. A line of one point thickness (thus ) 
represents a single magazine; a thickness of 12 
points (one-sixth of an inch) represents 12 
magazines; half an inch covers 36 magazines, 
etc. 

It will be noted that the graph representing 
general magazines of large circulation shows 
little variation over the entire period. At the 
beginning of this era there were eight—Ameri- 
can, Collier's, Cosmopolitan, Red Book, (now 
Redbook) , Saturday Evening Post, Everybody's, 
Hearst's, McClure’s. The first five survive; the 
last three are supplanted by Liberty 

The literary-cultural group, in 1921, con- 
sisted of Atlantic Monthly, Harper's, Century, 


A. & J. presents a graphic study of maga- 
zine trends, brought down jto 1942. Mr. 
Hawkins is the author of “Castaways of 
Plenty,” “‘The Cowled , Menace,’ ‘Tech- 

nique of Salable Fiction,’’ and many novel- 
ettes, short stories and articles. He found- 
ed (A. & J. in 1916, was its editor until 


Dial, Scribner's, and Forum. These six have 
tapered off to four—Aflantic, Harper's, Story, 
and—shall we say Coronet? 

Possibly this does not mean a lessening of 
reader interest for either group. In the big-cir- 
culation field, the stronger periodicals—per- 
haps assisted by the pulps—have crowded out 
the others, while readers of Century and Scrib- 
ner’s may find material better to their liking in 
Reader's Digest or various reviews. 

The fluctuation in women’s magazines also 
has been slight. 

But the pulps! Here we have a growth that 
seems incredible. At the beginning of the era, 
there were eight general adventure magazines, 
but only three specialized ones (This excludes 
the risque group, which followed an independ- 
ent development, with inception back around 
1910.) At present, there are about 175 spe- 
cialized pulp magazines! 

What caused it? We may conjecture, but 
the chart simply records the fact—and relates 
it, by inference, to the line representing busi- 
ness fluctuations over the same period. 


We see one specialized Western pulp (Street 
& Smith’s Western Story) suddenly becoming 
five in 1924, nine the year following, and, at 
the crest of its popularity, reaching a total of 
40. Forty magazines of Western fiction! How 
were readers found for all of them, when a 
scant 14 years before there were only enough 
to support one? 

Back in the dizzy days when there were nine, 
13, 15 Westerns on the stands, the prediction 
was freely offered that they could not last. 
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Readers would soon tire of magazines devoted 
solely to tales of cowboys, sheriffs, and cattle 
ranches. 

The prediction seemed in line for fulfill- 
ment in 1932, when, as the graph shows, there 
were but seven survivors out of those dismal 
months following the stock-market crash. But 
there must have been a lot of vitality in this 
type of yarn, for the line dips, only to climb 
again to precipitous heights. 

Detective-mystery magazines began their 
climb a year or so later and continued with a 
more gradual but no less amazing ascent. 
Allied, was the gangster-underworld periodical. 
This leaped into favor with the eminence of 
Al Capone and his ilk, but despite a couple of 
attempts at revival, the line fades out in 1939. 


Sport-story magazines seemed to make little 
gain until ‘they suddenly sprang into promi- 
nence with 20 titles on the stands in 1938. 

A curious development was the shuffling of 
air, air-war, and war magazines. The latter 
had their inception with the launching of War 
Stories in the latter part of 1926. The number 
jumped to ten in 1929, and then died out after 
a year or two of struggle. Meanwhile had come 
magazines of flying fiction, and then maga- 
zines of air-war fiction. The flying fiction 
group swelled to 14 titles, then dropped to 
zero, with only a slight revival in later years, 
while air-war titles remain steady to this day. 

Puzzle: Why, if there are constant pulp 
readers for stories of battle in the air, are there 
none for stories of battle on land or sea? 

The horror-sadistic type, launched in 1934, 
is a peculiar modern development. The chart 
shows it on the wane—but this is largely due 
to pressure from authorities rather than to lack 
of readers. 

The recent rise of science-fiction or fantasy 
magazines is a phenomenon of special interest. 
And the graphs representing many other types 
of periodical tempt us to speculate. Why, for 
example, does the line representing those mail 
order magazines, which once circulated so 
widely in rural communities, show a reversal 
of the general upward tendency? Is it because 
of changed advertising policies, or because dif- 
ferences in tastes between rural and city dwell- 
ers have been wiped out under modern condi- 
tions ? 

There is a temptation to see an adult par- 
allel in the almost simultaneous rise of the pic- 
ture news magazines, pioneered by Life and 
Look. 
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What effect have general conditions, busi- 
ness fluctuations, wars, etc., on the situation ? 
During the first world war, magazines pros- 
pered; but the number involved was compara- 
tively small. The period of Coolidge Prosper- 
ity shows the beginnings of most of the pulp 
lines on the graph; but the stock-market crash 
and ensuing depression did not prevent their 
general expansion. 


The graph does not show the big advance 
in pulp rates during the prosperity era of 
1926-1930, when 2, 3, 5, and even 10 cents a 
word were customary. Nor does it show the 
bankruptcies and sudden drop in rates which 
followed the big crash of 1929. It does not 
attempt to represent a number of “trial bal- 
loons’’—magazines of various types that were 
tried out and then vanished from the scene. 
Probably the most outstanding of these experi- 
ments was the Dell Publishing Company's 
Ballyhoo. The vogue for this refreshingly 
new type of humor magazine was probably 
quenched by the flood of imitators that fol- 
lowed its amazing reception on the stands. In 
the pulp field there were such experimental 
titles as Courtroom Stories, Fire Fighters, 
Oriental Stories. 

The chart brings us to the present—and the 
present finds this country again at war. What 
happened during the last war may not prove 
a certain guide to the present, because condi- 
tions have changed. We may judge that the 
cultural, general, and women’s magazines will 
continue without drastic curtailment, because 
the graph shows that they were not seriously 
affected by changing conditions in the past. 
This applies to several other lines. 

The pulps do not have the same history of 
stability. They enjoyed a mushroom growth, 
and mushrooms are not noted for substantial- 
ity. Their general trend has been upward, both 
as to number and variety—and we would nat- 
urally look for the trend to continue. More- 
over, people are at work as never before, and 
work produces the dimes and quarters with 
which magazines are purchased. But the tend- 
ency of the day is against branching out or 
increasing the consumption of materials. Tak- 
ing all things into consideration, the best guess 
is that the lines on the chart will tend to level 
off—in other words, that “for the duration” 
most of the pulp groups will hold their own, 
offering a good, but not increasing market, for 
their special brands of fiction. 
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MAGAZINE FLUCTUATIONS - 1921 TO 1942 
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WAR PLANS OF 


NEW YORK EDITORS 


. . . By DAVID RAFFELOCK 


Associate Editor 


ON THE editorial front, during this early phase 
of the war, all is quiet. Many writers have an im- 
pression that editors are confused and worried, un- 
certain what to do next in the face of priorities, 
shortages and rapid change. 

In order to present readers of The Author & Journ- 
alist with a first-hand look behind the scenes, | went 
to New York to interview editors of a variety of 
publications. The resulting information and impres- 
sions are reassuring for the present and for the future. 

There will be no radical changes in editorial poli- 
cies; publishers are not panicky about the future; 
Opportunities will be better than ever for capable 
new writers. Magazines will carry on because it is 
still good business to do so, because the stories and 
articles and information they print are vitally needed 
by the people of America. There will be minor 
changes in editorial policy, but nothing drastic, at 
least for some time to come; there will be little 
physical change in the appearance of magazines; rates 
will remain the same with some slight promise of an 
increase. Magazines may become somewhat smaller; 
many will increase the price of their books; some are 
cutting down on the illustrations whereas others are 
increasing them. But whatever the changes they are 
brought about through deliberation and assurance; 
there is nothing of frantic or desperate experimenta- 


tion. 

In the spacious, attractively appointed office of 
Herbert R. Mayes, editor of Good Housekeeping, a 
calm pervades that would be reassuring to any writer 
who might be dubious about the future of magazines. 
“War will make no essential difference in our poli- 
cies,’ Mr. Mayes said. “We shall use the same kind 
of story as heretofore, though in the interests of 
realism it will be necessary to explain the status of a 
male character who is within the age limits of re- 
quired military service.” 

Good Housekeeping has no editorial policy other 
than to use stories slanted toward women readers. 
The widest lattitude is allowed as there is no insist- 
ence upon any formula, types of characters or action. 
Mr. Mayes was emphatic that the way ahead for 
capable new writers was better than ever before. 

American Magazine, according to Henry LaCossitt, 
fiction editor, will make no essential change in policy 
due to the war. Good war stories, especially those 
authentically written about foreign scenes, will be 
used, but there is no particular tendency toward that 
type. The magazine is especially in the market for 
well-written short-short stories and continues to use 
vignettes, paying $25 for the latter. 

James N. Young discussed the needs of Collier's. 
This magazine which has been thought of by many 
writers as a man’s periodical really appeals strongly 
to women also. It has an antipathy to snakes and 
ghosts in stories and is not interested in the tough 
gangster type of yarn. Unusual war stories will be 
used, but the special need is for short-short stories, 
1200 to 1400 words in length. Rates paid: $400 to 
$500 per story with a ceiling of about $1000. 

Some non-fiction is bought by Collier's, according 
to Frank D. Morris, article editor. About 50 percent 
of non-fiction used is bought from contributors, and 
covers sports and subjects of interest to women. Ar- 


ticles about athletic comers just reaching the zenith 
of their careers are especially in demand. Payment is 
$400 an article. Writers should query the editor 
before submitting material. As war will not particu- 
larly affect the nature or the variety of sports, the 
market for this type of material will remain constant. 

In the busy offices of the Popular Publications and 
Fictioneers, Harry Steeger, publisher, took time to 
discuss fully the situation of the all-fiction magazines. 
He sees no occasion for uncertainty or worry. The 
price of magazines may be increased or size may be 
reduced. Should the latter prove necessary the length 
of stories would also be decreased. Mr. Steeger said 
that his magazines would then try to increase rates 
to authors. 

His publications will take cognizance of the war. 
but there will be no essential change in editorial con- 
tent. He pointed out, as did many other editors, the 
difficulty of war fiction competing with the startling. 
often melodramatic nature of the day’s headings. 
“However, our stories are meant to serve a two-fold 
purpose,” he said. “To inspire Americans to greater 
war effort and to provide escape from grim reality. 
Through stories telling of the loyalty, daring and 
courage of their heroes and of the fortitude of others, 
we help condition Americans to the utmost response 
in carrying on to victory. Morale may be increased 
through stories that entertain, even though they have 
no direct relationship to the war.” 

“The opportunity for new writers,’ Mr. Steeger 
said, “is very good. Many established writers are go- 
ing to war and their places must be filled. Just today 
three of my busiest editors were in to see me about 
getting material for their books. There is a real need 
for all types of fiction.” 

Kenneth White, editor of Adventure, Black Mask 
and other Popular Publications books, does not con- 
template any important changes. At present he is in 
the market for a serial with an authentic South Amer- 
ican locale and could also use good Australian stories. 
During the previous world war Adventure used very 
little war fiction, but because of the new weapons, 
greater mobility and the exotic regions in which this 
war is fought, there is greater reader interest in ad- 
venture stories closely allied to the war. 

Willard Crosby, editor of several Western maga- 
zines for Fictioneers and Popular, does not see any 
likelihood of Western stories changing under the 
impact of the war. Virtually all these stories are writ- 
ten against an earlier background and deal with events 
removed from present-day war, and apparently there 
is no let-up in reader interest. 

Leo Margulies, editorial director of the large 
Standard-Thrilling group, sees no occasion for other 
than minor changes in slant or editorial policy. “We 
will stress the will to win,” Mr. Margulies said. 
Some of his books are given over strictly to war sto- 
ries, such as Exciting Navy Stories, R.A.F. Aces, Air 
War, Sky Fighters and The American Eagle. Thrill- 
ing Adventures and some of the other action maga- 
zines will use an occasional good war story. 

Entertainment, however, is the essential keynote of 
the other magazines wherein the World War angle, 
though not barred, will not be emphasized. ‘People 
must have something pleasant to occupy their minds,” 
said Mr. Margulies, ‘‘and in our numerous periodi- 
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cals where pure entertainment is the keynote, we shall 
continue to emphasize stories for the story's sake.” 

It was good to see Daisy Bacon again. The last 
time I had gone to the large, familiar Street & Smith 
building on Seventh Avenue, she was editor of Love 
Story and doing a first-rate job. Now she «is also 
editor of Detective Story and is putting it over in a 
big way. Miss Bacon wants stories with greater adult 
appeal and of virtually any type. A woman may be 
the central character, the slant may quite definitely 
appeal to women and the author may be a woman. 
The war will have no particular effect on the detec- 
tive story, except that there may be a better chance for 
new writers who do not follow the usual patterns. 
Writers may also be interested in the praiseworthy 
innovations in cover designs now appearing on Detec- 
tive Story as a result of Miss Bacon’s efforts. 

Love Story Magazine will continue pretty much as 
heretofore with little more than casual reference to 
the war. War stories as such will not be sought but 
it will probably be necessary to take the war into con- 
sideration through mention of war facts, civilian and 
military service, etc. If an author has a love story to 
write, the developments in the war will show him or 
her how to take care of it 

Fiction House, according to Larabie Cunningham 
of that organization, is not buying a great deal ahead 
at present as its editors are watching the turn of 
events. However, no marked changes are anticipated. 
Rates will remain at one cent a word. 

Frontier Stories is still buying shorts of 5000 to 6000 
words, but is overbought at present on novels and fact 
material. As Frontier stories are definitely laid in the 
past they will of course take no notice of the World 
War. Mr. Cunningham reminds authors that stories 
for his publication must be written carefully, must 
read well and sound authentic. Don’t try to fake in- 
formation about cowboys and Indians. Frontier Stories 
is always an open market for stories that have a ring 
of reality to them. 

Robert O. Erisman, editor of Newsstand Publica- 
tions, Inc., sees no particular changes ahead. For a 
time it appeared that the war would knock everything 
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“Okay, Okay! Open your parachute—we’ll raise 
your royalty 5%!” 
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in the country cockeyed, but stability has now re- 
turned. In fact, this group will issue a new magazine, 
Sky Devils, and is wide open for material. It will 
feature war-air stories with American heroes only, 
though the setting may be anywhere in the world. 
Shorts only up to 10,000 words are wanted. 

No major changes are contemplated on the News- 
stand Publications’ Western, sport or detective maga- 
zines. Of course, the war will be taken into consid- 
eration, but for the most part only incidentally. 
Heroes in stories of the present day will have to be 
either too young or too old for active military service. 
This group may soon announce revival of a detec- 
tive story magazine. 


The Munsey magazines are undergoing a number 
of changes, alone in the field in attempting drastic 
changes in policy. According to Paul A. Johnston, 
editor of Detective Fiction, the tense, exciting reality 
of today makes articles about true happnings more 
interesting to readers than fiction. Hence the Mun- 
sey books are going more to non-fiction. Detec- 
tive Story will run 55 per cent articles and 45 per cent 
fiction, although this formerly was an all-fiction maga- 
zine. True crime stories will be used, either those 
dealing with exposes or with a single crime. Murder 
and a sex angle are preferred. Pictures should be 
available but need not necessarily be sent with the 
script. Payment is at the rate of 114 cents a word, 
with $3 each for pictures. 

Argosy also is using articles, such as the one in the 
current issue on the sensational treatment by Nazis 
of French women. Articles for this magazine need 
not deal with sex, however. 

Mr. Johnson believes that young people, age groups 
who used to read the pulps, now are intrigued by the 
comic and picture magazines. The magazine of to- 
morrow will have to take into consideration these 
newly cultivated tastes, will have to use more sensa- 
tional and factual material, supplemented by abundant 
pictures. This is the theory on which the re-organiza- 
tion of the Munsey magazines is based. Although 
there is no particular change in their love story maga- 
zines, more illustrations will be used. 

The book publishing field also faces the future 
with confidence. In England book sales have increased 
and books have performed a useful function. It may 
be that novels will tend toward shorter lengths, that 
bindings will be slightly less expensive and the retail 
price of books will be higher. 

Marie Rodell, one of the editors of Duell, Sloane 
and Pearce, said that no curtailment of their list for 
the year ahead was contemplated. Some experiment- 
ing was done with board bindings for their mystery 
series, but this was found unsatisfactory. Their main 
need at present is for good light fiction, though this 
must conform to their usual literary standards. Al- 
most any type of book is acceptable: poetry, subjects 
supplementing text books for schools, photography, 
additional titles in their series on American scenes, 
mystery stories that will fit into their well-established 
books of this type. The serious, literary novel is 
always in demand, though novels dealing with the 
war are acceptable only when outstanding in merit. 
Miss Rodell pointed out that many authors were 
rushing a script through in an effort to present a 
timely angle, only to achieve a confused or incomplete 
impression. “It is better to avoid the war as the 
main issue,” she concluded. 

Thayer Hobson, editorial director of William Mor- 
row, supported the general opinion that the entire 
publishing industry was on a sound basis and had 
nothing to fear so far as the immediate future was 
concerned. He felt that war psychology might work 
against solid craftsmanship with the result that a good 
many manuscripts submitted would be of an inferior 
quality. ‘The books we will issue will have to be 
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those about which we are definitely enthusiastic,’ he 
said. With costs increasing, publishers will not be so 
likely to gamble on uncertain books. 

Morrow’s list, though limited in number, is catholic 
in variety and will continue unchanged in the immedi- 
ate future. 

The lending library book trade looks somewhat 
more promising, according to Steve Farrelly, editor of 
Jonathan Swift, one of the Sam Curl imprints. Books 
are issued also under the firm imprints Arcadia House 
and Mystery Books. Because of the low cost and 
availability of rented books the demand appears to be 
increasing. The war will not affect this type of book 
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except to stimulate its sale. Subjects always popular 
and which promise to cont.nue in demand are de- 
tective, Western, wholesome love and light love with 
a sex angle. 

Some publishers of non-fiction books report an in- 
crasing demand for how-to-do books of virtually 
every type. 

To sum up this New York survey: The paper sit- 
uation is pretty well in hand, and does not threaten 
to become serious. There is nothing apparent to the 
far-seeing eyes of editorial men and women that will 
materially change the stability of the publishing in- 
dustry in the months of the year to come. 


THE NON-FICTION WRITER 


. . By HARRY SHAW 


IN 1942 


Only the very rash attempt to predict magazine 
trends. New fads and fancies spring up; magazines 
and editors die; international events force different 
emphases. ‘“Imponderables and unpredictables” pe- 
rennially flourish in the magazine field; now in 1942 
they bid the forecaster be doubly wary. 

But since your editors have requested a discussion 
of contemporary non-fiction trends, I have donned 
my fortune-telling costume, pulled out my crystal 
ball and deck of cards, talked to numerous editors, 
publishers, and free-lancers, and arrived at conclusions 
which may be fallacious but, at least temporarily, 
seem both obvious and tenable. 

In general, 1942 should be a good year for the 
free-lancer, especially the non-fiction writer. This pre- 
diction is based upon two premises: the war will 
cause somewhat less dislocation in magazine policies 
than was at first expected; the field for good non- 
fiction is continuing to expand. 

True, a larger percentage than usual of “marginally 
published” magazines will undoubtedly vanish. Sev- 
eral trade magazines have already expired, others will 
shortly do so. Again, most magazines will likely be 
somewhat “thinner,” especially if advertising appro- 
priations are severely cut and if paper priorities be- 
come serious. But the attitude of publishers and 
editors is hopeful, even confident. They expect no 
disastrous advertising loss, for “institutional adver- 
tising,”” unless legislated against, is scheduled to 
increase during the war years. Paper shortages, al- 
though possible, have not yet become imminent, the 
present practice being to permit paper-buying to the 
extent of previously established need and actual use. 
(Some publishers expect a serious decline in the qual- 
ity, not quantity, of paper.) Finally, the difficulty, 
since December 7, of selling articles and other non- 
fiction not related to the war is likely to become less. 
You won't have to become a military or naval author- 
ity in order to sell material in 1942. In England, for 
example, the immediate and understandable tendency 
after September, 1939, was to shelve nearly all non- 
fiction, and indeed fiction, not dealing with war and 
defense. But after a few months this trend was 


slowed; examination of recent English magazines re- 
veals that they are as nearly back to normal as the 
periodicals of a country engaged in total war could 


possibly be. 


Harry Shaw, of New York University, con- 
ducts the Workshop in the Magazine Article 
at the Washington Square Writing Centre. 
He is the author of “Writing and Rewrit 
ing’’ and other books and articles 


And yet the struggle in which we are engaged will 
obviously influence, although not greatly alter, article 
trends. More and more book publishers and magazine 
editors will seek (and perhaps not often find) authori- 
tative explanations of military and naval strategy, 
shipping, defense housing, morale-building, and other 
major war problems. Editors will certainly welcome 
first-hand war experiences, factual-narrative accounts 
of individual exploits. Those who have significant 
information on foreign countries in which they have 
lived or traveled extensively should find a ready mar- 
ket for their wares, be their locale Europe, Asia, 
Africa, or South America. (Such articles should be 
more than travelogues, however; to gain acceptance 
they must have something of the significance and 
‘inside’ quality imparted by a John Gunther.) Inter- 
views with, and portraits and profiles of, those men 
and women suddenly or increasingly prominent in the 
war effort will mark a trend. Numerous editors will 
search for articles dealing with the effects of war's 
impingement upon the arts, education, and scientific 
research. For example, almost any astute editor would 
seize upon a competent discussion of the implications 
of the speeded-up program of medical education and 
the effects upon communities of drawing thousands 
of physicians into the armed forces. 

War will also induce hundreds of fillers and 
“how-to-do” pieces on the conservation of materials, 
the preparation of balanced, inexpensive meals, the 
employment of substitutes, the making of useful ar- 
ticles. Wide-awake writers who possess or can acquire 
information on these and complementary ideas should 
be able to “cash in” heavily. Now as never before 
free-lancers should study magazines, consult market- 
aids, and query editors. 

Still another group of articles will strive to main- 
tain public morale. The twin themes of courage and 
hope will motivate many such pieces, invaluable con- 
tributions to the victory campaign. Some editors, tak- 
ing a longer view, will be on the alert for articles 
discussing methods of preserving ideals essential to 
worthwhile, democratic living, for suggestions con- 
cerning the peace and reconstruction to follow conflict. 

In my opinion, however, most editors and publish- 
ers will follow a middle road. Every magazine will 
be concerned with the war, will make its utmost con- 
tribution to our national endeavor. But editors, at 
least those whom I have consulted, realize that life 
goes on, even in war; that a balanced way of living 
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is more essential in war than in peace. No writer, 
no editor, can be oblivious to war; it will appear as 
a muted theme or motif in thousands of instances. 
But seasonal topics and social problems, children and 
crime, adventure and amusements, health and hobbies 
are as important now as ever; they will be Written 
about in 1942 as in 1932 or any other year. In fact, 
some editors believe it a part of their patriotic duty 
to publish some material not exclusively concerned 
with war. They wish to purvey information about 
topics and ideas which will concern us long after the 
present conflict is ended, to furnish entertainment and 
diversion not primarily as an escape but as a tonic. 
Sample results: more treatment of sports, more hum- 
orous articles and more humor in articles, more pieces 
about hobbies and other forms iof relaxation and 
entertainment. The non-fiction writer will make a 
serious error if, unless unusually fitted to do so, he 
concerns himself solely with war and war's alarms. 
He should go his accustomed or only partly altered 
way. 

No, the article writer need not change his materials 
and methods completely. Another factor favorable to 
him is the trend from fiction to non-fiction. Ever- 
increasing numbers of articles are appearing in mag- 
azines, fewer and fewer stories. More non-fiction 
books are being serialized than formerly. Every com- 
mercially successful magazine started since the last 


MUST YOU WRITE WAR STORIES? 


Pearl Harbor bombed many writers away from their 
typewriters! They paced the floor and asked: “Now 
what?” War fiction semed to fill the air even before 
December seventh. Now even the short-story business 
will be mobilized to do its bit and, reasoned the 
uncertain scribe, I know nothing about war. What 
to do? 

A pretty good answer can be found, I think, by, 
first, analyzing what has already appeared in two 
months of war, and, second, by reading the papers 
and-doing a little thinking. In the space allowed me 
I can’t report on my reading and thinking with any 
completeness, but here are the highlights as I see 
them: 

Of a total of 69 stories printed in Collier's, S.E.P., 
Country Gentleman, American and Ladies Home Jour- 
nal, in December and January I compile the follow- 
ing: 

THE WAR IN CURRENT mieten: 

1. Actual fighting 
2. Home front 

3. War hook-up 


4. Historical war angle. 
.................... 


Total... 


The first group of stories deals with action at one 
of the many fronts, the characters being men in mili- 
tary service. The second group includes the many 
propaganda-angle yarns in which civilians are made to 
do their bit with the proper touches of glamour and 
romance. ‘War hook-up’” means that the story is 
related to the present war effort only by mentioning 
it in some way—just a reference to date it as of today 
and not yesterday. The fourth group includes stories 
of wars of other times whose peculiar editorial value 
is that they can be timely (with war ideas) but 
avoid the depressing facts of the present war. The 
final group show no reflection of the war. 


Now it is obvious that in one or two months: no 
magazine, not even the weeklies, can really reflect 
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war has been devoted wholly or primarily to fact. 
These trends are now established; the writer's pre- 
sentation and analysis of them in the November 22 
issue of the Saturday Review of Literature has elicited 
many responses, some of them the ‘dear sir, you cur’’ 
variety. But no one has attempted to refute the facts. 
The war may slow or stop this trend, but for the 
present the article writer remains in the saddle. 

One caution: because space in magazines may be 
more limited, because editors will be more cautious 
in buying than before the war, the publishable article 
in 1942 will necessarily be extremely well-written. 
It will have to inform and it will have to entertain. 
Fact is not necessarily more revelatory or entertaining 
than fiction; it must be made so. The sagacious editor 
will demand meaty, informed articles which are easy- 
to-read, entertaining, fast-moving. Strive even harder 
for. an anecdotal, colloquial style; for the telling 
incident, the arresting bit of dialogue. Because of 
the premium on space, editors will wish shorter 
pieces. Eliminate the verbiage, make the style lean. 
The trends of the times demand such handling. 

Despite necessary adjustments and slight shifts in 
emphasis, your outlook as non-fiction writers is bright. 
Today's demand is for precisely what the hard-work- 
ing, conscientious among you have to offer. Good 
luck—and good writing! 


By THOMAS H. UZZELL 


war conditions. When I was at Collier's we used to 
make up six weeks before publication date. Never- 
theless the proportion among the groups given does 
not change greatly towards the end of the two-month 
period. My belief is that for another six months, 
possibly a year, the proportion of actual fighting 
stories will increase, and then will fall off sharply. 
Three reasons for this: it did this in the previous 
world war; readers will be weary of fighting, and the 
best ideas will be used up. 

Another guess: this war differs from the last in 
that it is total, all-out, and sees American territory 
edging up toward the front line (a war official 
prophesies that our coasts will be bombed and enemy 
subs are now knocking off our ships outside our har- 
bors). The most profound, single, dramatic novelty 
about the present war is the experience of our civilians 
with the fear of actual danger. This fear will in- 
crease as the novelties of the new techniques of war 
diminish. All of which indicates fewer actual fighting 
and many more home front stories. 

The big story, in other words, of a year from now 
will not be that of an American aviator who dropped 
a bomb on a Japanese general but will concern the 
effects of blackouts, civilian defense training and food 
and materials rationing on the outcome of a romance. 

If we add the war hook-up stories, which are 
essentially non-war, to the non-war stories we find 
that right now the great bulk of our magazine fiction 
(sixty-six percent) is not devoted to the war. This 
proportion, I believe, is bound to change in the 
immediate future. For a year or more at least we 
will have more home-front, war-angle stories. 

Since the non-war stories are in such large propor- 
tion they deserve a few extra lines. Most of these 
stories in Collier's, which I’ve studied most. closely, 
may be gathered under four heads: sport, romantic 
farce, crime, historical Western. In these six words 
you find pretty well expressed the highways over 
which Americans escape from their troubles, even in 


time of the greatest war in their history! These 
stories, however, since we can’t work all the time, 
have their place. 

A prophet these days risks his reputation! A few 
things, however, you may be sure of: the best bet is 
the non-war story which preferably treats romance, 
especially humorous romance, adventurous past peri- 
ods, sport, crime detection, and always with the 
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YOU'RE new to this writing eihe? You'd like a 
few hard-headed facts about how it’s done? All right. 
nail your ego to the wall and sit down. You're going 
to have to take it! 

It's a matter of asking yourself questions. This 
time we'll ask ‘em, and answer ‘em. 

Whom am 1 writing for? 

Look at the A. & J. market list, which begins on 
the next page.«It'll give you your target. Pick out one 
magazine that’s likely, get copies of it, and read ‘em 
through. Read a couple of ‘em; so you can get a men- 
tal slant on the general trend, the handling, the de- 
velopment of the stories its editor buys. Note the me- 
chanical details of their construction. Then write that 
way. 

If you've picked Amazing Stories for instance (or 
any of the Ziff-Davis pulps) you'll find a few points 
which will sum up in your notebook about like this: 

1. Most stories open with dialogue, continue with 
a lot of it, and develop fast. Story starts with first 
line, not on page three. 

2. Action is the keynote, and descriptive material 
is held down to a minimum. 

3. Every story has footnotes. Heavy science, or 
slow descriptive passages, are eliminated from the 
story by this means. All this material goes into the 
form of footnotes, which the reader can read or not, 
as he chooses. 

4. Stories concern people; not gadgets, or trick 
plots, or incidents. The human being is the story. 
The hero, the heroine, and the rest of the cast all 
emote dynamically. Theirs is the real plot. Mars, or 
Venus, or another dimension is just another locale 
for their story to happen. All the ‘hardware’ in the 
story is just to help carry along the real thing that is 
happening to the characters. 

5. Characters are strongly drawn—by what they 
say and do. An inventory of hair, eyes, build and 
collar-buttons isn’t characterization. 

6. A single, simple, direct thread of thought carries 
through. No complicated or converging plots. No 
tangled trails of action. Story must read simply, so 
that reader can follow the action without being con- 
scious of any effort on his part. If reader has to 
blueprint as he goes along, he’s not being enter- 
tained. 

7. Wind up the story with no loose ends. Every- 
thing brought up in the story must be explained 
finally. 


How should | approach the editor? 

This is a question that is more important than it 
seems. Most young authors think they must ‘get 
around” the editor in some way. They send a pep 
talk along with their manuscript, trying to sell the 
story on pure salesmanship. Or they write a humor- 
ous, witty (they think) letter. Really, all the editor 
wants is a statement of the market the story is in- 
tended for—to save him reading a thousand words, 
only to find it is not for his magazine! 
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escape-flavoring which standardizes the product and 
closes the sale. During the last war, Edna Ferber 
states in one of her books (“Cheerful by Request,” 
I believe) that readers skipped the fighting in the 
stories and turned over to the place where the char- 
acters appeared in evening dress. So, if you have war 
angles, choose the home to the battling front, and 
mix in the same requested cheerfulness. 


By RAY PALMER 


You should also, if a new writer, quote a list of 
markets sold. After all, achievement means something. 
And if you've already sold, you obviously are a 
writer who has a little something on the ball. If 
it just happens that this editor is searching for some- 
thing in a hurry, your manuscript might get even 
faster than usual attention; a more detailed reading, 
in case you missed the boat slightly on an opening, 
which most authors, even the good, experienced ones, 
miss anyway. 

But never tell the editor your story is good. He'll 
read it and decide for himself. Maybe it is good, but 
it isn’t for his magazine. 

If you are planning a long story, a query will serve 
to find out if the market is open, and a synopsis will 
give the editor a chance to do you a favor, and keep 
you from writing something he can’t use. 

Also, if the story seems to be somewhat out of con- 
formity with the general policy of the book as you 
see it, asking the editor will straighten you out, and 
save you writing something not “‘slanted.” 

The only other requirement the editor has is a 
neatly typed manuscript, double-spaced, with enough 
margin all around for his editorial scratchings. Mail 
it flat. Include sufficient postage for its return. In 
the case of Ziff-Davis magazines, we don’t require a 
return envelope, because we use photo-mailers, to 
better protect the manuscript. We know how costly 
retyping is, and we try to keep the manuscript spot- 
less. 

(Before becoming managing editor of Amazing 
Stories, Air Adventure, and other Ziff-Davis pulps. 
Ray Palmer made his mark as a pulp writer. In our 
April issue he will continue his helpful suggestions 
for young writers.) 


“My husand’s helping to conserve paper .. . he 
just writes short stories now.” 
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_The Handy Market List offers, in brief, convenient form, the information of importance to writers concerning 
periodical markets. Constant vigilance is exercised to keep this quarterly list accurate and up-to-date; it is appreciated 
when readers call our attention to errors or omissions. The magazines are grouped under classifications designed to 
assist the writer in locating the markets for specific types of material. A few abbreviations are employed. M-20 means 
monthly, 20 cents a copy; 2-M, twice monthly; W, weekly; Q, quarterly. Figures indicate preferred word limits. ‘‘Acc.”’ : 
indicates payment on acceptance or shortly after; ‘“‘Pub.’’ indicates payment shortly before or after publication. When 
specific word rates are not given, ‘‘first-class rates’’ indicates a general average around 5 cents a word or better; “‘good 
rates,”” around 1 cent a word; “‘fair rates,’ around % cent a word. The parenthetical statement following title of 
magazine indicates the banner or name of publishing house ; “S. & S.”’ stands for Street & Smith. ‘‘Macfadden’’ for 
Macfadden Publishing Co., etc. The notation ‘‘Slow’’ or ‘‘Unsatisfactory’’ is a warning that delays or non-payment for 
material have been reported by contributors. It should be obvious that The Author & Journalist can assume no respon- in 
sibility for the periodicals here listed, but merely publishes the available information for the guidance of readers. Sub- 7 
mitted manuscripts should always be accompanied by return postage—preferably by stamped, addressed return envelopes 
—and copies should be retained as insurance against loss. 


A—GENERAL LIST 


The Coast, 447 Sansome St., San Francisco. (M-10) Short 

stories, 1800; articles; verse. cartoons. W. Anderson. By 

arrangement. Pr 

, Cellege Humor, (Thrilling) 22 W. 48th St., New York. (Bi- 

America, 329 W. 108th St., New York. (W- 15) Articles on 

topies af cirrent social” and” politcal titerest, short Nia), tems: action’ shots Gf co-eds: cartoons. 
verse. ev. Francis Talbot, 

Pub. Collier's, (Crowell). 250 Park Ave, New York, (W-5) Short 
American Hebrew, The, 48 W. 48th St., New York. (W-25) stories up to : serials up t articles on popular 

Articles on Jewish’ affairs. short stories, Jewish jbackground, the day 3500-5000. Wm. L. Chenery. First-class 
merican scene rthur tt > t 1 S 

Pub. (Columbia, 45 St., New Haven, Conn. (M-10) (Knights 

(M) Short. stories, 2000-3000, with appeal to men of approxi- action short stories; verse. John Donahue. 1 to 3c. ee 

mate American Legion age. Alexander Gardiner. Acc., no set Common Ground, 222 4th Ave., New York. (Q-50) Articles, 


STANDARD PERIODICALS 


rate. 

American Magazine, The, (Crowell) 250 Park Ave., New York. 
(M- has fa stories 3500-6000; serials 50,000 ; short. shorts 
1500-1800; mystery novelettes 20,000-25,000; ‘Vignettes’ under 
500. Articles usually arranged for. Sumner N. Blossom; Henry 
La Cossitt, fiction Ed. First-class rates, Acc. 

American Mercury, The, 570 Lexington Ave., New York. 
(M-25) Serious, political debunking articles, short stories, up 
to 3000; verse. Eugene Lyons, 3c up, Acc. 

American Review, The, 231 W. 58th St., New York. (M-25) 
Reviews, articles, comment. Prefers query. Seward Collins, 1c. 
Pub. (Slow reports. ) 

American Swedish Monthly, The, 630 5th Ave., New York. 
(M-20) Illustrated articles dealing with Sweden, relations he- 
tween Sweden and U. S., or success stories Americans of 


Swedish stock, 1000-2000, Victor O. Freeburg. Ic, photos $3, 
Pub. 

Arcadian Life, I’) ©. Box 40, Cape Girardeau, Mo. (Bi-M-25) 
Ozark, folklore material. O. FE. Rayburn. “e up, Pub. Verse, 
prizes only. 

Army and Na Comics, (S & S) 79 7th Ave., New York. 


y vy 
(QO) Humorous material about camp life. Ind., Acc. 

Army Laffs, (Crestwood) 1790 Broadway, New York. (M-15) 
Two-line jokes, storiettes, 100-150, cartoons, all pointed to 
army service. M. R. Reese. Good rates, Acc. 

Asia, 40 E. 49th St., New York. (M-35) gr rly ar- 
ticles on oriental life, politics, art, culture, ration and 
thought. Asiatic Russia included. 800-3400. Oriental fiction. 
Richard J. Walsh, $15 a printed page, Acc. 

Atlantic Monthly, 8 Arlington St., Boston. (M-40) Essays, 
human-interest articles sketches, short stories, verse; unusual 
personal experiences; high literary standard. Edward Weeks. 
Good rates, Acc. 


Beaver, The, Hudson’s Bay Co., Winnipeg, Canada. (Q-25) 
Articles on travel, exploration, trade, anthropology, natural 
history in the Canadian North, pe, to 2500, illustrations essen- 
tial, Clifford P. Wilson. l%e, Pub. 

Belgium, 6 E. 45th St., New York. Published by a group of 
Belgian patriots in exile. Rene Hislaire. Query before submission. 

Better Living (Sonotone Corp.), 570 5th Ave., New York. 
(Bi-M-25) Inspirational articles, hobbies, sports, 2500; short 
lyrics glorifying sound, $5 to $10, with additional prize of $25 
for the best in this fiscal year. Theodor Swanson. $15-$35 per 
Ms.. Ace. 

Bow, 16612 Normandy, Detroit, Michigan. (Q-25) Short 
stories to 3000. No politics, no propaganda. Consider juveniles 
in August for Xmas issue. Marguerite Clark. Payment in copies 
of magazine. 

The California Highway Patrolman, 1213 H St., Sacramento, 
Calit. (M) Shorts and serials, carrying moral on traffic safety, 
1500. Jackson T. Carle. Jc, Acc. (Stocked at present.) 

Canadian Geographical Journal, 49 Metcalfe St., Ottawa, Can- 
ada. (M-35) eecews geographical articles 1500-2500. Gordon 
le up, Pub. 

Christian Century, The, 440 S. Dearborn St., Chicago. (W-15) 
Articles on economic and social topics. Indefinite rates. 

Christian Science Monitor, 1 Norway St., Boston. (D-5) Ar- 
ticles, essays, for editorial and department pages, up to 800; 
forum to 1 ; poems; juvenile serials, not over 12 installments 
1200 each; verse. $7 column, Acc. or Pub. 


fiction, and poetry on the racial-cultural situation and its prob- 
ag in America, 1500-3000. Margaret Anderson, Ed. % to 2c, 
ub 

Commonweal, The, 386 4th Ave., New York. (W-10) Catholic 
review. Timely articles on literature, arts, public affairs, up to 
2500; verse up to 16 lines. Philip Burnham, Edw. Skillin, Jr. 
vac, verse 40c line, ib. 

a wr)” World-News, 402 Broad and Market Bldg., Newark, 
N. J. (M-25) Articles on all phases of prize contests, 400-2000. 
Interviews with prize winners, judging methods, winning en- 
orien: fillers; verse; news stories, photos. Query. Hal Miller. 
$1-$25. 

Co ronet, (Esquire, Inc.) 919 N. Michigan Ave., Chicago. 
(M-25) Formula (except hoy meets girl) short stories, 4000. 
Articles on events, organizations and personalities of general 
interest, up to 2500; story-telling photos. Oscar Dystel, Ber 
in = $100 up per story or article. Fillers, 200 words or 
ess ce 

Cosmopolitan Magazine, (Hearst) 959 8th Ave., New York. 
(M-25) Geistander short stories 5000-7000; short shorts 1000- 
2000; novelettes 10,000-20,000; serials 50,000-60,000; book-length 
novels, non-fiction features. Articles of cosmopolitan interest 
2000-4000. Harry Payne Burton. First-class rates, Acc. 

Current History, Scotch Plains, N. J. (M-25) Articles on 
current_ political, industrial, economic, sociological trends, for- 
eign affairs, national and international, written by authorities. 
Spencer Brodney. lc, Acc. 


Dash, (Elite Pubs.) 247 Park Ave., New York. Collier’s size 
magazine using mostly cartoons of sex appeal. ‘‘Payment as 
to worth.” 

Desert Magazine, The, E] Centro, Calif. (M-25) Illustrated 
feature articles from the desert Southwest; hobbies, history, 
mining, desert homes and gardens, Indians, ‘recreation, person- 
alities, travel, etc., marked human-interest_ slant, 1500-2 
Desert pictures. yey ay with poetry.) Randall Henderson. 
le prose. Photos $1 to $3, 

Digest and Review, 683 > New York. (M-15) Articles 
on politics, national defense, science, psychology, self-help, voca- 
tional guide ance. Authentic, sparkling. No poetry, fiction, 
photos. “%c to 5c, 2 to3 weeks after Acc. 

Direction, Darien, Conn. (M15) Short stories and documen- 
tary material, 1000-2000, progressive viewpoint. M. Tjader 
Harris. lc, Pub. 


Elks Magazine, 50 E. 42nd St., New York. (M-20) Adven- 
ture, romance, Western, mystery, historic short stories; articles 
py «tiga subjects, 5000: cartoons. Coles Phillips. $100 to 
500, c. 

Esquire (Esquire-Coronet) 919 N. Michigan Ave., Chicago. 
(M-50) Sophisticated unsentimental articles; masculine view- 
point; essays, sketches, short stories, 1500- ; cartoons, car- 
— ideas. (No women writers.) Arnold Gingrich. 3 to 10c. 

ce. 


Extension, 360 N. Michigan Ave., Chicago. (M-30) Short 
stories 3500-5000; romance, adventure, detective, humorous; six 
serials, 5000: short-shorts. Eileen O’Hayer. $25-$100 
each, Acc. 


Far East, The, St. Columbans, Nebr. (M-10) Catholic mis- 
sion features largely staff-prepared; buys brief stories with 
authentic Catholic background; authentic travel and human- 
interest articles and ger on ‘China, Japan, Burma, etc. Rev 
Patrick O’Connor. $15, 
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Fireside Chatter and Fiction, W. Albany, New York. (Bi-M-20) 
Experimental magazine paying only in prizes and contests. 
Clean, wholesome material appealing to both men and women. 
Ruth C. Dietz. (Overstocked on stories.) 

F ¥ Service, (V.F.W.) Broadway at 34th St., Kansas City, 
Mo. Short stories with service background, human angle, 
no ny interest, to 2500; short stories, about 1000. Barney 
Yanofsky. 2c, Acc. 

Fortune, Time & Life Bldg., New York. (M-$1) Articles 
with industrial 95% written. Some source mate- 
rial purchased. Eric Hodgins. Pub. 

Funny Bone, (Anthony Pub. Co.) 11 W. 42nd St., New York. 
(M-25) Short, humorous pieces with medical, also dental, slant. 
Cartoons. Norman Anthony. Ind. rates, Acc. 

Future, 14 E. Jackson Blvd,, Chicago. (M) National magazine 
of U. S. Junior C. of C. Articles on any subject of interest to 
young men (21- 35) to 2000, with illustrations. Felix Streyck- 
mans. 2c, Pub. 

Gags, (Triangle Pubs.) 731 Plymouth Court, Chicago. (Bi-M- 
10) Stunt cartoons of sex interest and general humor. Good 
rates for gags and drawings, Acc. C. E. Rubins. 

Gourmet, 330 W. 42nd St., New York. (M) Anecdotes, true 
experiences, informative articles, verse, connected with gourmet 
eating and living, slanted to male readers. Rates vary. Pearl 
V. Metzelthin. 

Grit, Williamsport, Pa. (W-5) Clean short stories, adven- 
ture, mystery, love, Western, etc., 1000-5000; serials. Odd, 
strange pictures, brief text; household articles; short eo" 
<—s. for women’s and children’s pages. Howard R. Davis. 

to $6 per short story, articles $2 to $3, wi me $2, Acc. 

meours Magazine, 40 E. 33rd St., New York. (M-40) Timely 

articles for intelligent readers; short stories; essays; verse. 
Frederick Lewis Allen. Acc. 

Hollywood (Fawcett) 1501 Broadway, New York. (M-5) 
Light, amusing ‘‘angle’’ stories on Hollywood personalities and 
films, on assignment. Joan Votsis. Liberal rates, Acc. 

Judge, Ambler, Pa. i 15) Humorous material, under 1000. 
W. Newbold Ely, Ind., 30 days after Pub. 

Kapustkan, The, 5013 So. Throop St., Chicago. (Q) Social 
satiric interviews with leading literary lights and | pg pens per- 
sonalities, fiction (realism preferred), etc. Stan Lee Kapustka. 
Payment in free copies. 

Leatherneck, Marine Barracks, 8th and I Sts., ahnaen. 
D. C. (M-25) Articles of military interest, to 3000. Col. 
H. E. Rosecrans. 4c ($50 maximum), Pub. 

Liberty, (Macfadden) Bartholomew Bldg., New York. (W-5) 
Romantic, adventure, humorous short stories, youthful appeal, 
1000-5000; serials a ,000; timely human-interest articles. 
Shepherd Butler. First-class rates, Acc. 

Literary Universalist, The, Midlothian, Ill. (Q-25) Character 
delineation short stories up to 5000. Robert Eugene Andre. Ad- 
dress Western —— to Georgia Nicholas, Box 174, 
Venice, Calif. ‘%c, after I 

Maclean's, (Maclean) 481 University Ave., Toronto, Canada. 
(2M-5) Short stories, Canadian interest—love, romance, sea, 
mystery, adventure, outdoor, up to 5000; serials 30,000-65, 
Articles of Canadian interest. . Napier Moore. Ic up, Acc. 

Menorah Journal, The, 63 5th Ave., New York. Q-$1) Jewish 
short stories, sketches, one-act plays, essays, poetry. Henry 
Hurwitz. Ic up, Pub. 

Military Service News, The, Box 127, Fort Sam Houston, 
Tex. (W) Short ee serials, for Army only. Ic a line. 

_ Montrealer, a 111 Beaver Hall Hill, Montreal, Que., 
Canada. (M-10) ight satiric, smart short short stories 1400. 
L. Roberts. Ic, Pu 

Nation, The, 55 5th Avenue, New York. (W-15) Articles on 
politics, literature, economics, up to 2400. I1%c, Pub. 

1156 16th St., N. W., Wash- 
ington, D. Oficial journal National Geographic 
Society. RE, on Saal and geographic subjects up to 7500; 
photographs. Gilbert Grosvenor. First-class rates, Acc. 

National Historical Magazine, Memorial Continental Hall, 
Washington, D. C. by Nat. Society D.A.R.) (M-25) 
American historical articles, 1 -3000, especially of Revolution- 
ary period. Elisabeth Indefinite rates, Pub. 

National Jewish Mon » The, 1003 K St., N. W., Washing- 
ton, D. C. (M-15) = articles, essays, Jewish inter- 
est, 1000-3000. Edward J. Grusd. lc, Pub. 

New Masses, 461 4th Ave., New York. (W-15) Economic, 
sociological articles, progressive, anti-fascist, short stories, 
reportage, sketches, poems, cartoons. No payment. 

New Mexico azine, Santa Fe, N.M. (M-15) Illustrated 
articles on New exico. George Fitzpatrick, $10 to $15 per 
article. Pub. Verse, no payment. 

New Republic, The, 40 E. 49th St., New York. (W) General 
articles, 2000-2500, dealing with economics, sociology, national 
and international affairs. Some verse; also short stories and 
fictional sketches to 1500. Herbert Lyon, Jr. 2c, Acc. 

New Yorker, The, 25 W. 43rd St., New York. (W-15) Short 
stories and humor 400 to 2000; factual and biographical ma- 
terial up to 2500; cartoons, cartoon ideas. Good rates, Acc. 

North American Review, The, 424 Madison Ave., New York. 
(Q-$1) Short stories 6000-8000; articles, essays, poetry. Rates 
not announced. 

inion, 122 E. 42nd St., New York. (M-25) Articles 2500- 

; short stories 2500; verse; fillers; Jewish interest. Dr. 

Stephen S. Wise. ic, Pub. 

unity. A Journal of Negro Life, 1133 Broadway, New 
York. (M-15) Short stories, articles, poetry; Negro life and 
problems. Elmer Anderson Carter. No payment. 

Our Army, 11 Park Place, New York, N.Y. (M-25) Stimu- 
inting controversial military articles; short stories 1000 to 
1200 (no World War fiction); jokes; epeaoene; regular army 
background. Carl Gardner. Up to Mc, Pub. 

Our Dumb Animals, 180 Longwood Ave, Boston, Mass. 
(M-10) S. P. C. A._ organ. Taimal welfare articles, short 
stories, fillers up to 500; verse up to 24 lines, photos. Guy 
Richardson. ‘%c up, poems $1.25 up, Acc. 

Our Navy, | Hanson P1., Brooklyn, N.Y. (2M-25)° Authentic 
articles on modern naval Subjects 2000-4000; action naval short 
stories; photos. Varying rates, Pub. 
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Outwitt Handicaps. 12716 Tuller Ave., Detroit, Mich. (Bi- 
M-25) Versonal recovery stories, first person 1500-2000. Articles 
contributing to mental uplift of sick 500-1000. Interviews with 
prominent —- on their health philosophies. Harry E. Smith- 
son, Mac, Acc. 


le & Places, 3333 N. Racine Ave., Chicago. (M) Well 
iastiated articles featuring De Soto car as “‘hero’’; also genera! 
features built around unusual people. Frederick O. Schubert. 
rates. 

lar Psychology Guide, 114 E. 32nd St., New York. (Bi-M- 
2st nspirational articles 1100-1200. Mc, Pub. 


Railroad Magazine, (Munsey) 280 Broadway, New York. 
(M-15) Technically accurate railroad material. Fact articles-- 
query editor beforehand stating subject and qualifications for 
handling. Freeman H. Hubbard. Good rates, Acc. (Over- 
stocked with poetry and fillers.) 

Reader’s Digest, Pleasantville, N.Y. (M-25) Digests of pub- 
lished articles; occasionally original articles. Good rates, Acc. 

Redbook. (McCall) 230 Park Ave., New York. (M-25) Short 
stories, serials, complete novels, novelettes, feature articles. 
Edwin Balmer. First-class rates, Acc. 

Rotarian, The, 35 E. Wacker Drive, Chicago. (M-25) Authori- 
tative articles on business and industry, social and economic 
problems, travel sketches, humor, essays, 1500-2000. Little 
fiction used. Leland D. Case. First-class rates, Acc. 


Saturday Evening Post, The, (Curtis) Independence Sq., Phil- 
adelphia. (W-5) Articles on timely topics 3000-5000; short 
stories 4000-6000; serials to 90,000; lyric and humorous verse; 
skits, cartoons. Wesley Winans Stout. First-class rates, Acc. 

Saturday Night, 73 Richmond St., W., Toronto, Canada. (W) 
Articles of ‘anadian interest up to 2000; light, humorous 
articles, satire. B. K. Sandwell. % to Ic, photos $2-$3, Pub. 

Scribner’ s-Commentator, Lake Geneva, Wis. (M-25) Factual 
articles on current events and personalities, 1500-2500. George 
T. Eggleston. Good rates, Acc. 

Sea Power, 10 Rockefeller Plaza, New York. (Published by 
Navy League of U. S.) Articles to 2500 on all aspects of U. 5S. 
navy and navy life. V. W. Kneuth. Query. 

Select Stories, 100 5th Ave., New York. (Bi-M) All types of 
fiction—love, Western, aviation, adventure, war, sport, humor— 
aimed for family appeal; short stories, 1600-3000; novelettes, 
5000-7500. Ben Lieppe. Ic, Acc. 

Story, 432 4th Ave., New York. (Bi-M-40) Distinctive short 
stories, ‘‘novellas.’’ Whit Burnett, Moderate rates, Pub. 

Successful Living Magazine, 683 Broadway, New York. (Bi- 
M-15) First person health-regained stories with photos, cover- 
ing food, exercise, etc. Market wide open. F. L. Nelson. Mc- 
3c, 3 weeks after Acc. 

Swank, 247 Park Ave., New York. (M-25) Fast, smart, 
slightly racy stories, articles, features, cartoons. Abner J. Sun- 
dell. lc up, Ace. 


This Week, 420 Lexington Ave., New York. (W-newspaper 
supplement) Romance, mystery, adventure, humorous’ short 
stories to 3500; short stories under 1500; short articles on 
popular science, adventure, glamorous personalities, (sports, 
news, subjects making for a better America, to 1500; inspira- 
tional editorials 800-1000; fillers, cartoons, short animal ma- 
terial; appealing animal photos. Mrs. William Brown Meloney. 

338 News, 152 W. 42nd St., New York. Articles on current 
events, domestic and foreign, biographical sketches, theatre, 
movie and sports personalities. Illustrations; cartoons. 
Schwartzman, Ic, lub,; $5 up for drawings. 

Tomorrow, 11 E. 44th St., New York. (M-25) Articles on 
‘ psychology, * philosophy, religion, creative arts, metaphysics, 
1500-3000; verse. Florence Brobeck, Mng. Ed. Articles $50 up, 
verse $5-$10. 

Toronto Star Weekly, The, 80 King St., W., Toronto, Canada. 
(W-10) Feature artic es, Canadian appeal. Novels and serials, 
45,000 or over; short stories 500-3500, love-adventure, roman- 
tic, Western, mystery, detective, sport, etc., themes. No “‘de- 
featist’’ material. N. A. Folland, Fiction Ed.; Fred M. Payne, 
Article Ed. Varying rates, Acc. 

Town and Country, 572 Madison Ave., New York. (M-50) 
Articles with photos of personalities, travel, sports, satire. 
unusual subjects and places, 1000-3000. Harry A. Bull. Varying 
rates. 

Travel, (McBride) 116 E. 16th St., New York. (M-35) Illus- 
trated travel, omproration, adventure articles 1500 to 5000; 
photos. Coburn Gilman, Ic, $3 to $5 per photo, 


Virginia Quarterly Review, 1 West Range, Charlottesville, Va. 
(Q- 7 Exceptional literary, scientific, political essays 
short stories of high standard; little verse. Archibald Shaver: 
son. Good rates payable on publication, 

Welcome News, 404 W. 9th St., Los Angeles. (M-10) Ar- 
ticles on travel, history, biography, 200-1500; essays on Co- 
operatives, 1000-1200; varied verse. T. G. Mauritzen. No pay- 
ment at present. Generally Acc. (Overstocked.) 

Westways, 2601 So. Figueroa St., Los Angeles, Calif. (M-20) 
Articles 1200, photos of out-of-door California, natural science, 
history, biography. Phil Townsend Hanna. ‘Mc, payment by 
negotiation, Acc. 

World Opinion, 35 West 32nd St., New York. (M-15) Nov- 
elettes, articles, essays, 500-1000; cartoons and cartoon ideas; all 
reflecting current opinion. Richard I, Moses and Saul Feder. 
No payment at present. 

Yale Review, Box 1729, New Haven, Conn. (Q-$1) Articles 
on current political, literary, scientific, art subjects 5000- 
William Clyde DeVane, E ward S. Furniss, Arnold Wolfers. 
Good rates, Pub. 

Yankee, Dublin, N. H. (M-25) Short stories my, fe 2500, arti- 
cles, essays, 1200-2500; fillers, photos, all of Yankee flavor. 
B. M. Rice. 1c, Pub. 

Your Guide, 114 E. 32nd St., New York. Inspirational articles 
dealing with personality problems or marital relations. Jules 


Carter Saltzman. Up to 2e. 

Your Life, The Poneto Guide to Desirable Living, 354 4th 
Ave., New York. (M-25) Inspirational, helpful articles on 
living, 1200-2500; fillers. Douglas Lurton. First-class rates, Acc. 

Your Personality, 354 4th Ave., New York. (Bi-M-25) Not an 
open market. Douglas Lurton. 
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WOMEN’S AND HOME MAGAZINES 


Mass. (10 issues 
all with a food 
Assoc. Ed. 


American Cookery, 35 Fayette St., Boston, 
yearly-15) Articles, short. stories and photos, 
slant. Imogene Wolcott, Ed., Ella Shannon Bowles, 
lc, Pub. 

The Better Home, 161 8th Ave., N., Nashville, Tenn. (Q-10) 
Short stories and articles to 2500; editorials to 900. Elizabeth 
Denmark. “c, Acc. Poetry slightly higher. 


Canadiar Home Journal, 73 Richmond St., Toronto, Ont. 
(M-10) Short stories to 5000, to 6-part Pros Php articles of 
interest to Canadian women, 2500, W. Dawson. Good rates, Acc. 

Catholic Women’s World, The, Marygrove College, Detroit, 
Mich. (M-25) Entertaining short stories 1500-4000, novelettes 
15-20,000, serials 25-30,000, domestic feature articles 2500; 
cartoons, Florence E. Cox. About lc, Pub. (Slow.) 

Charm Magazine, (S. & S.) 79 7th Ave., New York. (M-15) 
Articles 1500-1800, on fashion, beauty, charm, budgets, usually 
on assignment; short stories, to 2500. Elizabeth D. Adams. 
Good rates, Acc. 

Chatelaine, (Maclean) 481 University Ave., Toronto, Canada. 
(M-10) Short stories, love, married-life, parental problems, 
mystery, adventure, 3500-5000; short serials. Articles, Canadian 
interest, up to 2 Byrne Hope Sanders. le up, Acc. 

The Christian Family and Our Missions, 365 Ridge Ave., 
Evanston, Ill. (M-10) Catholic family magazine using whole- 
some snart stories, 1000-2500, and suitable verse. Frederic M. 
Lynk, le, verse, 5-10c a line, Acc. 


Club Women’s Digest, 401 Berger Bldg., Pittsburgh. 
mestic and feature articles. Mary S. Powell. ‘Mc, 


Everywoman’s Magazine, 1790 Broadway, New York. (M-3) 
Love, oneal humor short stories up to 6000; serials, 3-4 
parts, 6000 each; articles 1000-1500; aor + short stories, 1500; 
short verse. Elita Wilson. $25 to $150, Acc. 


Family Circle Magazine, The, 400 Madison, Ave... New York. 


(Q) Do- 


(W-gratis) Overbought; not in market. Endicott. Good 

‘goo Bldg., 351 California St., San Francisco, 
cam Bi- Short stories 3000; illustrated articles, 1500 to 


3000, Pa I slanted, ‘‘fan’’ theme—radio, movies, sports, 


travel, hunting, adventure, etc. Shorts $5, longer $10, Acc. 


Glamour, (Conde Nast) 420 Lexington Ave., New York. 
(M-15) A fashion and beauty magazine; light articles also about 
Hollywood and young career women. 
Housekeeping, (Hearst) 57th St. 
(M-25) Young love short ey u 
Herbert 


and 8th Ave., New 
to 5000; serials. 
Article ideas, articles, verse. ayes. 5c up, Acc. 

Harper’s Bazaar, 572 Madison Ave., ie York. (14 yearly-50) 
tg ae short stories only; not popular magazine mate- 
rial. Prefers articles in outline form. Mary Louise Aswell. Good 
rates, Acc. 

Holland’s, The Magazine of the South, Main and 2nd Sts., 
Dallas, Tex. (M-10) Articles of interest to Southern women, 
1000-5000; love, outdoor, domestic short stories, 4000-5 
— 60-80,000; verse. Claude Wier. 1%c up, photos $2 
up, Acc. 

Household Magazine, 8th and Jackson Sts., Topeka, Kans. 
(M-20) Household and general articles, short stories about 1000, 
also 2500-5000; serials 20,000-30,000. Nelson Antrim Crawford. 


2c up, 5 
(M-15) 


Good 
York. 


verse 50c¢ line, Acc. 


Independent Woman, 1819 Broadway, New York. 
Articles expressing woman’s viewpoint on Social and economic 
matters, business and professional women’s problems, stories 
of women’s success in business. 1200-2000. Verse a 5 stanzas. 
Winifred Willson. $10-$35 per article, verse $2-$3, Acc. 


Ladies’ Home Journal, (Curtis) Independence Sq., Philadel- 
phia. (M-10) Articles 1000-5000; short stories_3000- , serials, 
one-parters, short lyric verse. Bruce Gould, Beatrice Blackmar 


Gould. First-class rates, Acc. 

Mademoiselle, (S. & S.) 1 E. 57th St., New_ York. (M-25) 
Short stories tor smart young women, ages 17-40, 1500-3000; 
articles up to 2500; light, brisk personality sketches; humorous 
sketches; cartoons. Betsy Talbot Blackwell. Acc. (Temporarily 
stocked. 

Mayfair, (MacLean) 481 University Ave., Toronto, Canada. 


(M-25) ag fashion, sport articles, Canadian interest. J. 
Herbert Hodgins, 1c, Pub. 

McCall’s Magazine, (McCall) 230 Park Ave., New York. 
(M-10) Serials, complete novels, short stories, articles. Otis L. 
Wiese. First-class rates, Acc. 


National Home Monthly, (Home_ Pub. Co.) Bannatyne and 

Dagmar Sts., Winnipeg, Man., Canada. (M-10) Illustrated 
feature articles; short stories, 5000; verse. L. E. Brownell. 
Good rates, Acc. 
P; ts’ Magaz The, 52 Vanderbilt Ave., New York. 
(M-25) Articles on family relationships, child care, food with 
menus and recipes, etc., 2000-2500. Clara Savage Littledale. 
l¥e, Acc.; jokes, shorts on childhood and teen-age problems, $1 
each, Pub. 


Vogue, I ting Vanity Fair, (Conde Nast) 420 Lex- 
ington Ave,, York. (2M-35) Articles on unusual travel, 
social women’s interests; essays on fads, 
foibles, etc., 1500-2000; photos. No poetry, no fiction, Edna 

hase. Good rates, Acc. 


Oklahoma City, 


Women’s News, 303 N. Harvey St., 
novelettes; fill- 


Weekly 
Okla. (wW-5) Articles, 500-1200; fiction to 1800; 
ers; photos, all with appeal to housewives. R. P. Rurbridge. 
5 yhotos, $3-$8, 10 days to 2 weeks after Acc. 
estern Family, 3224 Beverly Blvd., Los Angeles. (Bi-M) 
roblem, young-love, home-mother type of fiction up 
to 4000. uth Waterbury. $150 for 4000-word story; $25 for 
1000-word article, Pub. 

Woman, The, 420 Lexington Ave., New York. 
fiction of interest to women, 2000. Lorna Farrell. 
rates, Acc. 

Woman’s Day, 19 W. 44th St., New York. (M) Fiction, 3000- 
5000 with human interest appeal to American housewives and 


(M-10) Non- 
Varying 
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art-of-living and humorous articles, 1000. C. A. An- 


mothers; US 
Betty Finniss, Fiction Ed. Rates on arrange- 


thony, Mng. Ed.; 
ment. 

Woman’s Home Companion, (Crowell-Collier) 250 Park Ave., 
New ity (M-10) Women’s and household interests. Articles, 
short stories, 2500-6000; serials to 60,000. Willa Roberts. First- 
class rates, Acc. 


ALL-FICTION OR “PULP”? MAGAZINES 


GENERAL ADVENTURE 
(Also Special Classifications not Grouped Elsewhere) 


_ Adventure, (Popular) 205 E, 42nd St., New York. (M) Dis- 
tinctive adventure short stories, novelettes. Kenneth White. 
1¥%ec up, fillers lc, Acc. 

Argosy, (Munsey) 280 Broadway, 
fiction, every variety, sound characters, romantic elements, 
colorful background, Short stories, 1000-6500, novelettes, 7500- 
13,000, serials to 75,000 (installments, 8-10,000). Harry Gray. 
Good rates, Acc. 

Blue Book, (McCall) 230 Park Ave., New York. (M-15) 
Mystery and adventure short stories, novelettes, serials; k 
length novels. Real-experience contests. Donald Kennicott. 
Good rates, Acc. 

Doc Savage Magazine, (S. & S.) 79 7th Ave., New York. 
(M-15) Action adventure short stories about 4000, American 
heroes, any locale. John L. Nanovic. lec up, Acc. 

Exciting Navy Stories, (Thrilling) 10 E. 40th St., 
(Q-10) Adventure stories of all branches of naval 
1000-10,000. Leo Margulies. “ec up, Acc. 

Fiction Monthly, 3453 Peel St., Ste. 6, Montreal, Can. Ad- 
venture, love, detective—no taboos—800-2000. 15 stories a 
month. Fillers, occasional poem. Milton Kanter. 1% to Me. 

Five Novels, (Dell) 149 Madison Ave., New York. (M-20) 
Western adventure, sport, mystery novels, 15-20,000, love in- 
terest. F, A. McChesney. 1%c, Acc. 


Jungle Stories, (Fiction House) 461 8th Ave., New York. 
(Q-20) Adventure_ short stories, novelettes of the African 
jungles. Malcolm Reiss. 1c, Acc. 

Sensation, 1476 Broadway, New York. (M-25) True, illus- 
trated adventure, sensation stories, 5000-6000; principal’s by- 
line 7 ae but not imperative. George Scullin. 2c; photos, 
$3.50, Acc 

Short Stories, 9 Rockefeller Plaza, New York. 
venture, mystery, action short stories up to 6000; novelettes, 
10,000-12,000; complete novels; serials, 25, 000-60,000; fillers, 
50-500. ‘True adventures to 1000. Dorothy Mcllwraith. Good 
rates, Acc. 


Thrilling Adventures, 


New York. (Bi-M-10) Good 


New York. 
activity, 


(2-M-25) Ad- 


(Thrilling) 10 E. 40th St., New_York. 


(M-10) Action short stories and novelettes, to 15,000. Foreign 
locales; American heroes; slight woman interest. Leo Mar- 
gulies. le up, Acc. 


(Ace Mags.) 67 W. 44th St., New 


12 Adventure Stories, 
Harry Widmer, Me, 


York. Bi-M-15) Adventure short stories. 
Ace. (Stocked at present.) 


DETECTIVE—CRIME—MYSTERY—GANGSTER 


Ace G-Man Magazine, (Popular) 205 E. 42nd St., New York. 
(Bi-M-10) shee stories, novelettes 9000, novels 15,000, in- 


volving activities of G-Men. John Bender. le, Acc. 

All-Star Detective, (Red Circle) 330 W. 42nd St., New York. 
(Bi-M-10) Detective shorts, novelettes, all lengths. Robert O. 
Erisman. “ec up, Ace. 

_Avenger, The, (S. & S.) 79 7th Ave., New York. (Bi-M-10) 
Complete novel by arrangement. Fast- paced, modern short 
stories, detective heroes. John L. Nanovic. lc up, Acc. 


Big Book Detective, (Fictioneers) 210 E. 43rd St., New York. 
(M) Stories of crime action. Shorts, 4000-5000; novelettes, to 
Alden Norton. up, Acc. 

lack Book Detective, (Thrilling) 10 E. 40th St., New York. 
10) Book-length novel arranged Fast-action detec- 
tive short stories. Leo Margulies. “ec, 

Black Mask, (Fictioneers) 210 F. 43rd ‘New York. (M-15) 
Detective fiction of all lengths, from short-shorts of 1000 to 
serials of 60,000. Particular need, shorts 6000-8000. Authentic 
hackgrounds; believable and plausible in plotting and character- 
ization. Kenneth White. Ic up. Acc. 

Clues-Detective Stories, (S. & S.) 79 7th Ave., New York. 
(Bi-M-10) Fast-paced, lively detective stories, woman interest, 
strong menace, unusual conditions; short stories to 5000; nov- 
elettes 8-20,000. John L. Nanovic. lc up, Acc. 

Crack Detective, Publications Inec.-Double Action 
Group) 60 Hudson St., New York. (Bi-M-10) Detective fiction- 
crime stressing plot and characterization; short stories and 
novelettes, 3000-10,000. Cliff Campbell, “%c, Pub. 


Detective Book Magazine, (Fiction House) 461 8th Ave., 
New York. (Q-20) Short, straight detective stories, 2000-5000; 
quick twist at end desirable. Wallace Foote. lc, Acc. 

Detective Fiction, (Munsey) 280 Broadway, New York. (M-10) 
Detective mystery, crime fiction, stressing plot and characteriza- 
tion. Shorts, 1000-6000; serials, 8-10,000 instalments. ‘rue 
crime stories, with photographs, not over 6000. Query first. 
Paul A. Johnston. Good rates, Acc. 

Detective Novels, (Thrilling) 10 E. 
(Bi-M-10) Two 20,000-word novelettes. 
short stories. Leo Marguiles. Yc, Ace. 
in each issue. 

Detective Short Stories, (Red Circle) 330 W. 42nd _St., New 
York (Bi-M-10) Detective short stories to 7000. Robert O. 
Erisman. “ec, Acc. 

Detective Story (S. & S.) 79 7th Ave., New York. 
Detective short stories to 8000; novelettes to 12,000; 
novels to 30,000. Daisy Bacon. lc up, Acc. 

Detective Tales, (Popular) 205 E. 42nd St., New York. (M) 
Emotional short stories, crime background, up to ; detec- 
tive-mystery-menace novelettes 9000; novels 15,000; dramatic 
situations, glamorous gy action. Loring Dowst. 1%c up 
to 3000, le up over 3000, 


40th St., New York. 
Fast action detective 
(Green Ghost novel 


(M-15) 
short 
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Dime Detective Magazine, (Popular) 205 E. 42nd St., New 
York. (M-20) os action short stories 5000, emphasizing 
menace and horror; novelettes 10-15,000. Kenneth White. 1c up, 
Acc. 


Exciting Detective, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) A 35,000-word lead and fast-moving Short. stories. 
Leo Margulies. %c up, Acc. 


G-Men Detective, (Thrilling) 10 E. 40th St., New York. . 
10) Glamorous, fast-action detective short stories 1000-6000 
novelettes 7000-10,000. Leo Margulies. lc up, Acc. 

The Masked Detective, (Thrilling) 10 E. 40th St., New York. 
(Q-10) Book-length novels arranged for. Fast-action detective 
short stories. Leo Margulies. %c up, Acc. 

New Detective, (Fictioneers, Inc.) 210 E. 43rd St., New York. 
Detective action stories to 6500; novelettes to 12,000. Alden 
Norton. 

Phantom Detective, The, (Thrilling) 10 E. 40th St., New York. 
(M-10) Fast-action detective, crime short stories 1000-6000. 
a Margulies. lc up, Acc. 

‘opular Detective, (Thrilling) 10 E. 40th St., New York. 
(Bi x 10) Detective short a 1000-6000; novelettes, 7000- 

0,000. Leo Margulies. %c, Acc. 

Private Detective, (Trojan) 125 E. 46th St., New York. 
Short stories to 6,000, with some girl interest. Fair rates, Pub. 
(Overstocked. ) 

Secret Agent ‘‘X’’, (Ace Mags.) 67 W. 44th St., New York. 
(M-10) Baroctive, -man short stories. Harry Widmer. Mc 
up, Acc. (Stocked at present.) 

Shadow Magazine, (S. & S.) 79 7th Ave., New York. (2M-10) 
Action —r short stories, 1500-6000, detective or police 
heroes. John Nanovic. lc up, Acc. 

Spider, vs (Popular) 205 E. 42nd St., New York. (M-10) 
Short stories of volunteer crime fighters to 5000; novel ar- 
ranged for. Rogers Terrill, Ed. director; Loring Dowst, Ed. 
lc up, Acc. 

Strange Detective Mysteries, (Po; wpatec? 205 E. 42nd St., New 
York. (Bi-M-10) “Bizarre mystery-detective short stories up to 
6000, novelettes 9-10,000, novels 15,000. Rogers Terrill, Ed. 
Dir.; John Bender, Ed. lc up, Acc. 

Street & Smith’s Mystery Magazine, (S. & S.) 79 7th Ave., 
New York. (Bi-M-10) Short stories, novelettes up to 15, 
dealing with crime, with a strong mystery background and 
menace. John L. Nanovic. lc up, Acc. 

Super Detective, 125 E. 46th St., New York. (M) Short 
stories, 3000-5000; novels, 10-20,000, with preferred lengths 
nearer 10,000. K. W. Hutchinson and W. E. Matthews, joint 
editors. 


Ten Detective Aces, (Ace Mags.) 67 W. 44th St., New York. 
(M-10) Dramatic detective, mystery short stories, 1500-5000; 
novelettes, 10-12,000; woman interest welcome. Harry Widmer. 
lc, Acc. or shortly after. 

10-Story Detective, (Ace Mags.) 67 W. 44th St., New York. 
(Bi-M) Short stories "3000-5060, novelettes 10-12,000. Harry 
Widmer. up, Acc. 

10 Story Mystery. (Fictioneers) 210 E. 43rd St., New York. 
(M) Off-trail crime stories, bizarre theme. Shorts, 3000-5000; 
novelettes, 10-15,000. Alden Norton. ‘%c, Acc. 

Thrilli Detective, (Thrilling) 10 E. 40th St., New York. 
(M-10) po detective short stories, 1000-6000; novelettes, 
7000-10,000; novels, 15-20,000 

Thrilling Mystery, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Detective-mystery stories, woman interest, 1000- 
10,000. Query on 20,000-word lead novels. Leo Margulies. 
le up, Ace. 

True Gangster Stories, (Columbia Eettieetins, Inc.-Double 
Action Group) 60 Hudson St. . New York (Bi-M-1 Uses both 
fiction and first person true stories, all with crime am gangster 
elements featuring the law vs. the underworld showing that 
crime doesn’t pay in the end. Cliff Campbell. “ec, ib. 

Whisperer, The, (S. & S.) 79 7th Ave., New York. (Bi-M-10) 
Complete novel by arrangement. Short stories, fast detective 
action. John L. Nanovic. lc, Acc. 


Margulies. 1c up, Acc. 


WESTERN: MALE INTEREST 


Ace High, (Fictioneers, Inc.) 210 E. 43rd St., New York. 
= -M) Western short stories, novelettes. Willard Crosby. “%c, 


Action Stories (Fiction House) 461 8th Ave., New York. 

tS —" 20) Fast stories of the West with good woman interest, 
0,000. Malcom Reiss. lc up. 

roe Novel Western, (Ace Mags) 67 W. 44th St., New York. 
(M-15) Western short stories 3000-5000, novelettes 12,000. 
Harry Widmer, M%c, Acc. 

Best Western, (Red yo aan W. 42nd St., New York. 
(Bi-M-10) _Short stories, 0,000; novels, 30,000. Robert O. 
Erisman. le, Acc. 

Oy, Seat estern, (Popular) 205 E. 42nd St., New York. 
15) few short stories, 5000. Western novelettes, 

0,000; novels 20,000, Western fact articles 1500. ee Terrill, 
Ea director; Willard Crosby, Ed. Up to %c, Acc. 

Blue Ribbon Western, (Columbia Publications, Inc.-Double 
Action Group) 60 Hudson St., New York. (Bi-M-15) Novels, 
40-50,000, rates by agreement, paying promptly, Pub. Short 
stories, 2000-5000. “%c, Pub. Cliff Campbell. 

Complete Cowboy, (Columbia Inc.—Double Ac- 
tion Group) 60 Hudson St., New York. (B i-M-15) Short West- 
ern novels, 19-15,000, fast action. Cliff C Yc, Pub. 

Complete Western Book, (Red Circle) 330 W. 42nd St., New 
York. (Bi-M-15) Western short stories, 5000-7500; novels, 
60,000. Robert O. Erisman. “2c up, Acc. 

Dime Western Magazine, (Popular) 205 E. 42nd St., New 
York. (M-10) Vigorous, human Western short stories, 2000- 
6000; novelettes, 9000-10,000; novels, 18 ‘eo emotional interest, 
realistic characterization. Rogers Terrill, Ed. director; Michael 
Tilden, Ed. 1c up, Acc. 

Double Action Western, (Columbia Publications, Inc.—Double 
Action Group) 60 Hudson St., New York. (Bi-M-15) Same 
requirements as Blue Ribbon Western. 

Western, (Thrilling) 10 E. 40th St., New York. 


The Author € Journalist 


(Q-10) Western action-packed short stories, 1000-6000; novel- 
ettes, 7000-10,000. Leo Margulies, “%ec up, Acc. 

Famous Western, (Columbia Publications, Inc.—-Double <Ac- 
tion Group) 60 Hudson St., New York. (Q-10) Same require- 
ments as Complete Cow’ 

Fifteen Western Tales (Fictioneers), 210 E. 43rd St., New 
York. (Bi-M) Stories of the Old West, 4000- 6000; no novelettes. 
Occasional fact articles. Yc, Acc. 

44 Western, (Popular) 205 E. 42nd St., New York. (Bi-M-10) 
Western short stories, 4000-6000; novelettes, 9000-15,000. Willard 
Crosby. Ic up, Acc. 

Frontier Stories, (Fiction House) 461 8th Ave., New York. 
(Q-20) Western historical short stories, novelettes, of covered- 
wagon days. Larabie Cunningham. lc, Acc. 

Lariat Story Magazine, (Fiction House) 461 8th Ave., New 
York. (Bi-M-20) Fast moving, colorful stories, ranch-and- 
a locals, good woman interest 10,000. Malcolm Reiss. Ic, 

ce 

Masked Rider Western, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Book- —- novels arranged for on assignment. Leo 
Margulies. %c, Acc. 

Movie Western (Manhattan Fiction Pubs.) 366 Broadway, 
New York. (M)_ Western action, romantic acceptable. No heavy 
melodrama; prefer casual, adult treatment. Jerry Albert. “c 
up, Acc. to known writers, Pub. to unknown. 

New Western, (Fictioneers, Inc.) 210 E. 43rd St., New fosk. 
(Bi-M) Western short stories, to 6000; novels 12,000-15, 
novelettes, 9000-12, Willard Crosby. “%c, Acc. 


Popular Western, (Thrilling) 10 E. 40th St., New York. (Bi- 
M-10) Western short stories, 1000-7000; novelettes, 8000-10,000; 
short novels up to 15,000. Leo Margulies. %c, Acc. 


Range Riders Western, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Book-length novels on assignment; short stories 
1000-6000; novelettes 8000-10,000. %c, Acc. 

Real Western, (Columbia Publications, Inc.—-Double Action 
Group) 60 St., New York. (Bi-M-15) same require- 
ments as Blue Ribbon Western. 

Rio Kid Western, The, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Book-length novel on assignment. Pioneer and 
frontier short ne 1-6000. Leo Margulies. %c, Acc. 

Star Western agazine, (Popular) 205 E. 42nd St., New 
You. (M-15) beac emctional, colorful stories of the old 
west, girl interest, to 14,000. Rogers Terrill, Ed. di-ector; 
Michael Tilden, Ed. lc up, Acc. 

Sure-Fire Western, (Ace Mags.) 67 W. 44th St., New York. 
(Bi-M) Western short stories, novelettes 10-15,000. Harry 
Widmer. “%c up, Acc. (Stocked at present.) 


10 Story Western, (Popular) 205 E. 42nd St., New York. 
(M-10) human-interest short stories up 
5000; novelettes 9000; novels 15,000. Rogers Terrill, Ed. 
rector; Willard Crosby, Ed. lc up, Acc. 


Texas Rangers, (Thrilling) 10 E. 40th St., New York. (Bi-M- 
10) Fast-moving, action-packed short stories, Western law 
man’s viewpoint, 1000-6000. Leo Margulies. 1c up, Acc. 

Thrilling Western, 10 E. 40th St., New York. 
(M-10) Action-packed thrillin bey short stories, 1000-6000; 
novelettes 8000-10,000; novels, 15-20,000. Slight girl interest 
permissible. Leo Margulies. Ic my ‘Acc. 

Two-Gun Western Novels, (Red Circle) 330 W. 42nd St., New 
York. Western novelettes, short stories; novels up to 30,000. 
Robert O. Erisman. % to 1M%ec, Acc. 


West, (Thrilling) 10 E. 40th St., New York. (Bi-M-15) 
Book-length novels arranged for on assignment. Leo Mar- 
gulies. Yc, Ace. 

Western Aces, (Ace Mags.) 67 W. 44th St., New York. 
(Bi-M) Emotional Western short stories up to 5000; novelettes 
10,000 and 15,000, with strong human interest—range, outlaw, 
railroads, frontier, etc. arry Widmer. “%c up, Acc. or 
shortly after. 

Western Action, (Columbia Publications, Inc.—Double Action 
Group) 60 Hudson St., New York (Bi-M-15). Same require- 
ments as Blue Ribbon Western. 

Wes Adventures, (S. & S.) 79 7th Ave., New York. 
(Bi-M- “or Fast action shorts up to 5000; novelettes, 10-12,000; 
condensed novels, 15,000. John Burr. lc up, Acc. 

Western Fiction, (Red Circle) 330 W. 42nd St., New York. 
(Bi-M-10) Western short stories, 3000-7000; novelettes, 20,000. 
Robert ©. Erisman. “%c up, Acc. 

Western Novel and Short Stories, (Red Circle) 330 W. 42nd 
St., New York. (Bi-M-15) Western short stories, 5000-7000; 
novelettes, 10-20,000; novels to 60,000. Robert O. Erisman, 
Yc Acc. 

Western Short Stories, (Red Circle) 330 W. 42nd St., New 
York. w0- 10) Needs Western short stories from 1500 to 8000. 
Robert O. Erisman. ¥%c up, Acc. 

Western Story, (S. & S.) 79 7th Ave., New York. (W-10) 
Western short stories up to 5000; complete novels 20,000; 
serials up to 65,000, 12,000-word installments. John Burr. 
Good rates, Acc. 

Western Trails, (Ace Mags.) 67 W. 44th St., New York. 
(M-10) Western action short stories up to 5000; novelettes 
10-12,000. Harry Widmer. %c up, Acc. or shortly after. 

Western Yarns, (Columbia Publications, Inc.—Double Action 
Group) 60 Hudson St., New York. (Q-10) Same requirements 
as Complete Cowboy. 

Wild West Weekly, (S. & S.) 79 7th Ave., New York. (W-10, 
Western short stories, 3000-5000, novelettes 8000-10,000; novels 
15,000. John Burr. Good rates, Acc. 


SPORT 


Ace Sports, (Ace mage.) 67 _W. 44th St., New York. (Bi-M) 
All sports, coliege and pro, 3 months in advance of season. 
Shorts 5000 or less, novelettes 10-12,000; strong character 
conflict. Harry Widmer. %c up, Acc. or shortly after. 

All American Athlete, 922 Hoe Ave., New York. (a) Factual 
sports articles, 375-1500. Michael Pawlyshyn. 1%c, Pub. 

All Sports, (Columbia Publications, Inc.—Double Action Group) 
60 Hudson St., New York. (Bi-M) Short stories and novelettes, 
2000-9000. Cliff Campbell. %c, Pub. 
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Baseball Stories, (Fiction House) 461 8th Ave., New York. 
(Twice yearly-20) Short stories, to 4,000, novelettes to 10,000, 
‘i with baseball theme. Malcolm Reiss. Ic, Acc. 

Complete Sports, (Red Circle) 330 W. 42nd St., New York 
(Bi-M-15) Sport short stories, novelettes. Robert O. Erisman. 
4c, Acc. 

Dime Sports, (Popular) 205 E, 42nd St., New York. (M-10) 
Sport short stories 4000-6000; novelettes 10-12,000, youthful 
collegiate or professional players, actual games featured. No 
woman interest. Submit 3 months ahead of season. Alden H. 
Norton. lec up, Acc. 

Exciting Sports, (Thrilling) 10 E. 40th St., New York. (Q-10) 
Uses — baseball and football stories up to 6000 and novelettes 
to 10,000. Leo Margulies. Mec, Acc. 

Fight Stories, (Fiction House) 461 8th Ave., New York. 
(Q-20) Ring-action short stories, novelettes. Malcolm Reiss. 
le, Acc. (Overstocked except on current-interest ring articles.) 

Popular Sports, (Thrilling) 10 FE. 40th St., New York. 
(Bi-M-10) Sport short stories 1000-6000. Dook-length novels 
by arrangement. Mature angle, slight woman interest. [Leo 
Margulies. “ec, Acc. 

Sporting News, The, 10th & Olive Sts., St. Louis. (W-10) 
Feature stories, 2000-3000, with pictures on organized baseball 
and players. Edgar C. Brands. $6 col., Acc. 


Sports Action, (Red Circle) 330 W. 42nd St., New York. 
ei Short stories up to 15,000. Robert O. Erisman. 
“ec, ce, 


Sports Fiction, (Columbia Publications, Inc.—-Double Action 
tentag 60 Hudson St., New York. (2-15) Same as All Sports. 
Sports Novels, Poeeier} 205 E. 42nd St., New York. (Bi-M- 
10) Sport novelettes, 10-13,000; short stories, 5000-6000. Alden 

Norton. le up, Acc. 

Story Magazine, (S. & S.) 79 7th Ave., New York. 

(M-10) Camanittes sport short stories up to 5000; novelettes 
10-12,000. (Query on articles.) Charles Moran. Good rates, 
Ace. 

Sports Winners, (Columbia Publications, Inc.—Double Action 
Group) 60 Hudson St., New York. (Bi-M-10) Same as Al 

orts. 

Super Sports, (Columbia Publications, Inc.—Double Action 
Group) 60 Hudson St., New York, (Bi-M-15) Same as 1 
Sports. 

Thrilling Football, (Thrilling) 10 E. 40th St., New York. 
(Semi-An-15) Gridiron stories, woman interest allowed. Shorts 
1000-6000; novelettes 8000-10,000; short novels 15-30,000, Leo 
Margulies. “%c up, Acc. 

Thrilling Sports, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Sport short stories 1000-6000, novelettes 7500-10,000; 
Ree angle, woman interest allowed. Leo Margulies. lc up, 


Sports Aces, (Ace Mags.) 67 W. 44th St., New York. 
(BEM. 10) Sport —_ stories 3000-5000, novelettes 10,000. 
Harry Widmer. %c, Acc. 


WAR—AIR—AIR-WAR 

Air War, (Thrilling) 10 E. 40th St., New York. (Q-10) 
Stories of today’s war in the air. Shorts 1000-6000; novelettes 
000-10,000. Leo Margulies. Yc up, Acc. 

American Eagle, The, (Thrilling) 10 E. 40th St., New York, 
(Bi-M-10) Thrilling old-war and today’s war-air and commercial 
air short stories 1000-6000. Leo Margulies. 1c up, Acc. 

Battle Birds, (Fictioneers, Inc.) 210 E. 43rd St., New York. 
(Bi-M) Moders and First World War air-war short stories, 
4000-6500; novelettes, 10,000-15,000. Alden Norton. Yc, Acc. 

Dare-Devil Aces, (Popular) 205 E, 42nd St., New York. 
(M-10) Thrilling Western-front air short stories 3000-6000, 
novelettes 10-12,000. Alden Norton. lc up, Acc. 

Fighting Aces, (Fictioneers, Inc.) 210 E. 43rd St., New York. 
(Bi-M) Modern and First World War air-war stories, 4000- 
6000; novelettes, 10,000. Alden Norton. Yc, Acc. 

G-8 and His Battle Aces, (Po; poommpgh 205 E. 42nd St., New 
York. (M-10) Closed market. Alden Norton. 

RAF Aces, (Thrilling) 10 E, 40th St., New York. (Bi-M) 
Stories of Royal Air Force a British Empire. Shorts, 
1000-6000; novelettes, 7000-10, 

Sky Aces, (Ace Mags.) 67 Ww. 44th Se., — York. (Bi-M-15) 
Not now in market for MSS. David Cooke. 

Sky Devils (Red Circle), 330 W. 42nd St., New York. War- 
air stories with American heroes only, though setting may be 
anywhere in world. Shorts only to 10,000. Robert O. Erisman. 
Yc up, Acc. 

Sky Fighters, (Thrilling) 10 E. 40th St., New York. (Bi-M-10) 
Stories of the RAF in action; of American soldiers-of-fortune 
in the air, all over the world; modern commercial flying; sabo- 
ee: Fifth Column activities in aviation industry, etc., 1100- 

D; novels, 15,000. Leo Margulies. lc up, Acc. 

Wings. (Fiction House) 461 8th Ave., New York. (Q-20) 
_— up-to-date war air novelettes, 15,000. Linton Davics. 
c, Acc. 


SUPERNATURAL—WEIRD—HORROR 


Dime Mystery, (Popular) 205 E. 42nd St., New York. (M-10) 
Thrills, fantastic detective- -mystery action in novels 17,000; 
novelettes 9000-10,000; short stories up to 5000; love interest. 
Rogers Terrill, Ed. director; John Bender, Ed. lc up, Acc. 

Weird Tales, 9 Rockefeller Plaza, New York. (Bi-M-15) 
Supernatural. bizarre, weird, pseudo-scientific short stories up 
to 6000; novelettes to 15,000; verse to 30 lines. D. Mcllwraith. 
‘ec, verse line, Pub. 


SCIENCE FICTION—FANTASY 


Amazing Stories, (Ziff-Davis) 540 N. Michigan Ave., Chicago. 
(M-25) Science fiction short stories 2000-5000, novelettes 10- 
12,000; novels 15-30,000; non-fiction science articles 500-1500. 
B. G. Davis, Ed.; Raymond A. Palmer, Mng. Ed. Ic to 2c, Acc. 

gees ox | Stories, (Fictioneers, Inc) 210 E. 43rd St., New 
York. (Bi-M) Science short stories to 6000; novelettes, 8000- 
10,000, Alden Norton. “ec, Ace. 

Astounding Science Fiction, (S. & S.) 79 7th Ave., New 
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York. (M-25) Science short stories up to 6000, novelettes 10- 
25,000; serials 40-60,000. John W. Campbell, Jr. 1c up, Ace. 


Captain Future, (Thrilling) 10 E. 40th St., New York. (Bi-M- 
15) Book-length novel on assignment. Short pseudo-science 
stories 1-6000. Leo Margulies. %c, Acc. 

Comet, The, 215 4th Ave., New York. (M) _ Psuedo-scientific 
stories, 5000-6000; novelettes, 8000-16,000. Orlin Tremaine. lc, 
Acc. 

Famous Fantastic Mysteries, (Munsey) 280 Broadway, New 
York. (Bi-M-15) Fast-moving science-fiction, space-adventure, 
weird short stories 4000-9000. Miss Mary Gnaedinger. 

ates, Acc. 

Fantastic Adventures, (Ziff-Davis) 540 N. Michigan Ave., Chi- 


cago. (M-25) Pseudo-scientitic short stories 2500-6000, novel- 
ettes to 12,000, 15-30,000. Definite air of fantasy, not straight 
science. B. G. Davis, Ed.; Raymond A. Palmer, Mng. Ed. 1 
to 2c, Acc. 


Future, combined with Science Fiction, (Columbia |’ublica- 
tions, Inc.—Double Action Group) 60 Hudson St., New York. 
(Bi-M-15) VPseudo-science, fantasy short stories, novelettes. 
Robert Lowndes. ‘ec, Pub. 

Planet Stories, (Fiction House) 461 8th Ave., New York. 
(Q-20) Thrilling short stories, novelettes, of future worlds. 
Good adventure feel. Malcolm Reiss. 1c, Acc. 

Startling Stories. (Thrilling) 10 E. 40th St., New York. 
(Bi-M-15) _Book-length science-fiction novels, short stories. 
Leo Margulies. “%c up, Acc. 

Super Science Stories, (Fictioneers, Inc.) 210 E. 43rd St., 
New York. (Bi-M) Science-fiction short shorts, to 2000; shorts, 
2,500 to 6,000; novelettes, 10-15,000. Alden Norton. ‘ec, Acc. 

Thrilling Wonder Stories. (Thrilling) 10 E. 40th St., New 
York. (Bi-M-15) Pseudo-scientific adventure stories to 10,000. 
Leo Margulies. lc up, Acc. 

Unknown Worlds, (S. & S.) 79 7th Ave., New York. (Bi-M- 
25) Short stories, novelettes, novels, of pure fantasy. Off-trail 
verse to 16 lines. John W. Campbell, Jr. lc up, Acc. 


WESTERN LOVE FICTION 


North West Romances, (Fiction House) 461 8th Ave, New 
York. (Q-20) Northwest novelettes, romantic flavor, 10,000. 
DeWitt Shank. Ic, Acc. 

Ranch Romances, (Warner) 515 Madison Ave., New York. 
(Bi-M-15) Western love short stories 4000-6000; novelettes 
10-12,000; novels 25-30,000; serials under 60,000; fillers to 
500; verse. Fanny Ellsworth. lc, Acc. 

Rangeland Romances, (Popular) 205 E. 42nd St., New York. 
(M-10) Emotional love short stories, old West, woman’s 
viewpoint 5000, novelettes 9000, novels 15,000. Rogers Terrill, 
Ed. director; Willard Crosby, Ed. lc up, Acc. 

Rangeland Sweethearts, (Fictioneers) 205 E. 42nd St., New 
ree Mg (Bi-M-10) Western iove stories, modern or period, told 
from viewpoint. Novels 15-20,000; short stories and 
novelettes to 9,000; shorts to 5,000. Rogers Terrill, Ed. direc- 
tor; Willard Crosby, Ed. Up to lc, Acc. (Temporarily out of 
market. ) 

Rodeo Romances, (Thrilling) 10 E. 40th St., New York. 
(Q-10) Romantic Western stories, cowgirl or cowboy viewpoint 
love yarns with rodeo background, 1000-10,000. Leo Margulies. 
Mec up, Acc. 

Romantic Range, (S. & S.) 79 7th Ave., New York. (M-10) 
Stories of the modern West, 3000-5500; novelettes, 6500. Daisy 
Bacon. lec up, Acc. 

Thrilling Ranch Stories, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-15) Romantic action Western short stories, novelettes 
1000-10,000, novels 20,000; mostly girl’s viewpoint. Leo Mar- 
gulies. “ec up, Acc. 


ROMANTIC LOVE 


All Star Love Magazine, (Munsey) 280 Broadway, New York. 
(M-10) Third-person love stories 4000-6000; confession novels 
15-20,000; Marion Shear. Good rates, Acc. 

All Story Love Magazine, (Munsey) 280 Broadway, New York. 
(M-10) Romantic fiction based on emotional conflict; short 
stories 4000-6000; novelettes up to 10,000; serials, 20,000-40,000, 
by arrangement. Miss Amita Fairgrieve. Good rates, Acc. 

Complete Love, (Ace Mags.) 67 W. 44th St., New York. 
(M-10) Love short stories, novelettes, up to 10,000. Rose 
Wyn. Mc up, Acc, 

Exciting Love, (Thrilling) 10 E. 40th St., New York. (Q) 
a 30,000; short stories 1000-6000. Leo Margulies. 
Acc. 

Ideal Love, (Columbia Publications, Inc., Double Action 
Group), 6 Hudson St., New York. (Bi-M) Third person love 
short stories, novelettes up to 10,000. Lois Allen. “%c, Pub. 

Love Book Magazine, (Popular) 205 E. 42nd St., New York. 
(M-10) Glamorous young love short stories, novelettes, 3000- 
10,000; little verse. Jane Littell. 1 to 2c, Acc. 

Love Fiction Monthly, (Ace Mags.) 67 W. 44th St., New 
York. (M-10) Plausible, well-written love short stories 2000- 
7000; strongly dramatic novelettes §000-12,000. Romantic verse. 
Rose Wyn. ic up, verse 25c line, Acc. 

Love Short Stories, (Fictioneers, Py 210 E. 43rd St., New 
York. (M) Romantic fiction, 3000-10,000. %c, Acc. 

Love Story Magazine, (S. & S.) 79 7th Ave., New York. 
(W-10) Modern oon short stories, to 5500; novelettes 6500; 2 
to 4-part serials, installments 5000-7000; verse up to 16 lines. 
Daisy my Jom Esther J, Ford. Good rates, Acc. 

Movie Love Story, (Albing) 366 Broadway, New York. (Bi-M) 
Straight love fiction, fairly sophisticated. Leslie Perri. Yc up, 
Acc. to known writers, Pub. to unknown. 

New Love, (Fictioneers, Inc.) 210 E. 43rd St., New York. 
Realistic love shorts 2000-5000; novelettes 7-12,000. Peggy 
raves. 

Popular Love, (Thrilling) 10 E. 40th St., New York. (Bi-M- 
10) Book-length girl angle love novels; will look at detailed 
synopsis. Around 40,000; shorts, 1000-6000. Leo Margulies. lc, 

cc, 

Romance, (Fictioneers) 210 E. 43rd St., New York. (M) Mod- 
ern stories with exotic or unusual backgrounds. Shorts. Peggy 
Graves. “ec up, Acc. 
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(Bi-M) Fast-moving shorts in light love vein, 1800-2200. 


t 149 Madison Ave., 
young- love short conflict, 


Thrilling Love Magazine, : 
. Love short stories 1000-6000; 
; novels 15,000, girl’s viewpoint. 


ariety Love, (Ace Mags.) 67 W. 44th St., 

— short stories, novelettes, up to 10,000. Rose Wyn. 
c. 

TRUE CONFESSION 


_Life Story Magazine, 
First person confession stories from et 


Ruth “Marrow, Mary Hewitt. 
149° Madison Ave., 


frequent contests for oak prizes. 


tional problem; development of character through experience, 
2000-5000, light verse. 
Romantic Story, (Fawcett) 1501 Reeptwey. New York. 


Love Revelations, 
Confession stories, 
and 3 stbries, 


280 Broadway, New York. 


5000 to instalment. 


Secrets, (Ace Mags.) 67 W. 
stories real life. 


person, confession short stories 
On sex and romance problems; novelettes 22,000; serials 


; articles ne social problems, love, marriage, divorce. 


True 
10) short stories, serials 15-35, "000, Henry 


e, first-person short 3-8,000 ; 
15-45,000. Henry Lieferant. cc. 


serials 15-35,000. Henry Lieferant. 
Story Magazine, (Mactadden) Chanin ‘Bldg. New York. 
True “person 000: 


TRUE DETECTIVE 


Actual Detective, 731 
fone stories of crimes involving “women. 
ng Detective Cases, (Red Circle) 330 Ww. 42nd St., 
(Bi- M) Fact articles on crime cases 
gné gore elements. by-lines preferred. 
ste Detective Cases, (Red 330 W. St., New 
articles on crime cases with 


and gore “element 


Crime en. 1476 Broadway, New York. 


conv icted women criminals. 


Crime Detective, 1476 York. 
i sex angle 3000-5000; 


dealing with crime. 


Curent Detective Stories, 330 W. 
Fact detective stories. 5 
ve, (Country Press) 1501 Broadway, New York. 

with accent on woman angle 


_ Detectr 
Solved murder mysteries 
Only minimum number of 


and detective work. 


Dramatic fact stories of crime, 
supply photographs. 


Front Page Detective, (Dell) 
True stories lag detective 
ici i _ strong woman and 


149 Madi son Ave., 


Headline 
(M- 10) stories with pictures crimes passion, 


Inside Detective, (Dell) 149 Madison Ave., 


True stories of crime under official iy: line, 1000- 


Key Detective 


jas 
(M-15) True crime stories 4000-7000. John Shuttleworth. 


2c, photos $1 to $5, 


Ca: 
Fact articles on crime cases, 


The Author & Journalist 


horror, and gore elements. 1500- ae. official by-lines preferred. 
Robert Levee. lc up, photos $3, 

Official Detective, 731 Plymouth Ct. Chicago. (M) True > 
tective crime-detection stories 5000-7000; photos. H. A. Keller 


2c, Act; 


Real Detective, 1476 Broadway, New York. (M-25) True illus- 
trated crime stories, 5000-6000; official by-lines —— but 
not imperative George Scullin. 1'4%c, photos $3.50 Ace 


Startling Detective, (Country Press) 1501 Svenaueay. New 
York. (M-15) Dramatic fact stories of crime, chiefly solved 
murders. Must supply photographs. Query editor. Leonard 
Diegre. 2c up, $3 for every photograph used, 

Stirring Detective Cases, (Fact and Fiction Publications) 366 
Broadway, New York. (M) Fact detective stories, 3000-6000. Ken 
Crossen. Up to tc, Ace. to known, Pub. to new writers. 

True, (Country l’ress) 1501 Broadway, New York. (M-25) 
Unusual, exciting and sensational true stories of crime, adven- 
ture and mystery, with accent on action, 5000-6000; book 
lengths, 20,000. Photographs must be supplied. Query editor. 
Horace Brown. 3c up, photos $3, Acc. 

True Detective Mysteries, (Macfadden) Chanin Bldg., New 
York. (M-25) True detective, crime stories with actual photos, 
under official by-line, 4000-7000; serials, installments of 6000- 
7000. Send for detailed instructions and case cards. John 
Shuttleworth. Basic rate 2c, photos $2 to $5, Acc. 

Undercover Detective Stories, 1614 N. Broad St., Philadelphia. 
(M) Illustrated fact-fiction detective stories 1500- 5000; fillers on 
crime topics 50-250. Send synopsis first. J. Clark Samuel. 
Ind. rates, Acc. 


RURAL—AGRICULTURAL 


BROAD GENERAL APPEAL 
American Agriculturist, Bank Bldg. Ithaca, N. Y. 


(Bi-W) Poems $2 apiece, Pub. artoons. E. R. Eastman. 
Better Farms, l’ulaski, N. Y. (Semi-M) Agricultural features 
(success type) 1000-1250; stories about successful farmers and 


farm operators, illustrated. Louis Kosoff. lc, Pub. 


Canedian Countryman, 204 Richmond St., W., Toronto, Can- 

ada. (Bi-W) Short stories to 3000. Daniel McKee. Varying 
rates, Pub. 

Capper’s Farmer, Topeka, Kan. (M) Authenticated farm ex- 
—— articles 300-800; jokes. Ray Yarnell. lc up, jokes $1, 

ce. 

Country Gentleman, (Curtis) Independence Sq., Philadelphia. 
(M-5) Short stories 1500-5000; serials, 30,000-40,000; general ar- 
ticles of interest to farm and farm-town people 1500-3000; ar- 
ticles for women; humorous sketches; jokes. Ben Hibbs, First- 
class rates, Acc. 

Country Guide, Winnipeg, Manitoba, Canada. (M-5) First or 
second rights to serials £0-80,000, short stories 2500-4500, rural 
appeal. Girls’ page items, household photos; verse. Amy J. Roe. 
2c up, Ace. 


Family Herald and Weekly Star, P. O. Box 4005, Place 
D’Armes_ Postal Sta., Montreal, Que., Canada. (W-5) Farm 
and rural home magazine. Short stories; featurettes on live or 
curious topics, 600-1500, photos; agricultural articles of interest 
to Canadian farmers. R. S. Kennedy. $3.15 column, Pub. 

Farm Journal and Farmer’s Wife, Washington Square, Phila- 
delphia (M-5) Agricultural articles with photos 300-600; 
(query before my woman-interest short stories, 3000; 
cartoons. Arthur Jenkins. 2c up, fiction 5c up, Acc. 

Michigan sna 1632 W. Lafayette Blvd., Detroit, Mich. 
(Bi-W-5) Short articles of special interest to Michigan farmers, 
cartoons, photos, artwork. Milon Grinnell. $3 column, Pub. 

Progressive Farmer, Commercial Realty Bldg., Birmingham, 
Ala. (M)_ Short stories, 1500-4000, (submit to Dallas, Tex., 


office, 1105 Insurance Bldg.) Eugene Butler. 2c, Pub. 


Southern Agriculturist, Nashville, Tenn. (M-5) Articles; 
western, detective, mystery short stories, 800-4000; miscellany 
of Southern rural interest; photos, cartoons, cartoon ideas, chil- 
dren's stories, cover designs. J. E. Stanford, Fair rates, Acc. 
for fiction, cartoons; Pub. for articles. 

Successful Farming, (Meredith) Des Moines, Ila. (M-5) Agri- 
cultural articles, jokes, news items, photos, cartoons, Kirk Fox, 
Articles, etc., 3c; verse, 25c line, Acc. 

HORTICULTURAL—LIVE STOCK—ETC. 

American Fruit Grower, 1370 Ontario St., Cleveland, Ohio. 

American Poultry Journal, 536 S. Clark St., Chicago. 

Breeders’ Gazette, Spencer, Ind. , 
+ Dixie Farm & Poultry Journal, 110 7th Ave., N., Nashville, 

enn, 

Electricity, on the Farm, 24 W. 40th St., New York. 

Everybod oy s Poultry Magazine, Hanover, Pa. 

airyman, Fort Atkinson, Wis 

National yaar Producer, 160 N. La Salle St., Chicago. 
( 

Poultry Item, Sellersville, Pa. 


MISCELLANEOUS 


ART-PHOTOGRAPHY 

American Photography, 353 Newbury St., Boston. (M)_ Vlur- 
chased Photo Technique in October. Plans for purchase of ma- 
terial indefinite. 

Art News, 136 EF. 57th St., New York. (M) Articles by com- 
petent authorities on art subjects. Alfred M. Frankfurter. Low 
rates. 

Camera Craft, 425 Bush St., San Francisco, Calif. (M) Ar- 
ticles on technical and artistic aspects of photography for ad- 
vanced amateurs 1500-2500; good photos necessary. George Allen 
Young. “%c up, $1 per illustration, Pub. 

Camera, The, 153 N. 7th St., Philadelphia. (M-25) Practical 
illustrated articles on photography and amateur es 
500 to 2000; illustrations extra. E. V. Wenzell. %c, Acc. 
_Good Photography, (Fawcett) 1501. Broadway, New York. 
(Twice yearly, 50c.) Salon pictures, $5. Illustrated photo fea- 
ee of general interest. Query. Good rates, Acc. Norman 
ipton. 
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Home Movies, 6060 Sunset Blvd., Hollywood, Calif. (M-25) 
Illustrated articles on amateur movie making, 100-2000; sketches 
and descriptions of movie making gadgets, lc, photos $1, Pub. 

Minicam Photography Magazine, 22 E. 12th St., Cincinnati. 
(M-25) Entertaining, instructive, inspiring articles on amateur 
photography, with illustrations. Query. Will Lane. le up, 
photos $3 up, Acc. 

Photography Handbook, (Fawcett) 1501 Broadway, New York. 
(Twice yearly, 50c.) Articles of interest to amateur phdtogra- 
phers, good illustrations. Norman C. Lipton. Good rates, illus- 
trated kinks $4, Acc. 

Pictures, The Snapshot Magazine, 343 State St., Rochester, 
N. Y. (M-free) Amateur snaps, all 2 no ‘‘candid’’ 
shots; no enlargements. Wyatt $3, 

Popular Photography, (Ziff-Davis) 540 N. con Ave., Chi- 
cago. (M-25) Unusual articles on still photography and ama- 
teur movie making, 1000-2500, semi-technical features, photo- 
graphic success stories, how-to-make-it; brief articles 100-750, 
striking photos. B. G. Davis, Ed.; A. B. Hecht, Mng. Ed. lc 
to 2c up, photos $3-$5, Acc. 

U. S. Camera Magazine, 122 E. 42nd St., New York. (M-15) 
Articles on photography from viewpoint of picture-taking fan— 
must contain technical data; photos. T. J. Maloney. $25 to $100 
per feature, Pub. 


ASTROLOGY—OCCULTISM 

American Astrology Magazine, 1472 Broadway, New York. 
(M-25) Astrological articles, essays, short stories 3000; novel- 
ettes, serials, verse, news items. Paul G. Clancy. Ic, Pub. 

Astrology Guide (Astro. Dist. Corp.) 114 E. 32nd St., New 
York. (B-M-10) Astrological material 1500. Dal Lee. % to lec, 

Everyday Astrology, (Thrilling) 10 E. 40th St., New York 
(M) Astrological articles, largely staff-written. Ic, Acc. 

Horoscope, (Dell) 149 Madison Ave., New York. (M-10) As- 
trological articles, 2500-3000. Grant Lewi. 2c, Acc. 

Today’s Astrology, (Magna Pubs.) 183 N. Columbus Ave., 
Freeport, N. Y. ae, Astrological articles written for 
laymen. Irvin Ray. %c, Pub. 

World Astrology Magazine, 480 Lexington Ave., New York. 
(M-25) Only material which is submitted by informed and ex- 
perienced astrologers. R. C. Roberts. Non-profit organizaticn; 
does not pay for material. 

Your Personal Astrology Magazine, (Astro Dist. Corp.) 114 
E. 32nd St., New York. (Q-25) Astrological material 1200-1500. 
Hugh Howard. % to Ic, Pub. 


AVIATION 


Air Trails, (S. & S.) 79 7th Ave., New York. (M-15) Air 
articles, 1500-2500. C. B. Colby, lc up, Acc. 

Flying (Ziff-Davis) 540 N. Michigan Ave., Chicago. (M-25) 
lopularized, accurate non-fiction aviation feature articles, any 
phase of present-day aviation; must have good photos, 2500. 
Also seeking “scoop” photos. B. G. Davis, Ed. Max Karant, 
Mng. Ed. lc to 2c, Acc. 

Flying Aces, (Ace Magazines) 67 W. 44th St., New. York. 
(M-15) Dramatic aviation articles with photos, particularly per- 
sonal experiences; semi-technical articles, 1600-3000; articles on 
unusual angles of flying, written in popular style. Pertinent 
photographs, David C. Cooke. lc, Acc. 

Sportsman Pilot, The, 515 Madison Ave., New York. (M) 
phases of private aviation 1500-2500. Charles H. 
ale. lc, Pub 


BOATING 


Motor Boat, Combined with Power Boating, 63 Beekman St., 
New York. (M-20) Practical articles for boat owners, written 
by expert owners with years of experience, naval architects or 
other engineers. No general articles, nor articles not technical 
nor semi-technical in nature. No poetry. Gerald T. White. 
Pub. 

Rudder, The, 9 Murray St., New York. (M-35) ‘< - 
how-to-do-it articles on every * phase of boating, 1500. Wm. F. 
Crosby. le, photos $3, Pub. 


DANCING 


American Dancer, 250 W. 57th St., New York. (M-25) Fea- 
ture articles on the dance, interviews with famous people in 
the dance field, 1000-1500; crossword puzzles in some way con- 
nected with dancing or dancers. Ruth Eleanor Howard. Ic, Pub. 

Dance, 30 Rockefeller Plaza, New York. (M-25) Articles on 
dance-teaching and stage, 1200; news items. Prefers query. 5. 
Tedtord. lec, Pub 


EDUCATIONAL 


Better lish, 570 7th Ave., New York. (M-25) Articles on 
a English (speech correction from physicians only), 1500- 
Low rates, sometimes offers subscription, Pub. (No ma- 

required. ) 

Grade Teacher, The, (Educ. Pub. Corp.) Darien, Conn. (M-30) 
Articles on methods in elementary grades; short stories for 
little children to 500. Florence Hale. ¥%c, Pub. (Uses little ma- 
terial from general writers.) 

Gregg Writer, The, 270 Madison Ave., New York. (M except 
July and Aug.-15) Articles of interest to stenographers and 
office workers; success stories about secretaries who have made 
good or executives who started via the short-hand route, 1000- 
2000; news items, fillers, photos, all relating to stenographic 
work, No payment for poems. John Robert Gregg. Ic, Pub. 


Industrial Arts and Vocational Education, 540 N. Milwaukee 
St., Milwaukee, Wis. (M except July and Aug.-35) Industrial 
arts, vocational, and school shop articles. John J. Metz. “%c, 
Pub. (Overstocked. ) 

Instructor, The, (F. A. Owen Pub. Co.) Dansville, N. Y. 
(11 issues yearly-20) Prefers articles by teachers on school- 
room helps. Helen Mildred Owen. Good rates, Acc. 

Practical Home Economics, 468 4th Ave., New York. (M-20) 
Illustrated articles on nutrition, foods, homemaking, clothing, 
child care, home management and consumer education, for home 
—— teachers. 1000-1200. Blanche M. Stover. ™% to Ic, 
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School Activities, Topeka, Kans. (M-25) Money-making 
plans, stunts, entertainment material, up to 2000. H. C. 
gro Author should mention if payment expected. 

School Shop, P. O. Box 100, Ann Arbor, Mich. (M-25) Uses 
how-we-do-it type of articles covering instructional projects for 
industrial education departments of public schools. Lawrence 

Prakken. “%ec, Pub. 


HEALTH—HYGIENE—PHYSICAL 


Baby Talk, 424 Madison Ave., New York. (Mf) Articles on 
young babies and prenatal subjects 1000-2000. Irene Parrott. 
le ($15 min., $20 max.), Pub. 

Beauty and Health, (Macfadden) 205 E. 42nd St., New York, 
(M-25) Health articles, self-told adventures in health, personal 
problems, happiness, power of achievement, 3-4000; 12-15,000; 
Ernest V. Heyn. Good rates, photos $3 to $5, Acc. 

For Married People Only, (Your Guide Pubs.) 114 E. 32d St., 
New York. (Bi- mM” 25) Articles solving marital problems, 1200- 
1500, by medical doctor-writers. “ec, Pub. 

Health Guide, Emmaus, Pa. Articles on health and health 
practices. J. I. Rodale. %c, Pub. 

Hygeia, The Health Magazine, 535 N. Dearborn St., Chicago. 
(M-25) Authentic articles on nutrition, mental hygiene, men- 
tal health, posture, sports, athletics, child training, disease, etc., 
verse, photos, cartoons. Dr. Morris Fishbein. lc up, Acc. 

Industrial Medicine, 540 N. Michigan Ave., Chicago. (M-50) 
Material on occupational diseases, traumatic surgery. A. D. 
Cioud, Mng. Ed. lc, Pub. 

Modern Medicine, 84 S. 10th St., Minneapolis. (M-25) Terse, 
crisp, vivid news abstracts of medical saute, pe. illus- 
trations of medical interest. A. E. Hedback, M. Rates not 
stated. 

R. N., A Journal for Nurses, Rutherford, N. J. (M-controlled) 
Articles, factual or human-interest, pertaining to nursing, 
1000-1500. Dorothy Sutherland, Mng. Ed. %c up, Pub. 

Sex Guide, (Your Guide Pubs.) 114 E. 32nd St., New York. 
(Bi-M-25) Informative, scientific articles on sex and_life con- 
duct, 1000-1500, generally by medical doctor-writers. Jules Car- 
ter Saltman. “%c, Pub. 

Sexology, (Gernsback) 20 Vesey St., New York. (M-25); 
Sexology Quarterly. (Q-50) Medical, psychological articles, 
preferably by physicians. Dr. M. D. Jacoby. % to lc, Pub. 

Trained Nurse & Hospital Review, 468 4th Ave., New York. 
(M-20) Articles on nursing, ublic a subjects 500 
to 2800. Christmas fiction, Aug. tenet M. Geister. $5 per 
page (725 wds.), after Pub. 


HOME—GARDENING—BUILDING—LANDSCAPING 


American Home, The, 444 Madison Ave., New York. (M-10) 
Practical articles with illustrations pertaining to home, interior 
cacmenting, building, gardening, food, 800 to 1000. Mrs. Jean 

Austin arying rates, Pub. 

Arts and Decoration Combined with The ay ee (Artspur Pubs., 
Inc.) 116 E. [6th St., New York. (M-35) Articles dealing with 
distinctive homes, the arts, decorating, furniture, househol 
equipment, sports, travel. Henry S. Adams, editor. Varying 
rates, Pub. 

Better Homes & Gardens, (Meredith) 1714 Locust St., Des 
Moines, la. (M-10) Practical garden, building, foods, furnish- 
ings, home-improvement articles, 1500. Frank McDonough. 2c 
- Acc. ‘‘Whims and Hobbies’’ squibs with proof $2 each, 
*ub. 

_Canadian Homes & Gardens, (Maclean) 481 University Ave., 
Toronto, Canada. (M-25) Home and garden articles to 2000, 
photos. Canadian interest only. J. Herbert Hodgins. 1c, Pub. 

Country Life, 1270 6th Ave., New York. (M-50) Illustrated 
gardening, sports, interior decorating, country estates, travel 
an 1500-2060; good photos. Peter Vischer. Varying rates, 
*ub. 

Home Desirable, The, 836 S. Michigan Ave., Chicago. (M-con- 
trolled) Articles on home modernization through ra and 
heating, 900; homemaking material, well ieparates. uman 
interest features for family. Joseph Roach. 2%c, Pub. 

Home Gardening, 610 Bienville St., New Orleans, La. (M-10) 
Articles on flowers, Camille Brodley. ‘“%c, Pub. 

House and Garden, (Conde Nast) Lexington Ave., New York. 
(M-35) Home decoration, fatdeniog. landscape, unusual travel 
and architectural articles. ichardson Wright. Good rates, Acc. 

House Beautiful Combined with Home and Field, (Hearst) 

572 Madison Ave., New York. (M-25) Illustrated articles on 
home-building, planning, decorating, furnishing, gardening, 1500- 
= fillers, art work, photos. Elizabeth Gordon. Good rates, 
Ace, 
_ Sunset, 576 Sacramento St., San Francisco. (M-10) News 
items, photos, about Pacific Coast gardens, foods, home build- 
ing, modernization, travel, outdoors, to 500; personalities; how- 
to-do and how-to-make Western out-door material, from West- 
erners only. Walter Doty. Moderate rates, Pub. 


MOTORING 


Automobile & Trailer Travel, 35 E. Wacker Dr., Chicago. 
{™) Articles for automobile and trailer tourists. Karl Hale 
ixon. 


MUSICAL 


Diapason, 306 S. Wabash Ave., Chicago. (M-15) Highly spe- 
cialized articles on organs, organists, church music, recital 
programs, reviews, 100-1000. S. E. Gruenstein. $2 to $4 col., 


Down Beat, 608 S. Dearborn St., Chicago. (2M-15) Feature 
matter, “‘hot’’ news of modern dance music and bands, , 
Carl Cons. %ec up, Pub. 

Etude Music 1712 Chestnut St., Philadelphia. 
(M-25) Articles on musical pedagogics, 200-2000 ; hotos, car- 
toons. James Francis Cooke. $4 column (600 words), b. 

Metronome, 119 W. 57th St., New York. (M-25) News of pop- 
ular bands and orchestras, staff written. Geo. T. Simon. In- 
definite rates, b. 
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Musical Forecast, 514 Union Trust Bldg., Pittsburgh, Pa. 
(M-20) Articles and news items of interest to musicians, and 
laymen, $1 per column, Pub. 

Swing, 67 W. 44th St., New York. (M-25) Articles in popular 
music field, personality sketches, 1000-1500, with photos; car- 
toons. Richard M. George. Rates not stated. 


OUTDOOR—HUNTING—FISHING—FORESTRY 


Alaska Sportsman, The, Ketchikan, Alaska. (M-15) True 
stories, Alaska interest, 2000-5000; outdoor fact peeeens Alaska 
spert cartoons, photos. Emery F. Tobin. %c, Pub. 

American Forests, 919 17th St., N.W., Washington, D. om 
(M-35) Articles on trees, forests, outdoor recreation, travel, 
ploration, 2500; outdoor photos. Ovid Butler. lc up, Acc. 

American Rifleman, The, 1600 Rhode Island Ave., Washington, 
D. C. (M-25) Aemneie illustrated gunsmithing, shooting, am- 
munition, ballistic articles, hunting stories, preferably 3000. 
W. F. Shadel. About Ic, Pub. 

Field and Stream, (Warner) 515 Madison Ave., New York. 
(M-15) Illustrated camping, fishing, hunting articles, 2500-3000 
David M. Newell. lc up, Acc. 

Fur-Fish-Game, 174 Long St., Columbus, O. (M-15) Fishing, 
hunting, fur-raising articles by authorities; true Indian and 
frontier stories 2000-2500. A. V. Harding. %c up, Acc. 

Hunting & Fishing (Combined with National Sportsman), 275 
Newbury St., Boston. (M-10) Articles and stories on conserva- 
om hunting, fishing, camping, skeet, 2000; short stories 1000- 
1500; short humorous poems; action photos; cartoons. H. G. 
Tapply. 1%c, photos $3. Pub. 

North American Trapper, P. O. Box 663, Charleston, W. Va. 
(M) Practical articles on hunting, fishing, trapping, fur farming, 
up to 1000 (preferably around 500), photos, cartoons, outdoor 
verse. Charley Roy West, % to Ic, photos 50c up, Acc. 

Outdoor Lite, 353 4th Ave., New York. (M-15) Articles relat- 
ing to fishing, and hunting, sportsmen’s interests, to 3000; 
kinks, shorts, etc. Raymond J. Brown. Up to 10c, photos $3 
up, Acc. 

Outdoorsman, Columbus, Ohio. (M-15) Illustrated informative 
outdoor sports articles (fishing, boating, gunning, dogs, camp- 
ing) 500-2500. Submit Mss. to W. L. Rarey or R. E. Greenlee 
¥2-2c, photos $1-$5, Acc. 

Outdoors Magazine, 729 Boylston St., Boston. (M-15) Articles, 
stories and cartoons on outdoor life, hunting and fishing. Vic- 
tor B. Klefbeck. l'ayment by agreement. 

Ski Illustrated, 110 E. 42nd St., New York. (Nov., Dec., Jan., 
Feb.-25) Mlustrated articles on skiing and snow sports to 2000; 
short-shorts. F. A. Wrensch, Mng. Ed. Good rates, Pub. 

Southern Fisherman, 504 Pan American Bldg., New Orleans, 
La. (M) Needs regular correspondents along the southeastern 
shores; specifically Maryland, Virginia, the Carolinas, and some 
points in Florida. Commercial fishing only; no sport fishing. 
Warren Gleason. 

Southern Sportsman, Austin, Tex. (M-10) Illustrated Southern 
hunting and fishing articles, 1000-2500; cartoons; short kinks; 
brief human-interest, believe-it-or-not material; short short sto- 
ries on hunting and fishing, O. Henry ending, $5. Cover photos 
$5, Pub. Joe Austell Small. 

Sports Afield, 700 Phoenix Bldg., Minneapolis. (M-15) Stories 
of actual fishing, hunting trips 1500-2000, good photos. Paul 
K. Whipple. 1 to 2c, Acc. or Pub. 


PICTURE MAGAZINES 


Aviation News, 545 Sth Ave., New York. Covers military 
aviation progress and student pilot training. 

Click, 400 N. Broad St., Philadelphia, Pa. (M-10) Photos, 
czrtoons. Photo series; noteworthy persons. Each month one 
short short, 1000 words, $100, Acc. M. Robert Rogers. $5 per 
picture, Acc. 

Close-Up, 60 Hudson St., New York. Single photos and strips 
that tell a story. Norman Fallon, Ind. rates. 

College Life, 22 W. 48th St., New York. (Q) Photographs of 
all phases of college life and activities, accompanied by suffi- 
cient text to explain the specific pictures. $5 up, Acc. 

collegiate Digest, 323 Fawkes Bldg., Minneapolis, Minn. 
(W-5) Photos of college activities, complete captions; no ar- 
ticles. $3 Acc. Norman Lea. 

Friends Magazine, General Motors Bldg., Detroit. (M)  Pic- 
ture features of general interest. Published in behalf of Chevro- 
let dealers for car-owners. D. C. Miller. Good rates. 

t, 330 W. 42nd St., New York. (Bi-M-10) Photos of pretty 
gis. that tell a story. "David Goodman. $5, each photo, Pub. 
_Life, Time and Life Bldg., New York. (W-10) Photos of na- 
tional and world news events, human-interest picture series, 
ecver photos, photo fillers. $5 up, Acc. 

Look, 511 Sth Ave., New York. (Bi-W-10) Photos of intense 
human interest and action. Vernon Pope. $5 up, Acc. 

Parade, 405 Lexington Ave., New York. (W) Picture stories. 
R. A. Lasley. Pub. 

Peek, (Bilbara) 122 E. 42nd St. “1, New York. (M-10) Humorous 
photos. Wm. H. Kofoed. $5 each, Pub. 

tg 4 79 7th Ave., New York. (Bi-W-10) Photos on all sub- 
jects. A. L. Holmes. $5 per print, Pub. 

Scholastic Roto, 323 Fawkes Bldg., Minneapolis. Photos of 
High School activities, complete with captions; no articles. 
Norman Lea. 


The Author & Journalist 


Scoop, 114 E. 32nd St., New York. (M) Stories about Ameri 


ans told in pictures. Send outline or scenario. Daniel Gilmor 
Ind., Acc. 

Spark, (Fact and Fiction Publications) 366 Broadway, New 
York. Feature picture magazine with emphasis on ‘cheese 
cake.’’ Arthur Brennt. On assignment only at an npreed- -on 
rate. 


Spot, (Fawcett) 1501 Broadway, New York. (M-10) Unusual! 
pictures on entertainment, sports, hobbies, vacations, night 
clubs, fair, Broadway, Hollywood, etc. Frank Hall Fraysur. $ 


up, Pub. 
SPORTS (COMPETITIVE)—RACING—HORSES 


Baseball Magazine, The, 175 5th Ave., New York. (M-20) 
Major league baseball articles. Clifford Bloodgood. Yc, Pub, 

Horse Lover, The, 154 Borica Way, San Francisco, Calif 
6 times a year) Articles on riding, dude ranches, breeding; 
stories with horse background. 500-1800. J. Hartford, 7% 
printed inch, Pub. 

National Bowlers Journal and Billiard Revue, 506 S. Wabash 
Ave., Chicago. (M-25) Articles on bowling, billiards, lawn 
bowling; short stories; photos; news items; cartoons. G. 
Deupree. ic, Pub. 

Rider and Driver, The, 342 Madison Ave., New York. (M-35) 
Articles on horses, racing, etc. Samuel Walter Taylor. Good 
rates, Pub. 

Scholastic Coach, 250 E. 43rd St., New York, (M-25) Tech- 
nical articles on football, basketball, track, field, 1000, for high 
and prep schools; photos, drawings. Owen Reed. Ic, Pub. 


THEATRICAL—MOTION PICTURE—RADIO 
“FAN” MAGAZINES 


Actor, The, 57 Taylor St., San Francisco. (W-5) Theatrical 
short stories to 400, articles to 200, editorials, verse, jokes, 
news items, photos, cartoons and cartoon ideas. Louis RK. La 
Fonteese. Mc, Pub. 

Billboard, The, 1564 Broadway, New York; 25 Opera PIl., 
Cincinnati, O. (W-15) Amusement articles on assignment only. 
E. E. Sugarman, Claude R. Ellis. Space rates, Pub. 

Greater Show World, 1547 Broadway, New York. (2-M-10) 
Articles, short stories, novelettes, fillers, on show people, 
theatrical business. Johnny J. Kline. %c, Pub. 

Modern Screen, (Dell) 149 Madison Ave., New York. (M-10) 
Movie fan personality, general articles 1500-2000; fillers, news 
items. A. Delacorte and H. Malmgreen. Good rates, Acc. 

Motion Picture Magazine, (Fawcett) 1501 Broadway, New 
York. (M-10) Articles on motion pictures and stars, usually 
on assignment, 1800-2500. Larry Reid. Good rates, Acc. 

Movies, (Ideal) 122 E, 42nd St., New York. (M-10) Articles 
of motion-picture interest. Muriel Babcock. 

Movie Story Magazine, (Fawcett) 1501 Broadway, New York 
(M-10) Fictionizations of current motion pictures on assign- 
ment only. Dorothy Hosking. 

National Tattler, The, 73 Adelaide St., W., Toronto, Ont., 
Canada (Bi-M-10) Theatrical articles; articles on love, exposes 
of rackets, 600; theatrical news items, girl and _ theatrical 
photos. Al Palmer. Yc, Pub. 

Photoplay-Movie Mirror, (Macfadden) 205 E, 42nd St., New 
York (M-10) Motion picture articles and smash news stories. 
Ernest V. Heyn. Good rates, Acc. 


Radio Mirror, (Macfadden) 205 E. 42nd St., New York. (M-10) 
Radio fan features on stars and programs. Fred R. Sammis. 
$5 a up, according to merit, Acc. 

reenland, 45 W. 45th St., New York. (M-10) Motion-pic- 
ar feature articles. Miss Delight Evans. Fair rates, Pub. 

Screen Romances, (Dell) 149 Madison Ave., New York 
(M-10) Fictionization of picture plays, by assignment. A. P. 
Delacorte, E. Van Horne. Rates by arrangement, Acc. 

Silver Screen, (Screenland Mag., Inc.) 45 W. 45th St., New 
York. (M-10) Fan material about movie stars and pictures: 
photos. Lester C. Grady. First-class rates, Pu 

Theatre Arts, 40 E. 49th St., New York; 2 Ladbroke Rd., 
London, W. 11, England. (M- 35) Articles ‘on theatrical and 
associated arts 1800-2500; news items; photos. Edith 
Isaacs. 2c, Pub. 

Variety, 154 W. 46th St., New York. (W-25) Theatrica! 
articles, news, staff-written. Sidne Silverman. Space rates. 


Trade Journals Next Month 


The Quarterly Market List of Trade Journals 
will be presented, with a discussion of war 
conditions in this large field, in-our April is- 
sue. Also published will be several miscellan- 
eous Classifications for which there is not space 

» in this crowded ANNUAL FORECAST NUM- 
BER. 


C—JUVENILE LIST 


GENERAL FIELD 


BOYS AND YOUNG MEN 
Air Youth Horizons, 30 Rockefeller Plaza, New York. (M) 
News articles and photos of youth activities in aviation, 1,000. 
Russell Newcomb. Acc. 


American F outh Magazine, Jackson at Van Buren, 
Danville, Ill. rural, modern agricultural ar- 


ticles 100-1000, adventure, mystery, action short stories 1000- 
4000, adventure novelettes 6000-12,000, jokes; short stories 100- 
350. Robert Romack. %c up, photos 50c to $2, Pub. 
American Newspaper Boy, 416 N. Marshall St., Winston- 
Salem, N. C. (M) Adventure short stories, newspaper carrier 
boy characters, by authors familiar with work of modern news- 
paper boys; also other adventure stories of appeal to young 
men and older boys, 2000-3000. Bradley Welfare. $10 per story, 
Cc. 
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Boys’ Life, 2 Park Ave., New York. (M-15) Boy Scouts pub- 
lication, ages 14 to 18. Outdoor adventure, sport, achievement 
short stories 2000-4000; serials 2 to 4 installments of 


Irving Crump, Mne. Ed. 1%e up, Ace. (Overstocked on articles 
and fillers of general nature.) 

Open Read for Boys, 729 Boylston St., Boston. (M-10 except 
Jan. and Aug.) Exciting, adventurous action stories on avi- 
ation, radio, science, sports, sea, army-navy, national or local 
war and defense efforts, about boys or young men 15 years or 


older, to 3000; also short-shorts and synopses for strip adven- 
ture drawings. N. B. Lincoln, Mng. Ed. “%c up, Pub. or Acc, 


GIRLS 


American Girl, (Girl Scouts, Inc.) 155 E. 44th St., New York. 
(M-15) Girls, ages 10 to 18. Action short stories 2500-3700 
articles 1500-3000. Anne Stoddard. lc up, Acc. 


BOYS AND GIRLS 


Child Life, (Clayton Ernst, Boston) 536 S. Clark St., Chicago. 
(M-25) Ages up to 12. Short stories, articles, ms. usually 
planned with editor, to 1800. Wilma McFarland, le up, Ace. 
(Overstocked. ) 

Children’s Activities, 1018 So. Wabash, Chicago. (10 issues 
yearly) All types of articles and stories of interest to children 
irom 3 to 10, up to 1800. F. Marks. ™% to 1%c, Pub. (Needs 
serials; overstocked on single stories.) 

Children’s Play Mate Magazine, Cleveland, Ohio. (M-15) 
Mystery, adventure, historical, foreign short stories for boys 
and girls 10 to 14, 1800 wds.; nursery stories for children 
§ to 9, 500-1000; cartoons. Esther Cooper. Fiction usually Ic, 
Pub. 

Jack and Jill, (Curtis) 546 Ledger Bldg, Philadelphia. (M-25) 
Juvenile short stories, 1500; serials (installments not gd 1200, 
articles 600, verse. Ada C. Rose. Rates not stated, 

Juvenile St Pub. Co., 5 Colt St., Paterson, ng * ae 
stories, 750-1000, for children of pre-school age. J. L. Brow 
$5 per story, Pub. (Not in market. 

Young America, (Eton Pub. Corp.) 32 E. 57th St., New York. 
(W-5) Younes people, to 16. Short stories 1200, broadly 
educational background. Morris Weeks, Jr. 2c, q 


COMIC AND CARTOON MAGAZINES 


Ace Comics, King Comics, Magic Comics, (David McKay Co.) 
504 S Washington Sq., Philadelpivia. a. (M-10) Cartoon 
strips chiefly obtained from King Features Syndicate; some 
original ork Feature pages; juvenile serial stories, 6 parts, 
2500 words each, and one-part stories, 2500; excitement; ad- 
venture; varied subjects. Donald Cooke. 2c, Acc. 


Best Comics (Q-10), Startling Comics 10), Excit- 
tng Comics (Bi-M-10). (Thrilling) 10 E. h St., New York. 
Purchase continuities for strips. Write pa details before 
submitting. State price desired. Acc. 

Champion Comics, (Worth Pub. Co.) 1 E. 42nd St., New York. 
2-Page story synopsis for boys, 10 to 16; original comic 
— (write for directions). eo Greenwald. $10 per story, 
ce. 

Crackajack Funnies, < Comics, (Whitman Pub. Co.) 
Poughkeepsie, N. Y. (M-10) Cartoons, comics, principally from 
syndicates, adventure serials. 


Famous Funnies, 500 5th Ave., New York. (M-10) Cartoon 
strips obtained trom regular sources; considers original cartoon 
work. Harold A. Moore. Action short stories, 1500. $25 each, 
lub. 


Feature Comics, (Comic Favorites), 322 Main St., Stamford, 
Conn. (M-10) Comic strips, chiefly of syndicated origin. Ed- 
ward C. Cronin. 


Popular Comics, The Funnies, (Dell) 149 Madison Ave., New 
York., (M.'0) Comic-strip material, chiefly furnished by syn- 
chic sated or staff artists. Chas. Saxon. 


The Comic Weekly, 959 8th Ave., New York. Jokes, 
conmel, humorous stories. Rates not at hand. 

Real Heroes, (Varents’ Magazine Press, Inc.) 52 Vanderbilt 
Ave., New York. (Bi-M) Famous and unsung heroes, past and 
resent. Not necesszriiy heroes on account of physical strength. 
‘ull color cartcons. Sources 3 accompany all scripts. Par- 
ticulars on request. G. G. Telfer. 


Silver Streak Comics, 114 E. 42nd St., New York. (M-10) Car- 
toons, comics, etc. Rates not at hand. 


Street and Smith Comics, 79 7th Ave., New_York. Shadow 
Comics, featuring detective-adventure stories; True Sport Pic- 
ture Stories, true sport stories; Super-Magician Comics, magic 
in comics, all published bi-monthly. Doc Savage Comics, 
comics of adventure; Bill Barnes Comics, comics with aviation 
interest; Army and Navy Comics, featuring war stories; Pioneer 
Picture ‘Stories, inoterten true life stories; Trail Blazer Stories, 
featuring true life sport and action stories, all quarterlies. 
W. J. de yore Ed. Ind. rates, Acc. 

te Sparkler Comics, (United Features oye.) 
230 E. 42nd os ew York. (M-10). Comics on Parade (Q-10). 
All staff work or by special assignment. 

True Comics, (Parents’ Magazine Press, Inc.), 52 Vanderbilt 
Ave., New York. (M) True illustrated stories from history and 
contemporary affairs. Full color cartoons. Sources must ac- 
company all scripts. Particulars on request. G. G. Telfer. 
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illustrated articles 1000; editorials about 300; young viewpoint, 
interesting style. Park Hays Miller. 50c per 100 words, Acc. 

Front Rank, The, (Christian Bd. of Pub.) Beaumont and 
Pine, St. Louis, Mo. (W) Young people and adults. Moral short 
stories 2500-3500; illustrated articles; poems; fillers; photos. 
Herbert L. Minard. $3.50 per M, Acc. 


Onward, (United Church Pubs.) 229 Queen St., W., Toronto. 
(W) Young people. Short stories, articles, serials, verse, na- 
pea 9 science material. Archer Wallace. %c, Acc. (Over- 
stoc 

Onward, Box_ 1176, Richmond, Va. (W-3) Presbyterian 
young people. Character building short stories, serials, articles, 
editorials. Miss Clarabel Williams. Rates not stated. (Over- 
woe ) 
pogie. (Brethren Pub. House) 16-24 S. State St., 
igi, b fini (W) Young people 13 to 20 and older. Low rates, 

Sunday Com on, 320 Broadway, New York. (W) 
Catholic juvenile for parish schools. Fiction; current events, 
miscellany, Rates not stated. 

Watchword, (United Brethren Pub. House) 240 W. Sth 
St., Dayton, O. (W) Young people. Short stories 1800-2800; 
. miscellany. E. E. Harris. $1.50 to $2 per M, Acc. 

w ptist Pub. Soc.) 1701-1703 Chestnut 
Philadel Fe. Young people over 15. Clean, whole- 
some short stories ane 3000; serials 4-8 chapters, 2500-3000 
each; fact, hobby, how-to-do articles, preferably illustrated, 
100-500; news articles about young people; verse, high liter- 
ary standard. $4.50 and up per M, according to nature and 
of material, Acc. 

oung People’s Paper, (Am. Sunday School Union) 1816 
St., Philadelphia. (W) Late teen ages.  Interde- 
nominational feature and ——— articles, short stories up 
to 2500; serials 13,000; fillers 200-800. $4 to $5 per M, Acc. 

Young People’s Weekly, (D. C. Cook Pub. Co.) Elgin, Ill. 
(W) Ages or 25. Short stories 2800, short shorts 1300-1500, 
picture stories, 6 photos; short articles, preferably with photc- 

raphs, on achievements of young people. Non-fiction, ‘2c up; 
fiction, le up; photos, $3 up, Acc. 


Youth (Section of Our Sunday Visitor), Huntington, Ind. (W) 
Short stories 1900; articles of general interest to young people 


16 to 25 yrs. 700. Leonard Doyle, Paul Manoski. “ec up, Pub. 
INTERMEDIATE AGE (12 to 18) 
(Boy) 


Boy Life, (Standard Pub. Co.) 8th and Cutter Sts., Cincin- 
nati. (W) Boys 13 to 17. Wholesome short stories 1800-2000; 
serials, articles, miscellany. 


_Boys Today, (Methodist Pub. House), 810 Broadway, Nash- 
ville, Tenn. oder -2) Boys 12-17. Janet Smith. 


Boys’ World, (D. C. Cook Pub. Co.) Elgin, Ill. (W) Boys 
13-18. Short stories 2500; short shorts, 1200. Single pictures 
wtih brief articles on_ boys’ achievements; series of 5 photos 
of interest to boys. Non-fiction, “4c up; fiction, le up; photos, 
$3 up, Acc. 


RELIGIOUS PUBLICATIONS 


SENIOR AGE (16 years up) 
(Boy and Girl) 

Chall The, (Presbyterian Pubs.) 73 Simcoe St., Toronto, 
Canada W 3 oung people, 16 years up. Adventure, achieve- 
ment, moral short stories 2500-3000, articles 500-1000, fact 
items, fillers. N. A. MacEachern. Varying rates, Pub. 

Classmate, (Methodist Pub. House) 810 Broadway, Nashville, 
Tenn. (W-5) Young people 18 and over. Seasonal short stories 
(5 2500-3600. Features, lc, Acc. A. D. Moore. 

Presbyterian Bd. of Christian Education) 910 
Witherspodn idee Philadelphia. (W) Young people, 18 to 23 
years. Short stories 3000; serials 6 to 10 chapters, 3000 each; 


Were ZL. ooking For 
PROMISING NEW WRITERS 


Send your manuscripts to our Criticis11 De- 
partment. Get a — report on plot, char- 
acterization, style; an expert analysis of mar- 
kets. Obtain the coaching counsel 
of the A. & J. Staff. 


We have examined the early work of thou- 
sands of writers, many of whom, receiving our 
constructive help, have later made magazine 
covers and book lists. 

Our research in current literary trends and 
writing methods, coupled with the judgment 
based thereon, are professionally at the service 
of Criticism Department clients. 

Let us see some of your work. 

You can be confident that qualities of crafts- 
manship and appeal will be competently rated. 
If we consider your manuscript has prospects 
of sale, with or without revision, our detailed 
personal report will include a list of prospec- 
tive buyers. 

Criticism fee—$2 for first 1000 words, then 
50 cents a thousand to 10,000 words; over 
10,000, 40 cents a thousand. Fee and return 
postage should accompany manuscript. 


THE AUTHOR & JOURNALIST 
CRITICISM DEPARTMENT, 
P. O. Box 600 Denver, Colo. 


The A. & J. Sales aoe handles manu- 
scripts on the basis of 10% commission, mini- 
mum $4, with a reading fee of $1.25 for first 
1000 words, then 35 cents a thousand. Help- 
ful critical opinion furnished for material 
not deemed salable. Return postage should ac- 
company. Address: Sales Agency Director. 


| 
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» (United ee Publications) 299 Queen St., 
Canada. (W) Teen- ome boys. Short stories, 
serials, verse, photos. Archer Wallace. %c, Acc. (Over- 


atholic Boy, The, 25 Groveland Terrace, Minneapolis, Minn, 
(M-10) Wholesome action short stories 2500-2800; educational 
and general interest articles. J. S. Gibbons. % to lc, Pub. 

Pioneer, (Presbyterian Bd. of Christian Education) 910 
Witherspoon Bldg., Philadelphia. (W) Boys 11 to 15. Short 
stories 2500-3000; serials 4 to 10 chapters, 2500-3000 each; 
illustrated articles 700-1200; non-preachy editorials; cartoons; 
occasional verse. Park Hays Miller, $5 per M., photos 50c up, 


Acc. 
(Girl) 


Canadian Girl, (United Church Publications) 299 Queen St., 
W., Toronto, Canada. (W) Teen-age girls. Short stories, 
serials, verse, photos. Agnes Swinarton. “4c, Acc. 

Girlhood Days, (Standard Pub. Co.) 8th and Cutter Sts., 
coment. Ohio. (W) Girls 13 to 17._ Wholesome short stories 
1800-2000; serials; miscellany. Maud V. Rouse. %c up, Acc. 
Girls’ Companion, (D. C. Cook Pub. Co.) Elgin, Ill. (W) 
Girls 14 to 17. Short stories 2000-2500; short shorts, 1260, 
photo features 4 to 6 photos; personality stories on achievements 
ot high _School age girls, 300 words and 1 to 5 photos. Nen- 

fiction, ’%c up; fiction, le up; photos, $3 up, Acc. 

Girls eee (Methodist Pub. House) 810 Broadway, Nash- 
ville, Tenn, (W-2) Girls 12-17. Short stories 1500-3000. Rowena 
Ferguson. 

” Gardens, (Presbyterian Bd. of Christian Education) 
910 Witherspoon Bldg., Philadelphia. (W) Girls 12 to 
Short stories 2500-3000; serials 4-8 chapters, 3000 each; illus- 
trated articles, 700-1! 200, editorials, occasional verse, cartoons, 
Park Hays Miller. $5 M, photos, 50c up, Acc. 


(Boy and Girl) 


Christian Youth, 325 N. 13th St., Philadelphia. (W) Teen- 
ages; interdenominational. Wholesome short stories with Chris- 
tian teaching and uplift 1500-2000; serials 5000-10,000; fillers; 
nature, fact, how-to-make-it articles, 200-500. Bible puzzles. 
John W. Lane. $8 a story, fillers $1 to $4, puzzles 50c to $1, 
ec. 

Friend, The, (United Brethren Pub. House) Dayton, Ohio. 

(W) Boys’ and girls’ moral, educational short stories 1000-2500; 
serials 2 to 8 chapters; informational, inspirational articles 
100-800; short verse. J. Gordon Howard. $1 to $3 per story, 
poems 50c to $1, Acc. 
_ Highway, (Christian Bd. of Pub.) Beaumont and Pine Sts., 
St. Louis, Mo. (W) Boys and girls, 12-18. Short stories not 
over 2500; serials, 8-12 2500-word chapters; poems up to 20 
lines; lilustrated articles 100-1000. Frances Woolery. $3.50 
per M, Acc. 

Our Young People, (Augsburg Pub. House) 425 S. 4th St. 
Minneapolis, Minn. (W) Articles, stories, photos for illustra. 
tion, to interest young folks 12 to 15. John Pederson. $2.50-$3 
per 1000, 10th of month after Acc. 

Quest, (Lutheran Pub. House) 1228 Spruce St., Philadelphia. 
(W) Boys and girls 12-17. Illustrated descriptive articles; short 


stories 2500; serials 6-12 chapters. Linda C. Albert, Assistant 
Ed. Fair rates, Acc. 

Sunday School Messenger, (Evangelical Pub. House) 3rd and 
Reily vts., Harrisburg, Pa. (W) Young people, 12 to 17. 


Short stories 1800; serials; nature, science, religious articles; 
verse, editorials 300. W. E. Peffley. $1.25 per M, Acc. 


"Teens, (Am. Baptist Pub. Soc.) 1701 Chestnut St., Philadel- 
phia. (W) Boys and girls, high school age. Clean, wholesome 
short stories 1500-3000, boy and girl characters; serials 4-10 
chapters, 2000 each; inspirational, fact, hobby, how-to-do 
articles, preferably illustrated, 100-1500; news articles abount 
ros people; verse, high literary standard. $4.50 and up, per 

» 

Young C (Presbyterian. Publications) 73 Simcoe St., 
Toronto, Ont., Canada. (W-20) Junior, teen-age boys and girls. 
Short stories 2000; short articles on invention, pores science, 
achievement, nature, foreign lands, etc., up to 500. ac- 
Eachern, M.A. Varying rates, Pub. 

Young Catholic Messenger, 124 E. 3rd St., Dayton, Ohio. 
(W) Boys and girls, junior high age. Short stories up to 
1200; serials up to 1000 words per installment; plays 1200. 
Cartoon ideas $25, short stories; Ic up, non-fiction Don 
Markey. 

(Augustana Book Concern) Rock Island, 
Ill. ) ‘Aricles short stories, serials, Christian ideals for 
children to 16; photos. Low rates; payment quarterly. 


Submit Mss. to Rev. Emeroy Johnson, 317 W. Broadway, Little 
Falls, Minn. 


Young People’s Friend, (Gospel Trumpet Co.) 5th and Chest- 
nut Sts., ‘Rederson, Ind. (W) Moral, character-building, re- 


ligious short stories 1000- 2800; serials 8 to_15 chapters; verse 
3 a 8 stanzas. Ida Byrd Rowe. $3 per M, Pub. 
s Standard, (Nazarene Pub. House) 2923 Troost 
Phy wy by: City, Mo. (W-5) Short stories up to 2500, ar- 
ticles up to 1200; verse up to 16 lines, fillers. Sylvester T. 
Ludwig. $2.50 per M, verse 10c line, Acc. (Overstocked.) 
Youth’s Comrade, (Nazarene Pub. House) 2923 Troost 
Ave., Kansas City, Mo. (W-5) Boys and girls. teen ages. 
Short stories 2500, also 800-1000; serials, verse, art work, re- 
ligious and out-of-door subjects. Miss Edith Lantz. $2.50 per 


Acc. 
JUNIOR AGE (9 to 12) 
(Boy and Girl) 
Boys’ and Girls’ Comrade, (Gospel Trumpet Co.) 5th and 


Chestnut, Anderson, Ind. (W) Ages 9 to 15. Stories of char- 
acter building or eee value 1000 to 2000; serials 5 to 10 
chapters; verse 2 to 6 stanzas. Ida Byrd Rowe. $3 per M, 
photos “Soc to $2, Pub. 


Calling All Girls (Parents’ Magazine Press) 52 Vanderbilt 
Ave, New York. (M-10) Short stories to 2500 for girls 9-14, 
built around characters of girls the same age; dramatic, vivid, 
natural, Also, nonfiction, 1000-1500, on subjects of interest to 
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girls of this age. Few poems. Frances Ullmann, Mng. Ed. 
Prose, 3c; poetry, 50c a line. 

Children’s Friend, The, (Augsburg Pub. House—Lutheran) 
425 S. 4th St., Minn. (W) Articles, stories for 
ages ‘9-12, religious note liked; photos to illustrate. John 
Peterson. $2.50-$3 per M, 10th of Mo. after Acc. 

Explorer, The, (United Church Publications) 209 Queen St., 

W., Toronto, Canada. (W) Boys and girls 9 to 11. Short 
stories, serials, verse. Agnes Swinarton. %c, Acc. 

Institute Leaflet, (Gen’l Bd. of Rel. Ed.) 604 Jarvis St., 
Toronto, Canada. (W) Boys and girls, 9 to 11. Short stories 
1200, serials, verse. Rev. D. B. Rogers. %c, payment quar- 
terly. 

Juniors, (Am. Baptist Pub. Soc.) 1701 Chestnut St., Phila- 
delphia. (W) Boys and girls 9-12. Short stories, Christian 
point of view, boy and girl character, 900-2500; serials 6-10 
chapters, under 2500 words each. Educational atticles 100 to 
1000. Some poetry. Approx. $4. 50 per M, Acc. 

Junior Catholic Messenger, 124 E. 3rd St., Dayton, Ohio. 
(W) Boys and girls 3rd, 4th and 5th grade age. Short stories, 
simple vocabulary 800-1000; articles 600, serials up to 6400 ; 
short fillers, jokes, verse, 12 lines. James J. P’flaum. 1!2¢ min., 
photos $3 to $5, Ct. 

Junior Life, (Standard Pub. Co.) 8th aoe Cutter Sts., Cin- 
cinnati, Ohio. (W) Children 9 to 12. Wholesome short stories 
1200-1500; shorter articles. Maud V. Rouse. 

Junior World, (Christian Bd. of Pub.) Beaumont and Pine 
Sts.. St. Louis. (W) Children 9 to 12. Short stories up to 
2100; serials 8 to 12 2100-word chapters; poems up to 20 lines; 
illustrated informative articles 100 to 1800. Hazel ". Lewis. $3 
to $4 per M, Acc. 

Olive Leaf, (Augustana Book Concern) Rock Island, Ill. (W) 
Boys and girls, 8 to 1l. Religious, adventure short stories 600; 
articles 500; verse 8 to 12 lines. Submit MSS to Rev. J. Hel- 
mer Olsen, 1004 S. 4th St., St. Peter, Minn. %c, Pub. 

Our Boys and Girls, (Evangelical Pub. House) 3rd and Reily 
Sts., Harrisburg, Pa. Juniors, 9 to 11. Poems, articles. Low 
rates, Acc. 


Our Boys and Girls (Brethren Pub. House) 16-24 S. State 
St., Elgin, Ill. (W) Boys and girls 9 to 12. Stories; verse; 
oor Low rates, Acc. 

Picture World, (Am. Sunday School Union) 1816 Chestnut St., 
Philadelphia. (W) Children under 12. Short stories and inci- 
dents impressing moral and religious truths 400-800, verse. 
$5 per M, verse 50c stanza, Acc. 

Pilot, (Lutheran Pub. House) 1228 Spruce St., Philadelphia. 
(W) ma 9 to 12. Short stories, articles. Low rates, Acc. 

Senti The, (Baptist Sunday School Board) 161 8th Ave., 
N., nine ie Tenn. Boys and girls 9 to 14. Mystery, camp- 
ing, adventure, humorous short stories 1500-2000; articles on 
birds, animals, gardening, games, things to — and do, 500- 
1000; verse. Novella Dillard Preston. Me, A 

Trails for Juniors, (Methodist lub. ao 810 Broadway, 
Nashville, Tenn. Material to interest children 8 to 12. Marion 
Armstrong. 

What to Do, (D. C. Cook Pub. Co.) Elgin, Ill. (W) Boys 
and oe 9 to 12. Entirely staff-written. 

You Crusader, The, 1730 Chicago Ave., Evanston, II. 
(M-38) "children’s paper. ‘Temperance, health, char- 
acter-building short stories up to 1000. A. M. Langill. “Ye, 
Acc. Verse, no payment. 


TINY TOT AGE (4 to 9) 
(Boy and Girl) 


Child’s Own, The, (General Bd. of Religious Education) 604 
Jarvis St., Toronto, Canada. (W) Children under 8 Short 
stories 250; verse. D. B. Rogers. %c, payment quarterly. 

Dew Drops, (J. C. Cook Pub. Co.) Elgin, Ill (W) Children 
6 to 9 Short stories under 1000; puzzle games, poems, and 
very short articles. Mary Lou Taber. lc up, Acc. 

Jewels, (United Church Publications) 299 Queen St., W., 
Toronto, Canada. (W) Material for small children. %c, Acc. 

Little Folks, (Augsburg Pub. House—Lutheran) 425 S. 4th 
St., Minneapolis, Minn. (W) Stories up to 400-450, moral, re- 
ligious note, for ages 5-6; verse, 4, 6, 8 lines. John Peterson. 
Yc to “ec, 10th of month after Acc. 

Our Children, (Brethren Pub. House) 16-24 S. State St., 
Elgin, lll. (W) Children 6 to 8. Low rates, Acc. 

Our Little Folks, (United Brethren Pub. House) Dayton, 
Ohio. (W) Children 4 to 9 years. Short stories 300-600. 
J. Gordon Howard. Up to “ec, Ace. 

Our Little Messenger, 124 E. 3rd St., Dayton, Ohio. (W) 2nd 
grade children. Short stories up to 400; things to do; poems. 
Send MSS to Pauline Scheidt, 434 W. 120th St., New York. 
lc, Poetry 25c a line, Pub. 

Pictures and Stories, (Methodist Pub. House) 810 Broadway, 
Nashville, Tenn. Material to interest children 6 to 8 Mary 
I’. Ferguson. 

Shining Light, eet Trumpet Co.) 5th and Chestnut Sts.. 
Anderson, Ind. (W-4) Children 5 to 9. Moral, character- 
building, religious short stories 300-500; nature, religious verse; 
photos of nature. ages: Ida Byrd Rowe. $3 per M, Pub. 


Stories for Primary Children, (Presbyterian Bd. of Christian 
Ed.) 910 Witherspoon Bldg., Philadelphia. (W) Children, 6 to 8. 
Character-building short stories 500-800. Stories of world friend- 
ships and religious appreciation. Things to make and do. Park 
Hays Miller, %c, poems under 16 lines, 10c a line, Acc. 

Storyland, (Christion Bd. of Pub.) Beaumont and Pine Sts.. 
St. 5 eo Mo. (W) Children under 9. Short stories 300-1 
poems up to 20 lines; handicraft articles 300-500; drawings or 
photos, child or animal subjects; simple puzzles. Hazel 
Lewis, $3 to $4 per M, Acc. 

Storyti (Baptist Sunday School Bd.) 161 8th Ave, N., 
Nashville, Tenn. (W) Children 6 o 8. Short stories 400-700 
articles and suggestions for playthings children can make, 
100-300; verse. Agnes Kennedy Holmes. No. MSS. purchased 
during ‘July, August. %ec, Acc. 

Story World, (Am. Baptist Pub. Soc.) 1701 Chestnut St., 
Philadelphia. (W-2) Children under 9; short stories 500-700; 
ep og ged story articles up to 400; short verse. Approx. 
4 per 


24 


March, 1942 
MANUSCRIPT ENVELOPES 


28 lb. Rawhide Glazed Kraft. Authors say these are ex- 
cellent envelopes and good value. 


25 9x12 and 25 9!2x12!2 ; $1.00 
32 6x9 and 32 6!2x9!2 1.00 
50 No. 10 and 50 No. 11... 1.00 


Prices subject to change without notice. Add 10°, west 
of Rockies or Canada; 5c to checks over $1.00. Complete 
list on request. Writers’ books bought, sold, rented 


LEE E. GOOCH, 202AJ, Hernando, Miss. 


WANTED AT ONCE 
Short Stories, Articles and Poems tor syn- 
dication. Fee, 3 for $1. Longer stories, $1 
each. Plots approved, 2 for $1. 
EDNA MORTON 
Rosenberg, Texas 


START SELLING NOW 
Let McCord’s ‘‘writers’ aids’’ show you the cash-money 
way to print. 
“Selling Shortcuts’ (10,000 words on filler writing tech- 
nique), 50c. 
150 Juvenile Article Ideas,’’ 20c. 
Order now from 


HALLOCK McCORD 
727 Pearl Street Denver, Colorado 
NEW! ‘“Writer’s Work Schedule’’ and ‘‘Fastsale Formula,” 
— and stamp each. Order these valuable pamphlets 
today! 


eg? . with 
Two Poems Criticized Free cach 


$1 for book, ‘‘Slant It and Sell It,’’ written by one 
who has sold hundreds of poems and knows all the 
formulas for writing salable verse. Former editor of 
magazine. Book contains 17 chapters on Marketing, 
Sure-fire Sales, Sources of Material, Do’s and Don'ts, 
etc. Produce poems that will sell. Order now from 
— Bess Samuel Ayres, 305 S. Willomet, Dallas, 
exas. 


Sell in Three Months 
or Money Back 


A A A 


IF YOU CAN WRITE 
CORRECT ENGLISH— 
YOU CAN WRITE JUVE- 
NILES. 


A A A 


In the past three years | have sold some 
3000-3500 stories .. . articles . . . serials 
. series. Now, I’m teaching it. 


AND SELL WITHIN 
THREE MONTHS. 
A AoA 


Write for terms to: 


WILL HERMAN 


766 Hippodrome Bldg. Cleveland, Ohio 


A NEW INVENTION IN 


WORD FINDING 


ADJECTIVE-FINDER—439 pages of the World’s choicest 
adjectives assembled with the NOUNS which they modi- 
fy. An amazingly simple method of ‘“‘finding,’’ for your 
nouns, the same superior adjectives so capably used by 
famous authors. $3.50 Postpaid. 
VERB-FINDER—A storehouse of over 100,000 dynamic 
verbs arranged under the NOUNS with which they have 
been used by noted writers.—512 Pages $3.50 Postpaid. 
ADVERB-FINDER—Good adverbs are rarely used by the 
average writer. This book automatically suggests the 
appropriate adverb to add sparkle to your ver such as 
‘avoid scrupulously,’’ ‘‘lavish immoderately,’’ etc. 
148 pages $2.00 Postpaid. 
All 3 Books (Cloth-Boxed) $7.50 Postpaid. 
Money refunded within 5 days. 
RODALE PRESS, Dept. J.I., Emmaus, Pa. 


ED BODIN 


105 West 40th St., New York City, 
agent for past eleven years, sells to slick, 
pulp and book markets for few clients now 
making more than 100 sales a month. He 
has three classifications of authors, depend- 
ing on their records. He sells no course, 
handling only natural writers. Write before 
submitting, outlining your record or aspira- 
tions. Personal service assured. 


. AN EDITOR HELP YOU! 


IF—you wish Collaborative Criticism and Sales service, 
IF—you need Plots, Typing, or Ghost Writing, 
IF—you want a Personalized Course (any type), 
IF—you will give me the chance, I'll help you too. 
Writing classes and club 
In CHICAGO: 111 W. Jackson, Wed., 10:30 A.M., also 
7:00 P.M. In Evanston: Fri., 9:30 A.M. (.50) 


MILDRED I. REID 
Author, Editor, and Literary Technicist 
My Books: Ridge Blvd., Evanston, Ill. 
WRITERS: HERE’S HOW! [Technigue] $1.00 
WRITERS: HELP YOURSELVES! [Formulas] $1.25 


STUDIOS RACE FOR 
STORIES! 


Many Hollywood screen writers are now 
in Defense work—new writers with new 
story ideas are needed AT ONCE! 

The Nation must be entertained, and 
studios must continue to make pictures as 
part of their war effort. If you have ideas. 
make the writing of stories your contribu- 
tion. 

Screen technique is easy. Write today for 
free information. If you can turn out sto- 
ries for Hollywood markets, I CAN SELL 


THEM! 
ADELINE M. ALVORD 


6605 Hollywood Blvd. Hollywood, Calif. 
Suite 215 Dept. 80 
Established 1919 


PLOT SCIENTIFIC 


By WYCLIFFE A. HILL, Author of the famous 
PLOT GENIE SERIES 
Was a $25.00 Plotting Course, Now a $3.00 Book. 

Bicvar TOOKER, Literary Critic, and author of Stories 
in ESQUIRE and other leading magazines, writes: ‘““PLOT 
SCIENTIFIC is the most complete and comprehensive 
treatise on PLOT that I have ever read. What is more it 
is up-to-date. I’m recommending it as a TEXT to those 
of my students who need a manual on PLOT.” 


Writing the Magazine Article 


By CARSON 
Price $2.00 

JACK WOODFORD says: “It seems to me that WRITING 

THE MAGAZINE ARTICLE, by Charles Carson, is quite 

the most —— book en Magazine Article Writing ever 

written. I think a study of this volume should double the 

sales of any magazine writer who gets a copy of it.’”’ 


WRITERS PUBLISHING COMPANY 


Dept. 12 115 E. Garvey Ave., Monterey Park, Calif. 
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Blue Book Magazine, 230 Park Ave., New York, 
pays an average price of $50 for true stories of real 
experience, running from 1000 to 4000 words each. 
Manuscripts should be addressed to the Real Experi- 
ence Editor. 


Select Stories, 100 Sth Ave., New York, a bi- 
monthly edited by Ben Lieppe, pays 1 cent a word, 
on acceptance, for all types of fiction—love, Western, 
aviation, adventure, war, sport, humor—aimed for 
family appeal. Short stories should run from 1600 
to 3000 words; novelettes, 5000 to 7500. 


Western Story, 79 7th Ave., New York, commented 
in a recent issue, “No amount of knowledge is worth 
anything unless it is skillfully blended with those 
things which make a good story; research is valueless 
except as a back drop against which real people /ive. 
The aim of Western Story is to entertain, and our 
primary consideration of any work is always the story 
itself.” 

Southern Marine Review, Pan American Bldg., New 
Orleans, La., is particularly desirous of contacting 
regular correspondents from ports in Virginia, the 
Carolinas, and west Florida. ‘“We also can use corre- 
spondents from southern inland river ports, such as 
Memphis, Nashville, Louisville, etc., including spots 
as far north as Pittsburgh and St. Louis,’ Warren 
Gleason, editor, writes. Prospective correspondents 
are requested to write for copies of the publication 
and details of requirements before submitting copy. 


The Cradle Roll Home, 161 8th Ave., N., Nash- 
ville, Tenn., is interested at present in descriptions of 
toys that parents can make for their children. Dia- 
gram should accompany. Address Agnes Kennedy 
Holmes, editor. Payment is made on acceptance, at 
cent a word. 


Fauna, Zoological Society of Philadelphia, 34th 
Street and Girard Ave., Philadelphia, uses manuscripts 
from 1500 to 2500 words in length, dealing with 
the natural history of animals. Articles must be sci- 
entifically accurate but written for the layman. The 
magazine is a quarterly, published in March, June, 
September, and December. Payment is made on publi- 
cation at 1 cent a word, $2.00 for each photograph 
used. Roger Conant is editor. 


Parade, 405 Lexington Ave., New York, published 
by Parade Publications, Inc., is a weekly using pic- 
ture stories. Payment is made upon publication. R. A. 
Lasley is editor. 


Home Gardening, 610 Bienville St., New Orleans, 
La., a monthly edited by Camilla Brodley, pays ]/, 
cent a word on publication for articles on flowers. 
No fiction is used. 


BUY * BUY * BUY * BUY 


That’s what we do, do, do. 

Piction: 1100-1500 and 2500-2800, tailored to our 
market; Photostories: 5-10 pix, 500-1000 words; 
Articles: none. 

Three markets—young adults, adolescent girls, 
adolescent boys. 

Three weeklies—YOUNG PEOPLE'S WEEKLY, 
THE GIRLS’ COMPANION, THE BOYS’ WORLD. 
Queries and MSS. invited. Prompt reply. 


DAVID C. COOK PUBLISHING CO., ELGIN, ILL. 


Abner J. Sundell, managing editor, Volitant Pub- 
lishing Corp., 103 Park Ave., New York, writes that 
he is making preparations for the publication of a 
new magazine in the popular priced men’s field, and 
will be needing manuscripts from 1000 to 5000 words 
in length. Stories, articles, and satire must be com- 
pact, solid, and very strong in subject. Some person- 
ality pieces on prominent people who are interesting 
to men will be used. Such titles as, “Syphilis . . . 
America’s Sixth Column,” ‘The Girl Who Wouldn't 
Strip for Hitler,” “Are Aphrodisiacs Really Effec- 
tive?’’, ‘Joe Louis, the Man Behind the Dead Pan,” 
suggest the trend of material desired. Mr. Sundell 
promises a report within three weeks, payment 30 
days from acceptance, at varying rates depending on 
how good the script is, and who wrote it. Minimum 
word rate is 1 cent; maximum has not been set. 
Photographic illustrations for some articles and car- 
toons and artwork will be used. Mr. Sundell would 
like very much to hear from his old friends who have 
worked with him before on other magazines, and 
assures that, in this case, they will have not only 
cooperation on his part, but from staff and business 
offcie as well. 

Better Farms, Pulaski, New York, a semi-monthly 
edited by Louis Kosoff, uses agricultural features 
(success type) from 1000 to 1250 words in length, 
stories about successful farmers and farm operators, 
and photos covering farm subjects. Payment is made 
following publication at unstated rates. 

The Penny Book Publishing Co., 1606 N. High- 
land Ave., Hollywood, Calif., offers to send to writ- 
ers interested in submitting manuscripts for possible 
use in “Penny Books’ a complete collection of the 
books upon receipt of 10 cents. Address Editorial 
Department. 

Canadian Geographical Journal, 49 Metcalfe St., 
Ottawa, Canada, is paying 1 cent a word for illus- 
trated geographical articles, 1500 to 2500 words in 
length. Gordon M. Dallyn is editor. 

Christian Herald, 419 4th Ave., New York, states 
that its interdenominational religious, sociological ar- 
ticles are all written on assignment. Editor is Daniel 
A. Poling. 

Garrison's Magazine, formerly at 40 Worth St., 
New York, has moved to Bowery Savings Bank Bldg., 
110 E. 42nd St., opposite Grand Central Station. This 
is a pocket-size monthly for independent retailers, 
using brief merchandising articles, and pictures of out- 
standing window displays. Flint Garrison is editor. 
Payment is made on publication at good rates. 

Rose Cone, formerly of Liberty, is reported buying 
confessions for a new magazine ‘ste brought out by 
Hillman Publications, 1476 Broadway, New York. 
Rate promised is 2 cents a word. 


TRADEPAPER WRITERS! 


We are interested in brief items on what 
and how independent hardware dealers 
are selling during the war. Rates: lc 
and 2e per word. 


HARDWARE RETAILER 
333 No. Pennsylvania St., Indianapolis 
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FREE - Inside Information 


Tells you where to sell 
fiction, radio scripts — 
what material trade pa- 
pers and syndicates want 
—how to win cash prize 
contests. This nationally 
recognized magazine has 
helped new and estab- 
lished writers for 20 years. 
For FREE Sample copy 
Address: Writers’ Markets 
and Methods Mag., Dept. 
32N Hollywood, Calif. 


Advice From Such AS: 
Ben Ames Williams 


Vicki Baum 
John Steinbeck 
Kathleen Norris 


OREGON WRITERS’ SERVICE 

Professional service backed by a long list of pleased 
clients. Stories, articles, books and verse will be edited, 
revised, criticized, typed and marketed, and each given 
the same careful study applied to my own articles 
which appear in many magazines. 
Prices right. Books a specialty. 
CLARA J. DAVIS 
7704 S. E. Taylor St. Portland, Oregon. 
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NON-PROFESSIONAL WRITERS 


whose stories are not selling 
need expert revision of their 
scripts. Twenty years of edi- 
: torial experience qualifies me 
¢ to render that assistance. I 
: helped Jack London—I can help 
; YOU! Agents welcome stories 
‘doctored’’ by me. Editors and 
§ clients freely commend my work. 


EXTREMELY MOpERATE RATES. 
FREE READING AND REPORT 


f on one story if you mention 
The Author & Journalist. 


Special Beginner’s Course in 
Short Story Writing and writing 
for the Juvenile Magazines. 


MAITLAND LEROY OSBORNE 


Literary Consultant 


22 Green Street Wollaston, Mass. 


FRANCIS ARTHUR JONES 


63 Fifth Avenue, New York, N. Y. 
LITERARY AGENT 


25 Years Experience 


SERIALS, SHORT STORIES, BOOKS 


Reading Fee 
Short Stories with Expert Advice One Dollar 


KEEP AT IT IN 1942, BROTHER, WE'RE 
ROOTING FOR YOU! 
RED CIRCLE PUBLICATIONS 
330 W. 42nd St., New York, N. Y. 


SPECIAL TRAINING FOR WRITERS 


Criticiom, Ghosting, Revision, Sales Service. $1.00 per 

short story under 6,000 words covers sales consideration. 
Brief criticism if unacceptable, or detailed treatment 
recommended at a separate charge, or write your prob- 
lems enclosing stamp. No folder. 


RICHARD TOOKER 


Express parcels or telegrams, 741 E. Culver St. 
ay own work has sold to nearly 100 publications from top 
slicks — pulps. Clients have made the Post among 
many others 


With Best Wishes 


A 


Dell Publishing 
Company, Inc. 


£ 


INSIDE DETECTIVE 
FRONT PAGE DETECTIVE 
HEADLINE DETECTIVE 
MODERN ROMANCES 
FIVE-NOVELS MONTHLY 
SWEETHEART STORIES 
ALL WESTERN 

MODERN SCREEN 

SCREEN ROMANCES 


WE CAN HELP You 


Twenty years’ experience in the judging of 
manuscripts as editor and authors’ agent; an 
intimate knowledge of present-day market con- 
ditions, gathered in the heart of the publishing 
world; a personal acquaintance with practically 
every editor of importance in the United States 
—these should be of service to our clients, 
shouldn't they? We will give you intelligent 
sympathetic help and guidance, and you can 
count on us for absolute, straight-from-the- 
shoulder frankness. We want clients who have 
the will to go forward—we want to help them 
to go forward. 


Jane Hardy was formerly on the editorial 
staff of Macmillan Company. She is highly rec- 
ommended by Harold S. Latham, Ida Tarbell, 
Henry Goddard Leach, Hamlin Garland, and 
others. 

Send for circular, and for letters of soot 
from George Horace Lorimer, 

> John Parrar, William C . Lengel, 
Allen White, Marie M. 


William 

Meloney, on. C. Paxton, Fulton Oursler, 
ao Marjory Stoneman Dougias 
and 


ROBERT THOMAS HARDY, INC. 
JANE HARDY, Pres. 


55 W. 42nd Street, New York, N. Y. 
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MATHILDE WEIL @ Literary Agent 


formerly of New York, is now estab- 
lished in San Francisco. Books, short 
stories, articles and verse criticized 
and marketed. Editing and typing. 


535 Geary Street San Francisco 


LITERARY AGENTS 
FOR 22 YEARS 


We sell books, short stories, articles, verse, plays, 
scenarios, radio scripts. Editing, revision, criti- 
cism. ghost writing. Beginners welcomed. Spe- 
cialists in hard-to-sell manuscripts. Write for 
complete information regarding our resultful 


service. 
ANITA DIAMANT 
WRITERS WORKSHOP, Inc. 
280 Madison Ave. at 40th St. New York Oity 


Send Your Story To 


EDWIN FISHER FORBES 


— 12 Years Experience— 
Free Lancing—Editor—Correspondent—Feature Writer. 


Rates: 
1 to 2,000 Words... $ 2.00 
2to 5,000 $ 3.00 
5 to 10,000 Words wee 
Novels $12.00 
Ty ping—Criticism—Rev ising—Marketing. 
604 Pallister Ave. Detroit, Mich. 


Editors seek writers who can write their 

kind of copy. Learn the type you can write 1 ° 
best—and sell. Send for professional writers * 
FREE Market Test which shows the way to - 
write for pay. Act now, while you have 

this opportunity. No obligation. Mail post- ¢ 
card for test—FREE. 

“EXTRA! FREE Bulletin—How Writers Help 

in the War. Learn about new opportunities. 


Comfort Writer's Service, Dept. 767-L, St. Louis, Mo. 


AUTHORITATIVE HELP 
AT LOW COST 


Today many of our leading story writers, 
several on Hollywood's payroll, big name 
novelists, serialists, fact book writers, radio 
writers, have built their successes upon a 
foundation of Uzzell training and Uzzell 
ideas. Most of them paid substantial fees 
for personal help in New York and by corre- 
spondence. I've written out what I told 
them. These talks have been inexpensively 
mimeographed and can be furnished at the 
prices given below. They are going fast. 
The first on war-time plot ideas is hot off 
the machine. You get it for a dollar; the 
fee for professional writers is $100 and for 
editors and publishers $1,000. 


WHAT PLOTS FOR WAR TIMES? 
UZZELL LITERARY QUIZ : 


1. Art or Money? ‘ 
2. The Problem of Story Ideas. 
3. How to Analyze Story Markets 
4. How to Improve Your Style__ 
5. Technique of the Action Pulp 
6. Technique of the Love Pulp 

7. The Big Slicks__.__. 

8. The Literary Story 

= The Light Touch 


ll. The Best Seller Nove 

12. The Literary Novel 

13. Books for Writers 

If you want.some valuable information free, 
send for ““You and Your Manuscript’’ which con- 
cludes with fees for help with your manuscripts. 


THOMAS H. UZZELL 


Former Fiction Editor of Collier’s, author of 
stories in Saturday Evening Post, Collier's, 
Woman's Home Companion, etc., and of ‘‘Nar- 
rative Technique,’’ standard work on the art of 
the short story, former instructor in fiction 
writing, New York University. 


816 Monroe St. Stillwater, Oklahoma 


The Author Journaliss 


Digest & Review, 683 Broadway, New York, using 
articles on politics, national defense, science, psyctiol- 
ogy, self-help, vocational guidance, reports that it is 
using more woman interest. Payment is publi. 
cation, at 14 cent a word. John M. Caldwell is editor 

Southern Fisherman, New Orleans, is now located 
at 504 Pan American Bldg., instead of Baronne Bldg 
Writers should note that material is used on com. 
mercial fishing only—no sports fishing. 

Exciting Navy Stories (Thrilling), 10 E. 40th St. 
New York, is in the market for adventure stories of 
all branches of naval activity, from 1000 to 10,000 
words. One-half cent up is paid on acceptance. Le 
Margulies is editor. 

Weekly Women's News, 303 N. Harvey St., Okla. 
homa City, Okla., is a 5-cent weekly using articles, 
500 to 1200 words in length, fiction not over 1800 
words, novelettes, and short filler-items and photos, 
with appeal to housewives, who make up 80 per cent 
of the publécation’s readers. R. O. Burbridge, editor, 
promises 5 cents a word for material, with $3 to $8 
each for photos, 10 days to not over two weeks after 
acceptance. 

Arcadian Life, formerly at Caddo Gap, Ark., should 
now be addressed at P. O. Box 90, Cape Girardeau, 
Mo. 

The California Highway Patrolman, 1213 H St. 
Sacramento, Calif., informs that it has sufficient ma- 
terial on hand at present. 

Swallow and Chritchlow, Box 4002, Albuquerque, 
N. M., announces three titles in the Sage Books 
series— ‘Rocky Mountain Stories,’ published in De- 
cember, “Three Spanish American Poets,’ to be pub- 
lished in February, and “American Writing 1941,” to 
be published in March. Sage Books, Allan Swallow 
explains, is a series of low-cost books specializing in 
contemporary literature. Mr. Swallow advises, also, 
of an immediate need for short novels of approxi- 
mately 30,000 words, to be published on a_ royalty 
contract. 

Welcome News, 404 W. 9th St., Los Angeles, 
T. G. Mauritzen, editor, reports, “We are still over- 
stocked, although we could use some special articles 
along our particular lines, (travel, history, biography) 
but lack of money to pay for same makes necessary 
no encouragement to send us material.” 

The following publications have suspended—tempo- 
rarily, most hope: 

Who, 420 Lexington Ave., New York. 

You and Your Child, Harrison, New York. 

Fair Winds, 27 Conties Slip, New York. 

T.N.T., 1440 Broadway, New York. 

Home and Farm, Rm. 412, 75 E. Wacker Dr., Chi- 
cago. 

Secret Love Revelations, (Munsey) 280 Broadway, 
New York. 

Cowboy Movie Thrillers, Crack Shot Detective, and 
Double Detective, (Munsey), 280 Broadway, New 
York. 

Movie Love Story and Movie Detective Story, (Al- 
bing) 366 Broadway, New York. 

The Angel, (Red Circle), 330 W. 42nd St., New 
York. 

Professional Art Magazine, 330 W. Doty St., Madi- 
son, Wis. 


TYPING AND MIMEOGRAPHING 


MANUSCRIPTS—25-50e per 1000 words 
Verse lc a line 
SECRETARIAL SERVICE BUREAU 
Beulah Thornton Fitz Hugh 


140 Washington Street Salem, Mass. 
Telephone 2316 
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When They Turned To Lenniger For Sales 


Says Jim Cummings in his 
letter of 1-9-42: 

“You're making me dizzy— 
your latest check makes the 
26th true detective story 
you've sold for me since last 
February, and I had sold only 
seven in the year before you 
took me under your wing. 
You have opened ten new 
markets for me and I've 
sure learned a lot from the 
real help you have given me 
J. Hoyt in improving my copy.” 
Cummings 


Mary Vincent had been try- 
ing to crash the romance 
magazines for a year with 
only one sale to her credit 
when she sent me her first 
manuscript in March, 1941. 
Up to Jan. 10th, 1942, we had 
sold 33 of her stories to Love 
Story, Romance, All Story 
Love, Love Fiction and five 


The success that came their way challenges you in the column at 
the left. Very likely you could do as well if you had an agent to 
appraise every story you wrote, to point out its good features and 
shortcomings, to show you how to make it most attractive to editors. 
An agent who by regularly selling to the magazines you are anxious 
to make, knows what they want to buy today. An agent who will 
give you tips and suggestions on current editorial needs; who will 
constantly endeavor to push you into new and better markets, as I 
have during January put clients’ first contributions into Liberty, 
Cosmopolitan, Ladies Home Journal, Woman's Day, Family Circle, 
etc. You will find, as did these writers, that such professional help 
pays real dividends. 


For 19 years I have developed serious writers into ‘‘names’’ in every 
literary field. If you have sold $1,000. worth to magazines within 
last year, I will handle your account on commission basis of 10% on 
American, 15‘, on Canadian, 20% on foreign sales. If you've sold 
$500. worth within last year, I will grant you 50% reduction of fees 
charged to new writers. If you are a beginner or have sold only 
one or two items, I must charge you reading fees until I have sold 
$1,000. worth of your work. For these fees you receive specific, 
constructive criticism on unsalable scripts; revision and replot ad- 
vice on those that need improvement. Your salable stories I imme- 
diately recommend to actively buying editors. 

My fees to new writers are $1.00 per thousand on manuscripts to 


5000 words; on scripts 5000-11,000 the rate is $5.00 for the first 5090 
words and 75c for each additional thousand. Special rates on novel- 


ets and books. 


romance magazines. 

e has now given up her 

Mary Vincent job for full time writing. Booklet, Practical Literary AUGUST LENNIGER 
“Your help has been invalu- | Help and latest market letter Literary Agent 


able and has made all this possible,’ she on request. 


Says. 


56 West 45th St. New York, N. Y. 


Section on Gag Writing now included with 


“WRITING AND SELLING FILLERS” 
By Richie Waddell 

A complete one-lesson course in Folio form on Writ- 
ing and Selling Short Material, covering the subject 
from paragraph to one thousand word articles. In- 
cludes Market List. 
One Dollar Postpaid. Free Literature 

RICHARD PUBLISHING SERVICE 
Box 893, Dept. A-J Omaha, Neb. 


POETS e Send self-addressed stamped enve- 

* lope for 1942 PRIZE PROGRAM; 
Quarterly prizes, $25; Poetry Book Contest, etc. 
You will receive also description of HELP 
YOURSELF HANDBOOKS ($1 each) contain- 
ing 999 PLACES TO SEND POEMS. 


KALEIDOGRAPH, A National Magazine of Poetry 
(Published monthly since 1929; 25c a copy; $2 a year) 


624 N. Vernon Ave. Dallas, Texas 


WANT YOUR WORK SOLD? 


OR JUST CRITICIZED? 


If you want a “‘critic’’ to read your work and 
tell you all the things he can find wrong with 
it. do not send it to me. 

Fault could be found with most of the ma- 
terial you read in print. But someone received 
cash for it. 

If you need a salesman, whose only interest 
in your work is its salability, I want to hear 
from you. I haven't any course or collaboration 
to sell you. I sell manuscripts, not criticisms. 
Many editors are feeling the acute shortage of 
scripts caused by so many writers having taken 
up war work. During the past month I have 
sold seven scripts which had been pronounced 
unsalable by their authors. 

Two of them were sold to editors who had 
once rejected them. 

Ask for my magazine map which shows my 
position in relation to more than 400 editorial 
checkbooks. 

It also shows how you can begin cashing 
your share of the checks. With lessened com- 
petition, writers who still have something 
worthwhile to sell are going to make a place 
for themselves in the editorial world. 


Why not YOU? 


DANIEL RYERSON 


155 East Thirty-ninth St. New York City 


In the HEART of the publishing district. 
Specializing in personal submission to editors. 


YOU CAN WIN 


Shepherd Students are America’s biggest Win- 
ners in Prize Contests. You, too, can win! My 
inexpensive Correspondence Course in Contest 
Technique will bring you the secrets of win- 
ning. 


FREE HELP! 


As a foretaste, I offer you a gift copy of the 
newest “SHEPHERD CONFIDENTIAL CON- 
TEST BULLETIN’—filled with Previews of 
New Contests, Winning Secrets and Winning 
Entries in previous contests. It will bring you 
the finest winning help in the Contest Field— 
without cost. 


Write NOW! A penny postal will do. 
Simply ask for “the free Bulletin.” 


WILMER S. SHEPHERD, JR. 
Dept. A, 1015 Chestnut Street 
Philadelphia Pennsylvania 
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THE OLDEST WRITERS’ SERVICE 


Short stories, books, articles, essays, verse, criti- 
cized, revised, typed, marketed. Juvenile work 
skillfully handled. 


Write for catalogue. 


Dept. J. 
Agnes M. Reeve Franklin, Ohio 


uns SPANISH o FRENCH 
BY PLAYING CARDS 


Sensational method produces QUICK results. 

Guaranteed to teach or money back. PLAY 

THIS ENJOYABLE COURSE ALONE OR 

WITH OTHERS. Clothbound textbook and 4 

assorted decks of cards. $2.00 postpaid. 
Specify Language Desired 

RODALE PRESS, Dept. AJ Emmaus, Pa. 


SCRIPT SERVICE 


40 Massachusetts Avenue, Detroit, Michigan 


Have your manuscript flawlessly typed and remailed 
within 3 days . . . to meet editorial requirements or 
individual specifications . . . carbon duplicate .. . 
bond paper . . . posted flat. 


40c per 1000 words le per line for poetry 


There's a NE-W WAY 
fo WRITING SUCCESS 


CASH IN ON OPPORTUNITIES 
for New Writers 


Practical, up-to-the-minute training for suc- 
cessful authorship shows you how to meet 
editorial demands in these times. 


— Get your free copy now 


of “The Way Past the Editor’ 


It will tell you what modern, practical training under 
David Raffelock can do for you. . . . What it has 
been accomplishing in an unrivaled record of twenty 
years. 


The combination of Author & Journalist prestige and 
competent, virile training, will enable you to make 
the most of your creative ability. 


A. & J. training is responsible for students’ sales to 
almost every magazine published. A. & J. students 
sell their work, for they are TRAINED TO SELL. Learn 
today about this professional training that is highly 
recommended by leading editors and authors. 


Send now for the free booklet and criticism coupon. 


S. T. C., 1835 Champa St., Denver. 


Please send me, without any obligation, your free 
booklet and the free criticism coupon. 


The Author Journalist 


The Student Supplier, 200 W. 34th St., New York. 
Lu-Lu, 20 E. 8th St., Chicago. 
Smart, 730 Sth Ave., New York. 
Eye-Opener, 402 Corn Exchange Bldg., Minne- 
apolis, Minn. 
“ * guage Crafts and Hobbies, 330 W. 42nd St., New 
ork. 
Buick Magazine, Detroit, Mich. 


PRIZE CONTESTS 


Alfred A. Knopf, 501 Madison Ave., New York, 
has revised rules for the competition recently an- 
nounced for a first-hand story by an American aviator. 
Original requirements were that competing writers be 
actively engaged in flying, commercial, military, or 
naval. Now, however, manuscripts will be welcomed 
from any American citizen who holds any kind of a 
pilot’s license. Award for the best manuscript sub- 
mitted is $2500. 

Dodd, Mead & Co., Inc., 432 4th Ave., New York, 
announces four contests now running: the $10,000 
Prize Novel Competition held in conjunction with 
Redbook Magazine, closing October 1, 1942, all en- 
tries in which should be submitted to the Redbook 
Magazine, 230 Park Ave., New York; the Intercol- 
legiate Literary Fellowship for men and women who 
are students in American colleges and universities and 
who wish to become professional authors—applica- 
tions and projects must be sent to the publisher by 
April 1, 1942—winner of the $1200 award will be 
announced as soon after June 1 as possible; the Silver 
Star Western Story Magazine $15,000 Prize Compe- 
tition, conducted jointly with Street & Smith, closing 
August 1, 1942, all entries in which should be sub- 
mitted to either Dodd, Mead & Co., or Street & 
Smith; and the Semi-Annual Red Badge $1000 Prize 
Competition for the best mystery-detective novel for 
Fall, 1942, which closes April 1, 1942, and for 
Spring, 1943, which closes October 1, 1942. Dodd, 
Mead & Co. will send complete details of contests on 
request. 


$1,000.00—$850.00—-$500.00 
for short shorts! 
Complete critage of TWO short-shorts for the price of 
one. Full fee: $4.00 for two scripts (under 2000 words 
each script). PLUS market list of publishers paying up 
to $1000 for each short short. Send two or more scripts 
today! If you write confessions—markets are active—con- 
tact me for special rates. Over ten years active writing 
and editing experience! Folder free. 
WALTER N. DES MARAIS 
Station E Cincinnati, Ohio 


BIG DIME’S WORTH! 


Here’s something new for writers! 


Take your choice of any of these twelve new 
brochures by Wycliffe A. Hill, author of PLOT 
GENIE and ARTICLE WRITING MADE EASY— 
for a dime each! 
1—GENIE Formula for Radio or Stage Play Plot 
ed Article Writing Formu 
3—How To Syndicat hat You Write 
4—How To Criticize Your Own Story 
>—How To Protect Your Story Idea 
6—How To Write A Days 
—Plot Ideas From The Subconscious Mind. 
8—Story Writing Self-Taught 
}—How to Write Your Life Story 

10—How to Choose a Success Pen Name 

1]—How to Market Your Story 

12—Interesting Story Openings 
All Twelve for $1.00. Descriptive literature on The Plot 
Genie —, including demonstration, and on ‘‘Article 
Writing de Easy’’ sent free upon request. 

PLOT CARDS 10 cts. 

Latest out—by Wycliffe A. Hill, author of PLOT GENIE! 
Supply actual synopses—Millions! 


THE GAGNON COMPANY, Inc. 


Dept. 2, 541 S. Spring St. Los Angeles, Calif. 
(Please state if you own PLOT GENIE) 
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THE A. & J. 
MARKET PLACE 


(Personals) 


NEW WRITERS OCAN SELL SHORT ITEMS! 
Selling secrets, markets, tested slant-chart, 
dime, stamp. Will Heideman, New Ulm, Minn. 


PRACTICE OF POETRY, by Alan Swallow, for 
those who wish to improve their writing. Swal- 
ll and Critchlow, Box 4002, Albuquerque, New 
Mexico. 


WIN IN CONTESTS by less sees hd 
send more entries. Yes, 


couplets price-list. A. J. Eggleston, Milford, N.Y. 
“FORTY DOLLARS A MONTH WRITING FILL- 
ERS.” Facts, Methods, Markets, 250. 
Gloria Press, 1926%-C Bonsallo, Los Angeles, 


GET PAID FOR WRITING. Complete instruc- 
tions, 22 practical proven methods. Send 
wrapped quarter. No more to pay. B. N. 
Kentner, 363 Alexander » Rochester, N. Y. 


300 POETRY MARKETS, $1.00, with HOW TO 
PREPARE MANUSCRIPTS. Jeanette Nourland, 
125% East Ave. 26, Los Angeles, Calif. 


$10 A WEEE writing poems. Full instructions and 
50 best markets sent for 250. Charles Olive, 
Willmar, Minn. 


“HOW TO BE A GAGSTER!” (“Gag-Writing Is 
Easy!”) Write oartoon-ideas that SELL! Read 
illustrated booklet written by ace gag-man whose 
cartoon-ideas appeared in SatEvePost, Colliers, 
Esquire, and others. Price 25c. (Enclose post- 
age.) R. Usher, 2716 Hampden, Chicago.” 


SONG WRITERS, ORIGINAL song lyrics (words) 
written to your titles, 60c each—3 for $1.75. 
Song lyrics revised and set in proper meter, 
50c each—3 for $1.40. Three typewritten copies. 
Satisfaction guaranteed or money refunded. 
Send lyrics and titles with your order to Chet 
Tackett, Salem, Ind. 


CARTOONIST WANTS GAGS. I pay writers 30% 
selling price. Prompt reports. Howard L. Paris, 
Oxford, Alabama. 


DISCOURAGED? IT’S EASIER selling syndicate 
short-shorts. Successful check-chart, sales for- 
mula, market list—quarter. Will Heideman, New 
Ulm, Minn. 


CATHOLIC WRITER 1942 Yearbook. 50c cash. 
Marolla Press, Pence, Wis. 


SEND self-addressed, stamped envelop for speci- 
fications circular to MFH, Postoffice Box 113, 
Oberlin, Ohio. Will pay $100 for name, address 
—only one—of a certain particular type of per- 
son who exists somewhere. Some writer knows 
such a person. It may be you. This offer is 
bona fide, sincere. Nothing to sell you, now or 
ever. 


WOODFORD’S TRIAL AND ERROR, $1.50. Lim- 
ited Supply. Buy immediately. Free list. Arthur 
Lipshin, 208 Washington Ave., Chelsea, Mass. 


PROFESSIONAL HUMORIST, twenty-five years 
experience. Be; ers write for particulars. 
Edgar M. Wilbur, East Harwich, Mass. 


PROMPT SERVICE 


PHOTO ENGRAVING COMPANY 


HALF-TONES 
Denver, Colo. Prompt Service for Publishers and Authors. 


WRITERS! Here is the Help You Need! 


Whether beginner or professional, there are three things you must 
have if you are to get the most out of your writing: 
1. Quick sales and good prices for your literary material. 
2. Expert help with your writing problems. 


3. A reliable agent and critic to whom you may turn over 
your entire literary output, confident that your interests will be 


furthered and protected in every possible way. 
’ HERE IS THE ANSWER: 


1. Christopher Carr reports on your manuscript within one popular. Almost a in- 
week, and sells only to pay-on-acceptance markets at the best 


possible word rates. 


2. Christopher Carr has been an author and editor for many 
years. He has handled thousands of manuscripts of every con- 
ceivable sort, from nursery rhymes to books on world problems. 
No matter what type of manuscript you may have, he knows 
where it can be sold, or if it can’t be sold in the shape in which 
it is submitted, he can show you why, and what you must do to 


make it salable. 


3. Christopher Carr considers each author a personal friend 
whose talents must be aided and encouraged. If criticism is neces- lars 
sary, it is given sympathetically and helpfully. It is not the critic's 
place to rant and rave against the defects in a manuscript, but to 
base his report on the savable elements and show the author 


how to build on that foundation. 


1942 is guns to be the best year for new writers in more 
ecade. slide giving you the 
success every ente ter merits. Sen a. ond ong Literary Talent Scout 


than a 
script at once. It will be sold promptly on 


1 1 
per cent commission basis, or you will be told honest a and 3636 Chestnut St., 


clearly what is wrong with it and how to make i 


Book Manuscripts 
Wanted! 


Publishers are particularly 
eager for stories of love and 
romance with live characters 
and fresh _ situations. Mys- 
teries and Westerns continue 
in demand, and there are never 
enough good stories for boys 
and girls. Books with a re- 
ligious slant are definitely on 
the increase, and novels with 
American settings 


teresting book-length will get 
serious consideration, whether 
fiction or non-fiction. Short 
stories will make you a living, 
but only a book can make you | 
famous! Send in Bey manu- 

script at once; reading fee only 

ten dollars, regardless of length. 


Low Reading Fees 


Reading fee and return post- 
age must accompany all manu- 
scripts: Short stories, fifty cents 

per thousand words to 6000; 
three dollars to 15,000; five dol- 

to 30,000; ten dollars for 
book-lengths; plays, three dol- 
lars; poems, two cents per line. 
Ask for folder, “Money For 
Your Manuscripts.’’ It’s free. 
pee ot send that manuscript in 


CHRISTOPHER CARR 


Philadelphia, Pa. 
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your side. 


ZIFF - 


The Welcome Mat 
Is Out tor YOU! 


You'll find the editorial staffs of 
Ziff-Davis Publishing Company on 
Your stories, articles, 
“kinks,” and pictures get prompt, 
courteous, fair attention whether 
you're a Big Name or an Unknown. 
Each magazine leads its field, 
thanks largely to Ziff-Davis author 
policy which: 


Gives prompt reports on all 


editorial matter. 


Pays generous rates on ac- 


ceptance of material. 


Saves authors valuable time 
by urging that they inquire 
about contemplated articles 


before starting them. 


CHICAGO 


DAVIS 


PUBLISHING COMPANY 
540 NORTH MICHIGAN AVENUE 


NON-FICTION | 


FLYING — Authoritative, practi. 
cal articles on any phase of 
aviation. Those covering new 


developments must come from 


unimpeachable sources. Feature 
articles, 2,500 to 3,000 words 
Also short articles and brief 
newsy items. Clear snapshots 


or photographs, preferably 4x4 


gloss prints or larger. Cartoons 
Max Karant, Managing Editor 


POPULAR PHOTOGRAPHY — 
Helpful articles containing in: 
formation which may be adapt. 


ed by amateur photographers 
to their work. Photographic 
illustrations must be excellent, 
Feature articles 2,500 or 1,500 
words. Also short ‘kinks’ and 
cartoons. Dr. Andrew B. Hecht, 
Managing Editor. 


RADIO NEWS — Manuscripts 
considered for technical sound- 
ness and timeliness. Service- 


men’s testing equipment, radio 
receivers, electronic devices and 


articles on radio theory and 
practice. 2,500 words limit. Illus- 
trations: pencilled diagrams 
and/or 4x5 or 8x10 gloss 
photographs. Oliver Read, Man- 
aging Editor. 


FICTION 


AMAZING STORIES — Scientific fiction 
covering a wide range: interplane- 
tary; time-travel; future war; all sorts 
of conceivable scientific developments. 
Convincing science, human interest, 
strong plot, fast action and good 
characterization essential, 
Lengths 3,000 to 60,000 words. Car 
toons. Raymond A. Palmer, Managing 
Editor. 


FANTASTIC ADVENTURES — Fantasy 
fiction, highly imaginative. Differs 
from Amazing Stories in carrying 
slight scientific background and no 
gadgets. Characters must seem real. 
Plots must be fast-moving and inter- 
esting. Footnoting is a good selling 
point. Lengths 3,000 to 60,000 words. 
Cartoons. Raymond A. Palmer, Man- 
aging Editor. 


SEVERAL NEW FICTION MAGAZINES are being placed on 
the 1942 schedule of Ziff-Davis Fiction Group. Fiction 
writers are urged to communicate with Managing Editor 
Raymond A. Palmer requesting that they be informed 
when these new markets open and what their require- 
ments will be. The information will be sent, as soon os 
it’s available, to all authors requesting it. 
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